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Hardware Age Editor Sails for Italy 


Y. M. C. A. Work Claims Harold G. Blodgett 











H. G. Blodgett 


By Roy F. SOULE 


, AROLD G. BLODGETT, associate editor of 
I j HARDWARE AGE, has just shaken hands with his 
co-workers and started for the boat that will 
take him to Italy. He has not severed his connections 
with HARDWARE AGE; he is but on leave of absence. 
Here in the office we are going to miss his deep, 
friendly voice, and the big, open smile with which he 
walked right into our hearts a year ago. 
Hal Blodgett is a man—all man from the ground up. 
He is an editor of marked ability; a worker of excep- 
tional capacity; a great, big, lovable, steadfast friend. 


He has felt the call of duty ever since the Y. M. C. A. 
officials advised of a shortage of trained workers for 
overseas duty. Asa boy in Y. M. C. A. work, he made 
a record, and his first job was a follow through on that 
effort. He was put in charge of the boys’ work in the 
Lynn (Mass.) Y. M. C. A., and in three years he 
jumped the membership from 84 to 350. 

His first editorial position was with daily papers, 
followed by efficient work on prominent sporting goods 
and paint journals. Although he has been an editor 
in hardware circles but a short time, he has established 
a most enviable reputation. 


His work has made HARDWARE AGE a better and 
more interesting publication. He is an organizer, a 
mixer, an enthusiast and an executive. If I were a 
soldier away from home, lonesome, heartsick or 
wounded, I would head for Hal’s Y. M. C. A. hut, dead 
sure that contact with that big-hearted, likable chap 
would buck me up and send me on the way more sure 
of myself and more satisfied with my lot. 

Good luck, Blodgett! May God bless you and help 
you in the work you have so patriotically undertaken. 
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Half a Century of Square Dealing 


Alexander Grant’s Sons Have a Hardware Store in Syracuse, N. Y., Where 
Honest Goods, Quick Service and Courtesy to All Are Traditions 
That Have Built Up a Sound and Vital Business 


By Roy F. Sou.e 
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Heads of firm and the two fronts of the store 


to go in business for himself. He was born in 
Forfar, Scotland, May 13, 1840, and came to the 
United States with his parents when he was three 


I: started with a young Scotchman who wanted 


years old. They located at Amsterdam, N. Y., 
where he received a common-school education. As 
a young man, Alexander Grant moved to Buffalo, 
where he worked as a tinsmith and learned the rudi- 
ments of the hardware business. Then he went 
through a business college in Rochester. 

In fhe spring of 1865 he landed in Syracuse, 
where he obtained a position clerking for Bradley, 
Parshall & Co., who were the predecessors of the 


Burnhans & Black Company. By hard, intelligent 
work he soon rose to the position of head clerk. 

In 1867 he decided that the time was right for 
a business of his own and with Edward Townsend 
and Henry Munger formed the hardware concern 
of Townsend, Grant & Co. Mr. Grant was manager. 
They had $17,000, of which $15,000 was invested in 
stock with $2,000 for working capital. 

If ever a young man put his heart and soul into 
a job it was young Grant. He dodged vacations 
and went in for night work. He hit his work early 
and by remarkable service strengthened the new 
firm with its first customers and made new ones at 
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every opportunity. One by one other partners in 
the business retired, and eventually Mr. Grant 
became the controlling financial factor, as he had 
always been the dominant business factor in the 
concern. Alexander Grant died Jan. 28, 1900, and 
a year later the present firm of Alexander Grant’s 
Sons, Inc., was formed and incorporated. 

Alexander Roy Grant is president, Donald Petrie 
Grant secretary, and W. A. Mackenzie treasurer. 
Together with Mrs. Alexander Grant and Mrs. W. 
A. Mackenzie they form the board of directors. 
The stockholders comprise all those named, with 
three of the senior employees of the firm, George 
Zink, W. C. Baird and E. P. Jeffery. 

Commemorating the Anniversary 
HE week of April 21 marked the fiftieth anni- 
versary of this great hardware house. A six- 

teen-page supplement in the Syracuse Post-Standard 
not only appropriately commemorated the date, but 
set a new standard for retail hardware advertising 
in Northern New York. 

A circular saw bearing the words “Grant’s, Half 
a Century of Square Dealing,” greeted me as I 
came up East Washington Street and stepped into 
a neat store bristling with business activity. 





James Mont- 
gomery and 
Allen Groves— 
They know what 
will catch fish 
and bring home 
the game 








Did you ever meet James Montgomery? Beg 
your pardon—Jim? He knows every trout stream 
in the Northeast and the flies that will coax trout 
into a creel. He is an old-timer with a heart in 
tune with the times. He is in charge of the sport- 
ing goods department and has a rapid-fire co-worker 
in Allen Groves. What they don’t know about 
sporting goods wouldn’t make a shot wad for a 
20-gage shell. Jim has seen the modern shotgun 
develop from the old muzzle-loader. Back in 1876 
Jim had 20,000 wild pigeons in his coops in East 
Syracuse at one time. These boys sell guns, am- 
munition and fishing tackle in great quantities, not 
only because they know their goods, but because 
they can tell sportsmen where to go and how to get 
there. 





Electrical, gift 
goods and 
cutlery: Mulcahy, 
Miss Grace 
Worden and 

Hess 











After I had met the Grant Brothers, I just put 
in the day roaming around the store. In the elec- 
tric gift goods and cutlery department I met F. J. 
Mulcahy, Harold Hess and Grace Worden. Grace 
sold me a vacuum cleaner, and | saw her selling a 
safety razor with all the skill of an old-timer. She 





knew that the best safety blades are made of 
Swedish steel, mined below the surface of the 
sea; she knew that under a microscope those blades 
show 1200 points or teeth to the inch against 500 
or 600 in ordinary steel. She knew that strops 
should be wiped free of dust before a blade is put 
on them. I saw her land her sale, and then drift 
to a twinplex stropper just as naturally as any- 
thing in the world. This department has averaged 
the sale of a twinplex every day in the year for 
two years past. Some little lesson for the cutlery 
man who overlooks such bets. 
Accessory King Pins 

B. GARRISON and George Church are the king 

* pins of the automobile accessory department, 
which was inaugurated in this store five years ago. 
They have a pippin of a department now, and are 





Auto accessories 
and house 
furnishings: 

L. B. Garrison 
and 

George Church 











just rolling up records every month. I watched 
Garry sell a Goodyear tire. Say, the things he 
knows about rubber would fill a book. He says his 
aim is to double his sales this year and it’s a cinch 
he will do it. 

Waite and O’Hara are a team. Popular girls. 
They meet every customer, for they are the store 
cashiers. In the Grant store each customer is 
handed his sales slip with his purchase and pays 
on the way out. Its a system that is a high com- 


Bookkeeping Dept.: Left to right, sitting, Miss Margue- 

rite MacDowell, Edward I. Jeffrey, James R. Morrison, 

Miss Evelyn Goodrich; standing, Misses Florence Gol- 

den, Grace McCasker and Emma Whitney. Inset, 
Charles Manheim 














pliment to the honesty of the store’s customers, and 
seldom is there a sales slip missing at the end of 
a day. 

Up in the bookkeeping department | met Ed 
ward P. Jeffrey and his seven assistants. I don’t 
know if his store name is Ed or Jeff, but I do 
know that he doesn’t let George do it. His office 
is a model of neatness and his mail gets the finish 
ing touch as manufacturers’ circulars slip into his 
envelopes. Mr. Jeffrey worked for Alexander Grant 
before typewriters were ever dreamed of. He is 
well acquainted with the firm’s customers, and is 
a walking encyclopedia of business information. 

Kelly was an errand boy. He came to Grant 
when he was fourteen and spent the first day in 
vain search of the historic left-handed monkey 
wrench. He is now city salesman, and he knows 
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the short-cuts to the purchasing department of 
every factory in Syracuse. 

Builders’ hardware is dull this year in most 
stores, but you couldn’t pull a word of pessimism 
out of William C. Baird, Samuel Davies or Alice 
Ryan if you tried. They have a_ wonderfully 
equipped sample room and are prepared to bid in- 
telligently on anything from a woodshed to a sky- 
scraper. Mr. Baird, who is in charge of the depart- 
ment, has grown up with the business. He has been 
in the saddle for thirty-five years in this store. 
Glen Stringer and Horace Kieffer are also hustlers 











Builders’ hardware: below, Stringer and Kieffer; above, 
Baird, Davies and Miss Ryan 


in this department. “Business may be off in some 
places,” Baird said to me, “but we’ve got a few 
big ones this year, and we are going to get enough 
of the small ones to keep our record out of the 
mud.” 
All Neat as a Whistle 

HE stock rooms are great, neat as a whistle. 

with everythine in place. John M’Viccar, 
Frank Bisbing and Leon Young are responsible for 
it. They are right on the move and have a full 
appreciation of space economy. This store will 
never catch on fire from a littered corner in the 
stock room. 

Here I drifted down into the shipping depart- 
ment, where D. C. Worden and six husky chaps box, 
pack and ship the constant stream of hardware that 
goes out of Grant’s. They clean up orders every 
night. They are well versed in the fact that the 











Stock room: McViccar, Bisbing and Young 


store’s reputation for prompt service is in their 
hands. 

Grant’s paints are right up in the front of the 
store. J. Howard Landon and Ambrose Burk are 
the wheel horses, and Paul Ristaff is there, too. 
Burk has been with the Grant’s for 13 years, and 
says that in spite of the number he is having a 
lucky year. I saw him land a sale. It was for a 


Hardware Age 








Shipping and receiving: below, May, Maxwell, Worden, 
Bottimer, Staunton; above, Murphy, Freeman 


small house. He sold the exterior paint easily, for 
that was what the householder had come in to buy, 
but the sale didn’t stop there with Burk; guess it 
was the Irish in him, for he sold green screen paint, 
floor paints and a couple of cans of varnish before 
he even considered slowing up. Then just as the 
sale looked completed, he jumped in and sold enough 
varnish stain to do over the furniture. His team 
mate, Landon, used to be a painter and decorator. 
He was too much of a salesman to remain a journey- 
man, however. Now he solicits business from con- 
tractors, builders and dealers, and has the reputa- 











Paints: Landon, Ristaff and Burk 


tion of having put the finishing touches on a good- 
looking town. 

Ed Travors is the trimmer. Ed’s windows are 
crackerjacks. He has a great workroom all to him- 
self, and from it streams a constant flow of new 
ideas that make the folks of Syracuse sit up and 
take notice. He has been with Grant’s for four- 
teen years. In the annual spring display contest 
in Syracuse this spring Travors won first prize 
with a display entitled “The Man with a Hoe.” 

It was a war-time garden idea. His tool display 
on the anniversary week was one of unusual merit. 





Uses Razor Bought of Grant in 1881 


Dr. J. M. Rutledge of Svracuse has a razor 
which he bought of Grant & Dunn thirty-seven 
years ago, and which has been in constant use 
since that time. He does not remember the name 
of the man who sold it to him, but the descrip- 
tion he gives fits W. C. Baird, now head of the 
builders’ hardware department of Alexander 
Grant’s Sons, Inc. Of course, the latter would 
not remember a sale made so long ago. About a 
year previous to purchasing the razor Dr. Rut- 
ledge bought a handsaw at the store, one of the 
old style of “whaleback” variety. This, too, is 
still in a usable condition, which speaks for tne 
quality of goods sold by Alexander Grant. 
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The Oldest Old-Timer 
HE buyer at Grant’s is the oldest old-timer in 
the place. He started as a youngster in this 
store, and any traveling man who has crossed bats 
with George Zink on prices kncws he is no kid now. 





® 











General hardware: Francis Clear, Max Riepel and 
Robert Young 


Ella Hess and Nathan Manheim are his associates. 

George told me an interesting story of the old 
days. John Greenway, who later founded a big 
brewery in Syracuse, was a farmer back in early 
history. One day he was fixing a wagon and was 
shy a bolt. He sent the hired man into Grant’s with 
an order for a dozen each of every size in the store. 
George filled the order, and says it was a corker, 
but the farmer was game, and afterward declared 
the buy a wise purchase. A similar order in the 
Grant store to-day would call for a good-sized truck 
for delivery. 

Tools—say, there’s a section of Warren shelving 





Knife Sold in 1868 Still Good for Use 


A large bone-handled jackknife is on display 
in the cutlery department of Alexander Grant’s 
Sons. The knife was sold by Alexander Grant 
himself to H. E. Hulburt of Martisco in 1868, the 
year in which the business was founded. The 
knife is in excellent condition to-day, although it 
shows evidences of much use. A peculiar feature 
is that the big blade is marked “Holly,” and this 
brand is still sold by Alexander Grant’s Sons. 
The knife attracted much attention in connection 
with the semi-centennial celebration of the firm. 











about fifty feet long devoted to tools and a pair of 
salesmen that pull together like double-action 
pliers: Frank Nitschke and Henry Peters. 

Frank landed his job in 1884 and has been going 
full steam ahead ever since. He made the first 
hardware window trim used in the Grant store and 
has designed many of the finest fixtures and show 
cases. He says that time is the big item in his line. 
When he gets a customer he refuses to talk any- 














Tools: Henry Peters and Frank Nitschke 


thing but tools—goes straight to the heart of his 
subject. 
“My time is worth money,” he said, “and the 
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time of my customer is probably worth more 
money.” 


I saw him sell a lawn mower. It was oiled and, 


adjusted to a nicety. Frank half made that sale 
when he put his mower in conditon to put its best 
foot forward. His line of talk on roller bearings 
was a revelation to the customer, and the cashier 
was registering another sale in just no time at all. 











Glazing: George Young and Arthur La Vante 


Henry Peters was a tinner and then a plumber 
before he became a tool salesman. He is loaded to 
the muzzle with practical suggestions. He caused 
the Grant store to put in.the most complete line of 
molders’ tools in the North, and in visits to the 
foundries has cleaned up some great business 


Rooney Is the Director General 


T. ROONEY is on the main floor. In big 
* department stores he would be called the 

floorwalker. In Grant’s he is the Court of Appeals, 
the Secretary of State, the Director General, and 
the walking embodiment of courtesy. He knows 
everybody and directs them to the departments, 
where the boys do the rest. He is a baseball fan, 
and if he had been born earlier he would have 
chummed with Daniel Boone. He is a crack shot, 
and would rather hunt than eat. Smiling isn’t a 
cultivated habit with Rooney. It’s just natural. 

George Young and Arthur La Vante are glass 
and glazing experts. Some specialists! Their work 
lets light on about everything worth while in Syra- 
cuse, and the way they slip a diamond through 
plate glass would do your heart good to see. 

In general hardware Clear, Riepel and Young are 
a three-man team. 

From end to end the Grant store radiates good 
cheer, friendliness and service. Half a century of 
square dealing isn’t merely a phrase. It’s a reality. 


Mother Grant’s Party 


C¥ Thursday evening Mother Grant gave the 
boys and girls a party. It was just a big 
family party, and when the store birthday cake 
came into the darkened room with its fifty candles 
sputtering, it seemed as though the pent-up power 
of half a century broke loose all at once. In one 
of the finest talks I ever heard the dainty little lady 
who was Alexander Grant’s greatest inspiration, 
thanked her children for the way they continue to 
carry on the ideas and the ideals of the founder of 
the business. 

Located for fifty years in one building. Profit 
sharing with employees. Still maintaining the 
highest traditions of the square deal. Why, they 
are just nicely under way—those sons of Grant up 
in Syracuse. 
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Bringing Back the ; 


Bicycle in Erie 


66 RING back the bicycle” is the slogan that 
B might very appropriately be adopted by the 
progressive retail hardware and other bi- 

cycle dealers in Erie, Pa. 

About a month ago the bicycle sellers in Erie 
held a meeting, effected an organization and started 
an intensive advertising campaign to boost bicycle 
sales. Erie is enjoying unusual prosperity. The 
men in the shops are receiving high wages, and 
dealers felt that with the proper push, the bicycle 
business could be greatly increased in that city. 

Out of thirty-five houses in Erie selling bicycles 
twenty-eight were represented at the meeting. An 
organization was effected which is known as the 
Erie Cycle Association, of which J. J. Huffman is 
president, J. A. Colton vice-president, J. E. Wickles 
secretary and Charles Legeal treasurer. H. S. 
Schneider, of the Erie Hardware Co., is general 
chairman and is in charge of the publicity. 

It was decided that $700 would be needed to con- 
duct a proper advertising campaign, and subscrip- 
tions were obtained by setting up a blackboard in 
the room and marking it off with squares repre- 
senting $10 and $25. Then the squares were 
checked off as the dealers announced their subscrip- 
tions, and during the evening $775 was subscribed, 
practically all of which was paid in. This included 
a liberal subscription from the Continental Rub- 
ber Co. of Erie. Mr. W. J. Surrie, the vice-presi- 
dent, took an active part in forming the association. 


Advertise in Newspapers and Cars 


diay Erie Association is conducting its campaign 
by means of liberal display advertisements that 
appear in the Erie newspapers on Tuesdays, Fri- 
days and Sundays. Street car advertising is also 
being freely used. 

As an additional means of renewing interest in 
the bicycle, a 12-mile road race has been arranged 
for on Decoration Day, for which liberal prizes will 
be offered. A silver loving cup will be given as the 
best-time prize, a $50 high grade bicycle as the first- 
place prize, a $40 roadster as the second-place prize. 


Hardware Age 


One of the ads run in the papers 
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“This is the way to save today 
without more pay”’ 


i Ride A Bicycle 


1/ 

No war which teaches ‘‘Thrift’’ and ‘‘Economy’’ can be wholly 
wasteful. 

Men and women are turning to the Bicycle as one of the greatest 
savers of time and money in the world today. 

As a medium of economy, the bicycle has no equal—not even a 
rival. 


Bicycles Are for Sale by the Following Dealers in This City: 
Erie Cycle Association — 




















a $10 watch as the third place prize, and ten other 
prizes, including tires, pedals, etc. The total value 
of the prizes will be $350. Many of these have been 
donated by manufacturers. 

The advertising campaign is now under way, and 
is bringing most gratifying results. Although the 
weather has not been favorable, many of the deal- 
ers report that their bicycle sales have been doubled, 
as compared with the same period a year ago, and 
they expressed their willingness to make additional 
contributions to the advertising campaign fund 
if additional money was needed for that purpose. 

Erie hardware dealers are showing that they are 
wide awake in other ways besides boosting bicycle 
sales. A meeting of the hardware dealers of that 
city was held a few days ago to arrange for a paint 
drive. A “brighten up and clean up” campaign will 
be inaugurated with the co-operation of the city 
officials, the mayor having promised to set a date 
for this campaign. 
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Advertising the benefits of bicycle riding in the street cars 


S RIDE A BICYCLE 


DON'T BE A STRAP-HANGER! 





Save Your Health and Energy by Riding To and From Your 
Work On a Good Wheel 


The Carfare You Save 
Will Pay for the Bike 
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‘The Threat in the Postal Zone Law 


Rastrict periodical reading and you aid German propaganda—read 
Ambassador Gerard’s condemnation of this same postal “zone” law. 

Oppose this law. Write to your Senators and Congressmen against 
this disastrous postal “zone” law—and demand its repeal. 

i Get your friends and family to write. Circulate a petition demand- 
ing its repe2al. 

, Read Ambassador Gerard’s word once again. Enroll to fight this 
disastrous postal “zone” law and if you will help, you have helped— 
by discussion, by letters to Congress, by petition—send your name at 
once, on this coupon, to CHARLES JOHNSON POST, 200 Fifth Ave- 
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are the chief educational agencies of our 

nation, and as such of supreme importance in 
our principles of government. The widest possible 
circulation of publications ought to be facilitated 
as a wise public policy. 

The postal “zone” system was abolished by Abra- 
ham Lincoln in 1863 and has since been condemned 
by United States Postal Commissions and postal 
experts. Such a law was denounced by President 
Wilson when he was governor of New Jersey. 

This postal “zone” system is dangerous to our 
national progress and citizenship; because it would 
sectionalize the country; because it would penalize 


T a newspapers and magazines of this country 


conduce more than a faithful representation of public 
proceedings, diffused without restraint throughout the 
United States.” (George Washington’s Fifth Annual 
Message to Congress, December 3, 1793.) 


Ye aerasse opportunity of reading means 
efficient patriotism—it is proved by facts. 
Could any fact be of greater significance than the 
following: 

When the recruiting of American soldiers for 
this great and righteous war was begun one year 
ago, each State was allotted a certain quota of 
enlistments. One year after eight States failed to 
complete their quotas—and six of these are from 
States showing the highest percentage of illiteracy 
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readers by their accidental remoteness from the in our entire country: 


What Gerard Thinks 

“Now we have to meet this German Propaganda. 
The war is not going to last forever—and you have 
seen what German Propaganda has done in Russia. 
These are grave dangers, and they only go to show 
what can happen in a country like Russia. 

“Fortunately, they cannot propaganda this country 
as they can Russia, because we have great publica- 
tions that go all over the country and have unified the 
whole country and the whole continent. That is why 
I am against the postal zone law passed in the last 
Congress putting an extra tax on papers sent from the 
cities where published. 

“They forget that, whether these publications go 
from Philadelphia, from San Francisco, or from Chi- 
cago, it is the exchange of these papers from and to 
all parts of the country that makes one, universal, 
united America. 4 

“They unify the sentiment, and that is worth far 
more in this war than the small amount of extra 
postage which the Government will obtain.” 











Per cent of 
illiteracy by 
last census 


JAMES W. GERARD 
Copyright Underwood & Underwood Arkansas 
Louisiana 
Mississippi 
North Carolina 
South Carolina 
Virginia 

Magazine circulations are but small in those 
States—every publisher’s circulation list proves this. 
How could the ringing appeals to patriotism and 
sacrifice published widespread by the magazines 
reach the minds of those who do not read? 

And this postal “zone” law would kill magazines 
and restrict their circulation in the greatest crisis 
that has ever confronted this nation since the 
American Revolution. 


city of publication, and because it would make diffi- 
cult the knowledge and achievements of American 
thought and patriotism. 

There is a direct relationship between wide read- 
ing, accessibility of information—and effective 
patriotism. Reading should be encouraged—and the 
history of our postal development from George 
Washington to the present proves this. This is 
what George Washington said: 


“But here I cannot forbear to recommend a repeal of 
the tax on the transportation of public prints. There 
is no resource so firm for the Government of the United 
States as the affections of the people, guided by an en- 
lightened policy, and to this primary good nothing can 





Penn’s Patriotism 


General Manager of the New York W. S. S. Offices a Hardware Hustler of 
the First Water 


By R. F. SOULE 








ed friend whose 

million - dollar 
smile has sold hard- 
ware in every State 
in the Union, and in 
every country on the 
surface of the earth. 
My pride ix that 
friendship increases 
as I know that his 
sterling business 
qualifications com- 
mand repeat orders 
wherever service and 
satisfaction enter in- 
to the transaction. 

His name is Penn, 
A. C. His closest friends call him Burt. He is 
recognized as a selling genius and is known where- 
ever hardware is handled. In the business world 
he has long commanded the respect and estecm of 
the hardware trade. He has increased that respect 
unmeasurably since war work has been his supreme 
commander. He wears the invisible uniform of one 
of our big men behind the lines. 

A. C. Penn is general manager of the New York 
War Savings Stamp Committee, and if ever 2 man 
was on the job, this boy is there. A direct descend- 
ant of William Penn, it is but natural that we 
should expect big things of him. His first big hit 
of war work for Uncle Sam was done when the 
National Guard regiments sent out the S.O.S. call 
for volunteers to bring their numbers up to war re- 
quirements. The work in New York State was 
divided among committees representing the various 
trades. Hardware was the last trade to enter the 
race, and the first under the tape at the finish. 

Penn was the hub of the wheel, and from the 
splendid reputation he established as an organizer, 
he was promptly selected as one of the men to put 
War Savings Stamps on the map in the Empire 
State. He is a member of the executive committee 
and general manager of the work in New York. 
His hobby is labor meetings and foreign language 
groups. 

I attended a labor meeting with him one night. 
When it came time to inject War Savings Stamps 
into the occasion, Penn hit the line like a giant en- 
gine on the down grade. Before he had talked five 
minutes every big double-fisted workman in the hali 
felt like calling him Burt, and when he had finished 
they cheered him to an echo. He had simply 
stepped from individual sales to group sales, and 
had put his proposition up in the kind of English 
the boys understand. 


[as a bald-head- 




















A. C. Penn 


Before the Language Groups 


NOTHER night I went with him to some 
foreign language groups. He was a different 
man. From the hale fellow well met, who rode 
rough-shod over all obstacles in the labor meeting 
and banked results on the known patriotism of the 
bunch, he had become a diplomatic, exceedingly 


courteous, reserved individual waose every move 
indicated that his invitation to attend such meet- 
ings was indeed a compliment. We attended four 
meetings that night, each of which was conducted 
in a different language, and at each of these gather- 
ings he spoke most forcefully through an able in- 
terpreter. 

At each meeting. however, he said “good even- 
ing,” “thank you” and “good bye” in the language 
of his audience. The courtesies extended to him 
and the results following his visits amply demon- 
strated that his selling psychology was right. New 
York under his direction is about 2'% per cent over 
its quota, on a comparative basis with the rest of 
the country, in the sale of War Savings Stamps. 

Mr. Penn’s home is in Plainfield, N. J., but so 
intensely and so patriotically did he assume his 
war responsibilities that he was forced to give up 
the comforts of his own fireside and take up his 
abode for the entire winter in a New York hotel. 

Burt Penn came into the hardware trade at the 
age of 16. He started with Tryon in Philadelphia. 
In those days he was a semi-professional baseball 
player of no mean ability. 

Five years later he went to the Simmons Hard- 
ware Company. At that time he did not know a 
man of influence in the entire Simmons staff. When 
he left that great organization a few years ago he 
knew them all and they knew him as a master 
business man. 

His own business is the A. C. Penn, Inc. They 
manufacture the Penn safety razor, Penn safety 
razor blades, Penn Ideal nail clippers and Wallace 
lamps. They sell the entire output of the Quaker 
Tool Company and the Hollingsworth Knife Com- 
pany. 

Big Business Man 
C. PENN is a big business man and a busy 

* one, but he is not too busy in personal busi- 
ness to fail in his greater duty to Uncle Sam. Dur- 
ing the past year he has given more of his time to 
the work of his Government than he has to his 
personal business interests. 

The hardware trade is proud of you, Penn. 
your shadow never grow less. 

Oh, yes, A. C. has every New York newspaper 
pledged to ask for W. S. S. support in every ad for 
the coming year. He never overlooks a bet. 

Note: Read next week about Will Graham, the Hard- 
ware Man in Washington; another man who fills an 
invisible uniform to the credit of the industry of which 
he is a part. 


May 


Cincinnati Plant Bought 


HE Edwards Mfg. Co., Cincinnati, has obtained 

the plant of the Louis Lipp Co. at Winton 
Place, which will be fitted up for the manufac- 
ture of rolling steel doors, steel lockers and other 
metal specialties. The main building of this plant 
is 50 x 145 ft., two stories and has two wings, each 
of which is one story and 60 x 600 ft. The Louis 
Lipp Co., manufacturer of sanitary supplies, ex- 
pects to liquidate its business at an early date. 
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OVER THE TOP 


Courtesy Buckeye Incubator 


Mfg. Co., Springfield, Ohio 


Getting Behind the Garden Drive 


Increase Your Sales by Making It Easy for the Amateur Crop Grower 
to Achieve Success— Here Are Pointers 


By MABEL 


HE success of the Spring drive “over here” 
T will depend largely on the number of pro- 

ducers. One of the garden arguments to- 
day revolves around the question as to why the con- 
sumer who suffers the most from war prices does 
not become a producer. 

The hardware merchant who has the most at- 
tractive display and the most comprehensive stock 
is the merchant who will cash in the biggest this 
Spring; certainly for the merchandise pertaining 
directly to producing, conserving and preserving of 
foods for the coming Fall and Winter. 

The buyer who is always on the job has already 
placed his orders for fruit jars, rubbers, tops, jar 
lifters, canning outfits, sealing wax and everything 
necessary for the big months given over to pre- 
serving. Huge sums are being spent by the govern- 
ment to teach housewives proper methods and the 
correct equipment to obtain for “putting up” 


HENNESSY 

produce. The slogan now is “Can all you can.” 
Small bits of vegetables and meats left in serving 
dishes are to be steamed and used again if for no 
other purpose than seasoning soups. 

A woman formerly considered it futile to pay 
$10 or $12 for equipment to preserve foods that 
she could purchase on the market for about $5; and 
at that run a chance of spoiling. This is now being 
corrected by the government, inasmuch as it is 
teaching the women how to go about it properly, 
and telling them that food this fall and winter will 
be cheap at any price. 

Are you in line to get this sure thing business? 
The coming canning season will open new and 
profitable fields for many dealers if they will only 
grasp it. 

Before the canning season arrives is the present 
period of raising the stuff tocan. The garden seeds 
and plants play a big and important part and the 


A window display of garden implements in which the patriotic note is sounded 








Poultry and Gardens 


will win the war. Each person consumes a certain number of pounds 
of feod. You can raise at least one-fourth of this amount in your 
vacant and back lot gardens and thereby make possible to ship over- 
eas the foods that you would ctherwise cat. 


with the Buckeye Incubator—the mechanical hen that is guaranteed to 
hatch every fertile egg. Priced, up from $10.50. 


Poultry Netting 
Calvanized, rustproof Netting, 2-inch mesh, in 50- 
: ft. rolls, 
Per roll 


Per roll High 


were eres 


Now’s the Time to Plant 


SWEET PEAS 


Sweet Peas should be planted now so they will have *{At@7, 

time to become well rdoted. Cold weather will not 

harm, as taey are hardy. We carry the well known * 

Ayres's Prize Butterfly variety Priced at 25¢ per ,\y/ ! 

package. ped 

Other varieties at 5c and 10c the package :/! 
GRASS SEED 


Kentucky Blue Grass Seed, 86c thé pound; 2 Ibs for.................85¢ 


Onion Sets | 


White ond yellow Onion Sets, a “ A hig 
t . eudone Cc | ine 8 
¢ ed & 
| hand 
sh 


per quar 
Large size, priced $1.35. 
Small size, priced 65c. 


Spading Forks 


Lawn Roller 


Rolling the lawn compresses the 
soll around the roots and presace 


Garden Rake 


Made of solid stcel 
this is a Rake that 
will give excellent 


servier, 
by easy to operate. Mélleable 

priced. .ac-+.- MOC 
300-Ib., priced $13 | Like illu 


500-Ib.. priced $17 | stration = « «BOC 
a Pruning Shears 


| Proning 0! 
g | ting blade of 
Substantial Gerden Hoes in | ¥ Mae Brive 
6 to 74-inch size with smooth | ZZ steel. 
strovg bandle; special . 
sit 59c Priced 40c 
today and tomorrow. 


TRELLIS WIRE for 
plants, galvanized, 


Others priced up to $1. climbing 
Weeding Hoe priccd at 


45e. 12-inch, 8c 


g 


This Store Remains Open Every Saturday Night Until 9:00 


24-inch, 10c 











“Being a woman,” writes the author, “I thought that 
perhaps other women would know just about how much 
poultry netting would cost if it would be priced to them 
by the roll instead of by the foot. We sell more than 
any other retail merchant in the city because of this” 


merchant who specializes in the best quality and 
largest assortment of high grade tested seed is the 
merchant who will serve his community and at the 
same time gain recognition as the store where little 
daily needs can always be supplied. Do not sell 
seeds carried over from last year or seeds that you 
cannot guarantee to germinate. If you do, you 
eannot expect future business. 

The Bunting Hardware Co. of Kansas City, Mo., 
every Spring have a big shrubbery sale of annuals, 
perpetual and monthly blooming shrubbery, to- 
gether with a short line of plants, vegetables and 
trees. This year we have reversed all of that. We 
will simply carry a short line of decorative plants, 
but making big preparations to carry tomato, 
cauliflower, asparagus, rhubarb plant and seed po- 
tatoes. 

This garden truck is placed in a cleared space 
on large tables, with poultry netting used as parti- 
tions for the bulky shrubbery. This is all plainly 
labeled and priced, accompanied usually by a short 
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description or illustration of the plant and a few 
directions for planting that particular variety. With 
each package we distribute or wrap literature or 
directions for planting successful gardens. 

We do not figure on a long profit for this class 
of merchandise, but the new customers it brings 
into the store in the spring of the year, when homes 
need replenishing with so many of the things we 
carry, makes it profitable. For instance, our shrub- 
bery sales in former years have doubled the sale of 
garden implements. 


Two Display Tables 


es seed is arranged on two display tables—one 
for productive plants and the other for flowers. 
The varieties are arranged alphabetically, which 
greatly simplifies selling, especially for new and in- 
experienced help. Catalogs are hung at both ends 
of the tables for convenience to customers. 

We mail out to a list of 20,000 a Spring circular 
showing cuts, descriptions and prices of garden 
tools, lawn mowers, sprayers, garden hose, also a 
notice of the shrubbery sale. We give a large por- 
tion of our newspaper space to this seasonable 
merchandise. It has been our experience, how- 
ever, that the biggest sales of this class of goods js 
made on Friday for Saturday delivery, and Satur- 
day morning. Men and women with half holidays 
arrange to spend it pleasurably and profitably in 
their gardens. 

As in Kansas City, all newspapers in all cities no 
doubt have been devoting much space to influence 
readers to plant a garden. Every day you read 
columns on the necessity for reducing the consump- 
tion of wheat, meats, etc. They advise that the 
produce from gardens will serve as a substitute for 
wheat, and poultry can replace meat. The invest- 
ment of $10 for an incubator and $5 for eggs will 
supply users with $40 at least in chickens, not to 
speak of the prospective eggs valued at 35c. and 40c. 
a dozen. 

One of our garden windows illustrated excited 
much interest and many comments from passers- 
by. Near the window down in front we had placed 
a box 2 ft. by 4 ft. in which had been planted let- 
tuce and radish seed. These seeds had been placed 
in the soil three days before being put in window. 
These seeds from the moment they began breaking 
through the ground until sprouted high attracted 
much attention. It was, indeed, far more interest- 


‘ing than the most complicated or beautiful arrange- 


ment of bulk or package seed. Our small box of 
plants grown in the window with its small sign, 
“Watch ’em grow,” and the life-like miniature red 
barn and toy cows placed in the barnyard did much 
to arouse keenly the desire to purchase seeds and 
tools. Around the plant box we placed some ex- 
celsior dyed green. This is an inexpensive substi- 
tute for artificial grass and does very well. 

The children are certainly doing their share in 
the actual work of gardening and injecting en- 
thusiasm in the elders to do their duty. A series 
of parades were held of our namesake, Kansas City, 
Kan., just across the line, last week by school 
children. For display the pupils carried placard 
banners bearing these inscriptions: 


SQUASH the Kaiser 

Use your BEAN, plant a garden 
PEPPER your ground with seeds 
Be prominent, like an ONION 
BEET the high cost of living _ 


Beardless youths may raise SPINACH 





- Copying and Enlarging Pictures 


Some Practical Pointers for the Dealer Who Would Decorate His Windows 


and Walls, by an Old Hand at the Art. 


Your Card Writer and Win- 


dow Dresser may be Looking for Information Like This 


BY JOSEPH BERTRAM JOWITT 


Alelelolelelelyli |s 


Original 


NATURAL talent for drawing is not abso- 
A lutely necessary to copy any picture that 

the beginner may wish to produce on a show 
card. The rules for copying and enlarging which 
are given here will be found simple to follow. 

A little study and practice may be necessary to 
get the expression of a face or the proper pro- 
portion of the hand, but where objects from still 
life are to be copied, this scale will prove inter- 
esting and satisfactory: 

First, decide on the size you wish to make the 
drawing, then take the original picture which is 
to be copied and mark it off in squares, being 
very careful to make the squares mathematically 
correct. 

The picture shown here of the man with the 
Stillson wrench, called “Pals,” is a copy of the 
exact proportion of the picture taken from HARD- 
WARE AGE. The squares are }% in. 

If an enlargement of any picture is desired, say 
twice the size of the copy, the squares would be 1 in., 
or double the size of this copy. 

After the squares are drawn (in pencil), use the 
letters for a guide on top, and numerals for guide 
on side. You will notice that the head of the man 
comes inside F and F, and on the side lines of num- 
bers 4, 5 and 6, the chin extending a trifle below 
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Copy. 


the sixth line, while the wrench comes under A, B, 
C, D and E on the lines 7 to 13. 

After the sketch is laid out (in pencil) it may 
then he traced in ink. It will be found much easier 
to make the sketch exact size of copy, as the lines 
will be harder to keep in correct proportion when 
an enlargement is required, but with a little prac- 


You can cut out these border decorations from the 
advertising pages 


“The Soft Pedal” 


sometimes — 


| The Perfect Handle’ 


LMMQYS. 
pio eK Made by 
SheH D Snulhih Compan, 
‘Panksville Cour ' 
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If you want a 
big sign 

painted on 

your walls, 

on a fence 

or on the side of 
a building, 

this plan might 
help your man. 
You can enlarge 
any sign to any 
size by a little 


study and 


Sl DIA SAR] B/S) Bi —| SIO@WIN| Qi w|/ loo 


practice. 


Yhis card measures 


tice enlargements up to any dimension may be ac- 
complished with perfect results. 
A® a further explanation as to the mechanical 
side of this method of copying and enlarging, 
take, for instance, the sign painter who has to 
paint an automobile on the side of a building. 
First it must be laid out in chalk or charcoal, re- 
quiring three or four shifts of a scaffold to lay 
out and paint it. When one is flat up against 
a brick wall on a swinging scaffold there is no 
opportunity to study perspective, yet with this 
method of copying and enlarging the picture will 
be accurately copied. 

This same scale may be applied to lettering as 
shown on Plate 22. For large muslin or oilcloth 
signs and banners, for “special sales,” for letter- 
ing on oilcloth or wood, use Drop Black ground 
in oil or japan, thinned to the proper working 


“Pulling” 


22x 28 ‘aches The Squares are ]ixch 
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Plate 22 


consistency with turpentine. For lettering on 
bleached or unbleached muslin use Lamp Black 
thinned with benzine. 

The working with benzine color on muslin has 
long been a secret. It is far superior to turpen- 
tine, works quicker, dries quicker and will not 
“spread” or run on cloth. Special brushes for 
oilcloth and muslin lettering can be had from the 
sign painters’ supply houses. These brushes must 
be cleaned in benzine or turpentine after using, 
and a little vaseline or grease worked through 
them. 

When copying letters on Plate 22, do not attempt 
to draw them “freehand” at first. Use a straight- 
edge or yard stick to guide the pencil in laying 
out, and also to guide the brush in outlining the 
letters. Then with care they may be filled in 
“freehand.” 


cards like this can soon be prepared after a little faithful practice 


“Better Tools for Beller Work” 


the Original 


PERFECT HANDLE TOOLS 


Made By 


Ahe H.D.Smith & Comp pany. 


Plantsville. Conn, USA. 
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97 Per Cent Bought Bonds 


T= hundreds of Sharples Separator Company 
employees at West Chester, Pa., responded as 
one in the Third Liberty Loan drive. At this writ- 
ing more than $60,000 worth of bonds have been 
bought by this organization and practically every 
employee in the organization is the owner of one 
or more bonds. 

At the opening of the Third Liberty Loan cam- 
paign, the Sharples people effected their own or- 
ganization for handling the bonds. A soliciting 
committee composed of Secretary E. L. Ewing, F. 
A. Doyle and Frank Walters was appointed. Mr. 
P. M. Sharples, president of the company, immedi- 
ately made a most liberal and patriotic offer to du- 
plicate all subscriptions for bonds as made by the 
other members of the Sharples organization. 

General Manager C. M. Burdette not only wrote 
a strong letter in support of the bond issue to all 
employees, but took an active interest in seeing that 
all of his people became members of the new bond- 
holding organization. Factory Manager R. B. 
Weiler and P. W. Egan, superintendent, made a 
special appeal to all the employees and, as a result, 
over 97 per cent of the men own bonds of the Third 
Liberty Loan issue. 

The Chicago and San Francisco branch offices did 
their share in swelling the total amount. The en- 
tire Sharples organization is to be congratulated 
on their splendid showing. 


J. W. Weston’s Egg Wagon 


HE old story of the man who took his wagon and made an automobile out of it is commonplace. 
has worn off. But the man who takes an automobile and makes a wogan out of it is a distinct and refreshing 


The Rise of Isaac Moerland 


I M. MOERLAND HARDWARE AND BICYCLE 
¢ STORE, Grand Rapids, Mich., celebrated its 
eighth business anniversary on March 19 last. 

“The business was begun,” writes Isaac Moer- 
land, the proprietor, “with a total capital and assets 
of $70, no experience, no credit. I started a bicycle 
shop and the first bill of goods came to a little over 
$11. By hard work and saving I managed to have 
about $150 in the fall of the same summer. A 
couple of carpenters talked to me about putting in 
a line of hardware and promised to patronize me 
if I did, so the idea grew, and finally I decided to 
do it. So I went to the lumber dealer and pur- 
chased five boards 16 ft. long and 10 in. wide, got 
busy and fixed them on the wall and stained and 
varnished them all up. Then my task was to fill 
them with hardware, so I went to a local wholesale 
house and told them ‘I wished to purchase $100 
of hardware. After relating my life history, I 
was told that I was to pay cash for a while till I 
was better known, and then I would receive their 
regular 30 days’ dating, which was as good as | 
could expect. So back to the store I went and 
viewed the shelves with a mental picture of how 
that $100 worth was going to fill them up, coupled 
with this a picture of a whole dray load of stuff. 

“You can imagine my dismay when the driver of 
the delivery wagon unloaded a cracker barrel and 
a couple of saw boxes with few saws in them, along 
with three handled axes. Surely someé mistake, I 
said, but not so; it was all there, and spread as I 
could I couldn’t cover those shelves. 

““ Whew,’ I said, ‘you bit off a good-sized chunk 
and you will have to do some chewing if you make 
good; but by hard work and being saving and by 
careful buying I have got a nice little store, a good 
credit standing and a stock of goods worth about 
$3,500, although I bought many lessons at a dear 
price and buy one occasionally yet.” 
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novelty. That is just what J. W. Weston of Stockton, Cal., did. Mr. Weston took an old Ford chassis, built a 
Wagon on it, equipped it with Diamond tires and gave originality to his vehicle and longevity to his horse. 
Mr. Weston’s appreciation of novelty was topped by his sense of security for the commodity in which he deals. 
He is a poultry raiser. By constructing his wagon in this fashion and tiring it to prevent jolts, ne was able to 
bring ten cases of eggs day after day over a distance of. six miles without so much as the loss of one, , Necessity, 


you see, is the mother of invention. 


The novelty 
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New Company Formed 


pes Columbus Galvanizing Co., Columbus, Ohio, 

was recently formed to operate an electro- 
galvanizing plant at 218 North Fourth Street. This 
plant was formerly operated by the United States 
Wringer Co. 


Acquire Larger Plant 


IRK & BLUM, Cincinnati, sheet metal workers, 

have acquired the former plant of the Oester- 
lein Machine Tool Company in the Camp Washing- 
ton district and will begin the removal of their 
equipment from the present plant at York Street 
and Western Avenue within the next 30 days. The 
company also operates a branch plant on Freeman 
Avenue and the machinery in this will also be re- 
moved to the new building acquired. The company 
will add to its line of sheet metal specialties, in- 
cluding work for automobile manufacturers, and 
its present capacity will be more than doubled. 


P. W. Dillon Enlists 


T HAS recently been announced that P. W. Dil- 
lon, secretary and general sales agent for the 
Northwestern Barb Wire Company of Sterling, IIl., 
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has answered the call of Uncle Sam and has been 
commissioned a captain in the Quartermaster’s De- 
partment of the National Army, located in Wash- 
ington, D. C. Mr. Dillon is beyond the draft age, 
and enlisted to do his bit entirely from a patriotic 
standpoint. He deserves considerable credit, as he 
is sacrificing a good deal in a financial way. 


Hardware Club’s Annual Meeting 


T the recent annual meeting of members of the 
Hardware Club of New York the following gov- 
ernors were elected to serve for terms of three years: 
David T. Abercrombie, William A. Graham, Harry A. 
Moody, George F. Taylor, Robert G. Thompson. Gov- 
ernors chosen to serve out unexpired terms of one year 
were J. Edward Ogden and Edward P. Townsend. 
Immediately afterward there was a meeting of the 
Board of Governors, at which the following officers were 
elected for the ensuing year: President, George F. 
Taylor; vice-president, Robert G. Thompson; treasurer, 
Alfred D. Clinch; secretary, Robert M. Parsons. 


Big Increase in Sales 


ALES of the Mason Tire & Rubber Company for the 

first quarter of the 1918 fiscal year show an increase 

of 700 per cent over the same quarter of 1917. January 

sales were the largest in the history of the company for 
any one month. 


A tastefully arranged window utilizing dealer helps to good advantage—the work of J. E. Stuhltrager, 
trimmer for W. H. Lowber, Philadelphia 



































May 9, 1918 





7 a a ANY 
~ CN J ay ome A 1 = 
( BS 
(MCE ee 
aide Ri ei 





ye 
FORCED MARCH’ 


"RETREAT! 


OE LEI E OMT Hit Sp 8 













We wouldnt odo this for anybowy 
but Uncle Sam. 











Here are some pictures of and by Private James E. 
Owings, that Kansas City window trimmer who can 
handle ink and brush so well that he is now doing signs 
and show cards for Camp Funston as part of his bit. 
We told about him in our issue of last week. Above are 
some sketches from Jimmy’s facile pen. On the right 
are two profile and facade views of James in uniform 


Appoint Sales Representative 


HE Wilbur Manufacturing Company, Inc., Walling- 

ford, Conn., has appointed John H. Graham & Co., 
113 Chambers Street, New York, to represent the com- 
pany directly as sole sales representatives for Marbelite 
signs, letters and numbers, which it is said do not fade, 
crack, rust or tarnish. Stock signs are furnished in 
black and white and in gold letters, and special signs 
will be made to order in any color or design. The goods 
are sold from a price list dated Feb. 11, 1918. The 
Wilbur Mfg. Company is prepared to furnish a large 
store advertising sign measuring 3 x 5% ft., on which 
are mounted a number of styles of letters, figures and 
short signs, for instance, Buyer, Bookkeeper, Cashier, 
Closed, Express, President, etc., ranging in list price 
from 6% to 20 and 50 cents each. 





Representative Appointed 


HE Abell-Howe Company, 332 South Michigan Ave- 

nue, Chicago, has been appointed the direct represen- 
tative for the Standard Malleable Iron Company, Mus- 
kegon, Mich., for the sale of malleable castings through 
its several offices located at Chicago, Pittsburgh, Cleve- 
land and New York. The Standard company is par- 
ticularly identified with the manufacture of malleable 
castings for railroad, motor vehicle and automobile use, 
in addition to its production of miscellaneous castings, 
both light and heavy. 


At Salesmanship Congress 


R. CASWELL, sales manager of the Champion 

« Spark Plug Co., Toledo, Ohio, was among those 
who took an active part in the third annual session of 
the World’s Salesmanship Congress recently held in 
Detroit. Mr. Caswell presided as chairman at a morn- 
ing session at which time the following speakers ad- 
dressed the Congress: C. H. Hunter, vice-president 
Elliott-Fisher Co.; L. C. Rockhill, sales director Good- 
year Tire & Rubber Co.; H. A. Worman, vice-president 
The Fowler, Worman, Kelley Co.; W. S. Ashby, sales 
and advertising manager Western Clock Co.; Edward 


































B. Saunders, sales director Simonds Manufacturing 
Co., and James D. Andrews, secretary American Acad- 
emy of Jurisprudence, New York City. 


Merged Into New Company 


NNOUNCEMENT has been made by the Westing- 

house Electric & Mfg. Company that the Copeman 
Electric Stove Company has been merged into a new 
company to be known as the Westinghouse Electric 
Products Company, with headquarters and factory at 
Mansfield, Ohio. This factory will be devoted to the 
manufacture of heating appliances previously made at 
the Newark works of the Electric company and the 
Flint, Mich., works of the Copeman company. 
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Hardware, Metals and Allied Trades Finish Canvass for 
Third Liberty Loan 


George H. Richards, in- 
defatigable chairman of 
the special Liberty Loan 
Committee of the Hard- 
ware, Metals and Allied 
Trades Division of the 
Rainbow Division em- 
bracing trades and in- 
dustries 


HE subscription cam- 

paign for the Third 
Liberty Loan has ended, 
after a hustling, intensive 
canvass of four weeks, 
April 6 to May 4 inclu- 
sive, by the special Lib- 
erty Loan Committee of 
the Hardware, Metals and 
Allied Trades. Manufac- 
turers and_ distributors 
may well be gratified with 
the thoroughness and ex- 
ecutive ability displayed 
in actually calling on 4458 
distinct possible subscrib- 
ers in the boroughs of 
Manhattan, Bronx, Brook- 
lyn, Queens and _ Rich- 
mond, not once but fre- 
quently until a definite 
answer was obtained. All 
of this clientele had been 
called on by Thursday 
night, April 24, and there- 
after, until May 4 inclu- 
sive, the remaining time 


was spent following up previous visits. Early in the 
last week of the four, the total of actual subscriptions 
obtained by this committee was 3427. 

The plain fact is that under the keen, constant, able 
supervision of Chairman George H. Richards of this 
committee, ably and enthusiastically supported by the 
entire committee of 26, the original corps of fifty-four 
expert salesmen, a few of whom during the canvass 
went to war, was started on a high plane and kept there 
to the finish; they have expressed themselves as pleased 
with the work, considering it a privilege, and some want 
to be in again on the, next loan. The whole group is a 
body of volunteers, of which the trades they represent 
may be very proud. One salesman remarked that if his 
house demanded the minute reports made in the cam- 
paign he’d “quit the job.” 

The chairman spent every business day of the entire 
period and until hours after the customary closing time 
personally superintending the development of this work. 
He was away from his own office all of the time. Mr. 
Richards’ fellow committee members, knowing his capa- 
bilities, expected much, but accomplished results have 
greatly surpassed anticipations. 


Met Three Times a Week 


At the beginning the chairman arranged to have the 
committee meet Mondays, Wednesdays and Fridays at 
noon in the governors’ room of the Hardware Club, 
where, apart from interruptions of any kind and after 
a quick luncheon served in the room, new plans were 
submitted, discussed and acted upon by almost always 
the entire committee, representing the trade interests 
of hardware, metals, sporting goods, pipes, valves and 
fittings, cordage, typewriters and safes. The attend- 
ance was commonly twenty and sometimes several more 
each meeting day, the luncheon being paid for indi- 
vidually and not out of the fund. 

Every morning there was roll call at committee head- 
quarters, Stewart Building, 280 Broadway, and each 
salesman recorded on a large wall board, lettered for 
that purpose with each name and a vertical column 
provided for every day, marked to show whether the 
men were on time, late or absent for any cause. They 
were then briefly instructed by the chairman according 
to new developments until they were on edge before 
going out, which was an every-day occasion. 

According to the official figures of the headquarters 
Liberty Loan Committee, representing the Federal Re- 
serve Bank, Second District, near the close they had 
credited the Hardware Committee with $61,625,000,- 
which is over one-fifteenth of the $900,000,000 quota 


of the entire Second District, embracing all New York 
State, western Connecticut and the twelve northern 
counties of New Jersey, the latter the most important 
part of New Jersey financially. The Hardware Com- 
mittee, however, and other trade and industrial units 
of the Rainbow Division were confined to the five bor- 
oughs of Greater New York. 


HAT hampered the Hardware Committee was the 
delays in starting, as, because of uncertainties 
beyond the power of the Hardware Committee to con- 


* trol, nothing definite in the way of organization could 


be done until Thursday, April 4, or within two days of 
the: beginning of the campaign. This meant procuring 
headquarters, arranging for twenty new typewriting 
machines, which were loaned by five of the leading type- 
writer companies, the organizing of a battery of twenty- 
odd volunteer stenographers for each night but 
Saturday for three weeks, all night work, securing 
mailing clerks, messengers, and arranging for a day 
force, the assembling from six to eight automobiles 
each day for two or three weeks when canvassing upper 
Manhattan, Bronx, Brooklyn, Queens and Richmond, 
which were contributed by the committee and others, 
the printing of stationery, envelopes, distribution of 
posters and all the detail of a hard campaign. Ob- 
viously, nothing of such character could be done until 
it was known who was going to conduct the campaign 
and where headquarters would be established, and what 
would be the title and personnel of the committee. 

The Rainbow Division, as originally planned, was to 
consist of 101 committees, of which eighty-four have 
made the canvass, according to the official figures. Each 
group of five salesmen in the Hardware Committee was 
captained by a competent man and the captains, under 
the chairman, were led by a very capable salesman, who 
combined considerable executive ability and_ inde- 
fatigable industry. 


Reporting Pro-Germans 


Another feature of this canvass was the instructions 
issued to the selling force to note carefully any expres- 
sion of pro-Germanism or seditious propaganda of any 
kind, for special action by the Secret Service. It may 
be said that some who earlier were free to injure the 
cause of the U. S. A. in their peculiar ways, are now 
in internment camps. 

On the other hand, a forewoman in a large factory 
was mentioned, who after subscribing for $500 in Lib- 
erty Bonds was asked by a friend, “Why, Annie, can 
you afford that after your subscription to the Second 
Loan?” But Annie replied, “What do you know about 
my affairs? Look at my time card. I’ll subscribe for 
as much as I darn please. Now I’ll take $600 worth.” 

In another factory all but one had subscribed and 
they were thus close to a 100 per cent honor flag, but 
the one pro-German exception, after investigation by 
the authorities, is also in an internment camp, and the 
rest finally got their 100 per cent honor flag. 

At the Wednesday noon meeting, May 1, of the Exec 
utive Committee it was unanimously voted to go ahead, 
in a general way, as was done following the Second 
Loan and keep an experienced person daily at work 
sorting and rearranging the cards throughout the en- 
tire list, in the light of new developments and much 
valuable information gathered during the canvass just 
ended, so as more thoroughly to lay plans for the next 
loan, certain to come. The chairman has offered desk 
facilities in his own office, where this member of the 
staff will work under his direct guidance all the time. 

Also, at the preceding meeting it was unanimously 
agreed to tender to the Hardware Club custody of the 
two large blue silk banners and the honor flag carried 
in the Liberty Day parade, April 26, which were ac- 
cepted by the president of the Hardware Club with 
pieasure. The silk banners were originally carried in 
the citizens’ preparedness parade, New York, May 13, 
1916. 
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Federal Trade Commission Points Way for Price Maintenance 
Legislation 


WASHINGTON, May 6, 1918. 


ATURDAY, May 4, 1918, is destined to be a 
\ black letter day in the history of the preda- 

tory price cutters of the United States. On 
that day the Federal Trade Commission issued the 
most momentous ruling that has yet been handed 
down by that body, declaring, in effect, that existing 
laws will not permit manufacturers to fix the resale 
prices of their goods and suggesting that it is the 
duty of Congress speedily to enact some such law as 
is contemplated by the Stevens bill in order to in- 
sure to producers the results of their investments of 
time and money in building up a high reputation for 
dependable goods. 

The commission puts the case even more strongly 
than did the United States Supreme Court in the 
graphophone case to which I have heretofore al- 
luded, and I am more than pleased to note that the 
line of reasoning followed by the commission is 
precisely that which I have already presented to 
readers of HARDWARE AGE in discussing the insin- 
cere and misleading arguments of our price-cutting 
friends, who have sought to make it appear that 
in ruling against price maintenance methods the 
highest court in the land has declared them to be 
unethical as well as illegal. 

Illegal we know they are, and that is the reason 
why advocates of honest merchandising methods 
have contended for the Stevens bill or some measure 
based on the same underlying principle. Unethical 
we know they are not, and I am fortunately in posi- 
tion to state on the highest authority that members 
of the Federal Trade Commission are to-day work- 
ing on the draft of a bill which will soon be intro- 
duced in Congress as a substitute for the Stevens 
measure. 

The two chief principles upon which the Stevens 
bill is based will be carried into the commission’s 
measure. Manufacturers will be permitted to fix 
their resale prices and a measure of supervision 
over price maintenance is to be exercised by some 
governmental authority, presumably by the trade 
commission itself. 


Commission’s View of Present Law 


N ORDER that the readers of HARDWARE AGE 

may understand exactly what the commission has 
done and the scope of its ruling which, although 
rendered in the case of a proprietary medicine, ap- 
plies to every line of merchandise, I append the 
text of the ruling as formally promulgated, as fol- 
lows: 

For a considerable time there has been a contro- 
versy throughout the country over the question of the 
right of manufacturers, wholesalers, etc., fixing resale 
prices at which their articles could be sold, and the 
right to maintain such resale prices has been contended 
for by them, and the question whether such right exists 
has been brought before the Federal Trade Commis- 
sion numerous times. 

Many hearings have been had, many complaints have 
been made, and much consideration has been given to 
the subject by that Commission. Many business con- 
cerns have been refusing to sell to customers who would 
not agree to maintain the resale price fixed by the 
seller. 

The Federal Trade Commission has just disposed 
of the first of these cases in which complaints have 
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been issued charging violations of law through fixing 
the resale price of articles, and an order to cease and 
desist from this practice has just been issued by it in 
the case of Chester Kent & Company, Inc., of Boston, 
manufacturers of proprietary medicines. 


Scope of Commission’s Order 


Attorneys for the company admitted that in the 
past the practices complained of had been in use. The 
order, the first in cases of this character, forbids the 
company to— 

(a) Indicate to dealers the prices for which its 
proprietary or patent medicines shall be resold. 

(b) Securing agreements from dealers to adhere to 
such prices. 

(c) Refusing to sell to dealers who fail to adhere 
to such prices. 

(d) Refusing to sell to dealers who fail to adhere 
to such prices upon the same terms as dealers who do 
so adhere. 

(e) Furnishing any advantage to dealers who ad- 
here to the resale prices, while refusing similar treat- 
ment to dealers who do not adhere to the prices. 

This order of the Commission follows the decision of 
the Supreme Court of the United States in the Ameri- 
can Graphophone Company case lately decided by it. 

Some of the most distinguished lawyers in the 
United States have appeared before the Commission 
to argue this question, as well as many of the leading 
business concerns of the country, some of whom have 
insisted that the maintenance of resale prices was 
proper, and others who have contended that it was not. 
Almost all of the large department stores of the coun- 
try have been heard in opposition to it. 

After full consideration the Federal Trade Commis- 
sion has decided to issue complaints against all busi- 
ness concerns who refuse to sell unless the purchaser 
will agree to maintain a resale price fixed by the seller. 
The case just decided is the first formal finding by the 
Commission to that effect. When once an article has 
passed from the maker to a purchaser, he owns it, and 
the owner of such article may sell it at any price that 
he chooses provided he does not himself sell it at such 
price as to be below cost, and thus thereby enter into 
unfair competition with other retailers selling the same 
article. 

Legislation Is Logical Remedy 

EALIZING that the general‘application of this 

ruling will work great hardship in many cases, 
the commission, taking for a text President Crant’s 
famous declaration that the best way to secure the 
repeal of a bad law is to enforce it, makes the fol- 
lowing comment in which it gives an inklifg of its 
interest in the movement to secure legislation le- 
galizing price maintenance: 

“This decision is going to be open to considerable 
controversy in relation to the subject matter there- 
of, and the matter will probably have to be settled 
by an act of Congress in the manner suggested by 
Mr. Justice Brandeis in his concurring opinion in 
the Supreme Court of the United States, in the 
case of the American Graphophone Company. The 
Stevens bill, which is now in Congress, is in rela- 
tion to that matter, but in the estimation of many 
business men and others it is thought to be broader 
than it should be. It may be that resale prices can 
be so regulated by placing the power somewhere 
protecting against unfair prices as to make it work 
equitably, and be a fair method of competition in 
commerce, but that question will undoubtedly have 
to be settled by Congressional action.” 

You will note that the commission emphasizes 
clearly the proposition that I have heretofore pre- 
sented in this correspondence concerning Judge 
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Brandeis’ position with reference to the grapho- 
phone case. This able jurist was one of the strong- 
est advocates of the Stevens bill, in support of 
which he made a notable argument before the House 
Committee on Interstate and Foreign Commerce. 
When the graphophone case was presented to the 
Supreme Court, however, he was obliged to agree 
with his colleagues that the existing law does not 
permit the maintenance of resale prices, and he 
frankly said so, concurring with his associates in 
their opinion. 

This concurrence was widely heralded by the 
price cutters as a change of mind by Judge Bran- 
deis, and a great effort was put forth to make capi- 
tal of the circumstance. Of course, our shifty 
friends were careful to suppress the statement 
made by Judge Brandeis, and now so clearly em- 
phasized by the Federal Trade Commission, that 
price maintenance is perfectly ethical, although, in 
view of existing law, it is not technically legal. 
Following the suggestion of this clear-headed judge, 
strongly supported by the Federal Trade Commis- 
sion, Congress will now be urged to put through a 
carefully considered price maintenance measure 
that will keep the merchandise of honest manufac- 
turers out of the clutches of the piratical price 
cutters. 

Price-Marking Not Prohibited 


HERE is one feature of the commission’s order 
in the Chester Kent case, above quoted, to which 
I would especially call your attention. I refer to 
clause (a) of the order which forbids manufac- 
turers to “indicate to dealers the prices for which” 
their merchandise may be sold. 
When I first read this clause it occurred to me 
that its literal interpretation would prohibit manu- 
facturers from putting the customary price-marks 


on their retail packages, and upon consulting a 
number of experienced attorneys I found they all 


agreed with my view. I thereupon laid the matter 
before the Trade Commission, which, after con- 
sultation, advised me that although the language 
used might be susceptible of the construction re- 
ferred to, the commission did not mean to prohibit 
the use of price-marks on retail packages but merely 
to prevent manufacturers from attempting to con- 
trol by the methods outlined in clauses (b), (c), 
(d) and (e) the prices at which their goods shall 
be resold. 

A study to determine what varieties of agricul- 
tural implements may be dropped by manufacturers 
without hampering farm work has been undertaken 
by the Commercial Economy Board of the Council 
of National Defense in co-operation with the im- 
plement industry. The object is to. conserve ma- 
terials, labor, capital and manufacturing facilities 
for war use, and, on the basis of information now 
being gathered, the board will probably issue formal 
recommendations specifying types and sizes that 
should be eliminated. 

At the request of the board, following a confer- 
ence in Washington with the War Service Commit- 
tee of the Implement Industry, four divisional com- 
mittees of the National Implement and Vehicle As- 
sociation met in Chicago in March to formulate 
suggestions to the board. These committees had to 
do respectively with steel plows and tillage imple- 
ments, chilled plows, grain drills, seeders, etc., and 
farm elevators. 

Each committee recommended various styles and 
sizes for elimination, numbering altogether nearly 
two thousand. The list was made up of types which 
had been gradually added by the manufacturers in 
the course of peace-time competition, but which 
could be dispensed with as a war measure, the com- 
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mittees believed, without serious inconvenience to 
anyone. 

In the report of the committee meetings it was 
stated that special regard had been given to the 
needs of the farmer, and nothing recommended for 
discard which was believed to be necessary to mod- 
ern, economical agriculture. The Wagon Depart- 
ment of the Association has recently met in Louis- 
ville, Ky., and made similar suggestions. 


Will Consult Trade Before Action 


UCH of these recommendations as the board 

deems suitable, together with others from dif- 
ferent sources, are to be brought to the attention 
of all implements manufacturers and jobbers and 
as many retail dealers as it is practicable to reach, 
through questionnaires. Thus all branches of the 
trade, and practically all units, will have opportunity 
to express their views before the board formulates 
its recommendations. 

The first of the questionnaires, addressed to the 
manufacturers of portable grain elevators, has just 
been sent out by the board. Others are in prepara- 
tion: 

It will be seen that the simplification of implement 
lines will not only save labor in the implement fac- 
tories and steel mills by making possible longer runs 
on the machinery ; it will also release a portion of the 
machinery for work on munitions, ships’ parts, etc. 
In addition, it will cut down the amount of stock the 
jobbers and retailers will have to carry, thus re- 
leasing capital for the purchase of government se- 
curities. 

The study is a part of the board’s general work 
of conserving commercial and industrial resources 
and facilities. Similar measures have already been 
taken in the woolen cloth and clothing, the shoe and 
leather, the paint, and other lines, in each case 
with the co-operation of the industry, and the work 
of the board will be extended to numerous other 
industries. 


Pulls Teeth of Foster Metal Bill 


‘Ts House of Representatives made a sad mess 

of the Foster metal-control bill before passing 
it by an almost unanimous vote during the past 
week. This bill is intended to stimulate the produc- 
tion of ferroalloys and other metals useful in the 
iron and steel industry, especially during the war, 
in the expectation that it would be possible to re- 
duce importations of these commodities and thus 
save valuable cargo space for use in shipping troops, 
food and war material to France. 

The bill as originally reported by the House Com- 
mittee on Mines and Mining provided a so-called 
revolving fund of $50,000,000 with which to enable 
the President, through some agency to be selected 
by him, to purchase the output of manganese, tung- 
sten, chromium, vanadium, and other steel-harden- 
ing metals, as well as a long list of minerals useful 
in other industries. After buying the output, the 
President, under the terms of the bill, would be 
permitted to sell it at a flat price to all manufactur- 
ers requiring it for war materials or for other essen- 
tial purposes. Presumably, sales would be made at 
cost. 

For the purpose of stimulating owners of do- 
mestic deposits of these metals to develop them 
rapidly the bill provided that the President should 
fix prices of all the commodities referred to, which 
should stand for a period of two years, thus guaran- 
teeing to producers a reasonable return on their in- 
vestment for a period long enough to justify them 
in devoting time and capital to development work. 
The committee based its recommendations upon the 
testimony of the Secretary of the Interior, the 
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directors of the United States Geological Survey 
and the Bureau of Mines, the chairman of the War 
Industries Board, and a large number of metallur- 
gists and engineers, who predicted that if Congress 
would supply the necessary stimulus by guarantee- 
ing fair prices for a reasonable period the domestic 
deposits would be rapidly developed and the United 
States would find itself absolutely independent of 
a foreign source of supply. 


Bill Hits Snags at Outset 


JEW bills have come before the House with a 

stronger indorsement than the Foster measure, 
but it ran foul of snags from the moment it was 
taken up for consideration. When it finally passed, 
its authors had great difficulty in recognizing the 
shreds and patches that were left. 

The first hurdle over which Chairman Foster 
tried to take his bill was the big appropriation of 
$50,000,000 to be used as a revolving fund to stimu- 
late production. Chairman Sherley of the Appro- 
priations Committee jumped on this with both feet, 
and as his shoes are number twelves, and liberally 
studded with hobnails, he did some frightful exe- 
cution. Declaring that the Appropriations Com- 
mittee was overrun with subordinate officials of the 
Government asking for sums ranging from ten 
millions to five billions for “all sorts of crazy 
schemes,” he asserted his unalterable opposition to 
the proposed revolving fund, and finally succeeded 
in carrying the House with him to the extent of 
whittling the figure down to $10,000,000, which will 
be a mere drop in the bucket for any such develop- 
ment as the Government has in mind, in which 
such a sum might easily be sunk overnight in a 
single project. 

More trouble developed when the section was 
reached which authorizes the President to fix the 
prices which the Government shall pay for ferro- 
alloys and the other metals and minerals covered 
by the measure. Scores of members declared that 
this was merely a scheme “to unload unprofitable 
mining propositions on the Government,” and, 
pointing to the fact that manganese, for example, 
is to-day selling at four or five times its former 
price, demanded to know if this did not constitute 
sufficient inducement to increase production. 


Guarantees Necessary to Speed Up Production 


Chairman Foster made the perfectly logical reply 
that if the present price of manganese could be 
guaranteed for a reasonable period there would 
be no difficulty about speeding up production. With- 
out any guarantee whatever it was obvious, he 
said, that as soon as the war was over the bottom 
would drop out of the business, and with such a 
prospect no prudent business man would put his 
money into domestic. mines, knowing well that a 
declaration of peace would be promptly followed 
by a tremendous influx of foreign competing mate- 
rials which would again monopolize the market. 

The tariff protectionists in the House thought 
this too good an opportunity to miss, and promptly 
scored a point in favor of high customs duties on 
all the commodities in question. It was pointed out 
by these members that if Congress had imposed 
protective duties on ferroalloys, etc., in the Under- 
wood-Simmons tariff act, which was passed nearly 
five years ago, all the domestic deposits would have 
been fully developed by this time and there would 
be an ample supply without relying upon either 
foreign sources or shipping now so vitally needed 
for war purposes. 

Here, also, Mr. Foster got back at the opposition 
to the bill by asserting that whatever protection 
might have done, if it had been adopted in time, 


73 


it would be useless to provide high-customs duties 
now. If they were made “as high as the dome of 
the capitol,” he said, they would not help in this 
emergency, in which a condition and not a theory 
confronts the Government. 


Bill Finally Torn to Tatters 


RICE-FIXING for government buying has be- 
come very unpopular in Congress, however, and 
when a vote was taken on this feature of the bill 
the proposition to permit the president to fix the 
cost of all these metals and minerals for a period 
of two years it was beaten by a substantial major- 
ity. Thus, the second basic feature of the bill was 
eliminated. 

Having reduced the measure to a sorry mass of 
tatters, it became evident to many members that it 
ought to be recast before having further considera- 
tion, and a motion was therefore made to recommit 
it to the Committee on Mines and Mining for re- 
vision, but Chairman Foster was not willing to 
again tackle the task of putting the bill in shape, 
preferring that it should be whipped into form 
by the Senate committee. He therefore resisted the 
motion to recommit, which was beaten by the nar- 
row margin of 150 to 156. 

Having decided to jam the bill through and send 
it to the Senate for repairs, a final vote was taken 
which resulted in the passage of the measure by 
290 to 7. It is therefore up to the Senate to rewrite 
the bill, and much interest will attach to the revi- 
sion, especially with respect to the price-fixing fea- 
ture, without which administration officials declare 
the whole proposition is so much waste paper. 

That drive for early adjournment I described 
last week is gaining in strength, and members of 
both houses responsible for the legislative program 
are talking about the possibility of getting away 
from Washington by July 1. The fixing of this 
date is in the nature of a bluff. Congress always 
plays a little poker when it comes to arranging for 
an adjournment to enable members to get out into 
the congressional campaign for re-election to their 
jobs in November. 

By stirring up sentiment in favor of an adjourn- 
ment before the Fourth of July, the leaders hope 
to be able to wind up the most important business 
of the house and skip out about the middle or end 
of August. In my opinion, Congress will earn an 
honor flag if it disposes of all essential legislation 
in time to adjourn by September 1. 


Martin Elected President of Company 


T a recent meeting of the board of directors of the 

Surety Guard Company, 62 East Lake Street, 
Chicago, Mr. A. Vere Martin was elected president of 
the company. Mr. Martin has long been a familiar 
figure in the hardware circles of the country, and has 
for several years acted as president of the Hardware 
Club of Chicago. 

The company at the head of which he has been 
placed is actively engaged in the manufacture of safety 
appliances to fit all varieties of danger conditions in 
factories, mills, etc. It also maintains an air appli- 
ance division for turning out air spray systems, ex- 
haust booths and systems for removing dust, odors, 
fumes, etc., and compressed air equipment for paint- 
ing, enamelling, brazing, varnishing and similar work. 
In the majority of manufactured articles, the finish is 
now applied with an air equipment, rather than by the 
old hand process. 

The Surety Guard Company has also perfected an 
air equipment for out door work, such as the painting 
of ships, bridges, residences, silos, barns, etc., The 
equipment is portable, and is finding a ready sale to 
the better grade of painters. The factory of the com- 
pany is a large, well-equipped brick structure at 4127 
West Kinzie Street. 
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EDITORIAL COMMENT 








Get Out of the Rut! 


HE situation in the retail hardware 
tt business can be no better summed up 
than in the remarks of HARDWARE AGE’S 
Boston correspondent in our issue of last 
week. Referring to the intensified search for 
goods which, in view of the present scarcity, 
can best be obtained for the hardware trade, 
he says: 

“This movement is certain to be of lasting 
benefit to the business, as it forces dealers to 
get out of any ruts in which they may have 
been traveling and opens their eyes to the 
possibilities of many lines that they have 
never carried.” 

There is no cause for alarm. No reason 
for depression. But there never was a time 
when hardware men needed to use their 
brains more than now. They must do some 
thinking. They must call on their reserves 
of resourcefulness. 

William James, the American philosopher, 
who is more appreciated abroad than here, 
once wrote that most men go through life 
without ever using more than a small por- 
tion of their real power. They drift with the 
current. They are victims of habit. They 
are swamped with petty cares. They do the 
same things to-day that they did last week. 
last month, last year, though the conditions 
facing them may have undergone a total 
change. 

Tap a little more of your power, hardware 
men! Examine yourself and your stock. In- 
form yourself. Study tendencies. Formu- 
late a method of attack. Act! 

For example, the automobile industry has 
agreed to a drastic cut in production. That 
means that a lot of people who were think- 
ing of trading in the old car must hold on to 
it. The man who was thinking he was about 
due for a bigger and better car must tinker 
up the old rumble and make it do for another 
season. This means a big market for auto 
accessories. If you are letting the local 
garages grab off this accessory business, you 
have only yourself to blame. You are ina 
rut. 

Again: What are you doing about paint? 
Are you warning the people of your commu- 
nity against the danger of permitting their 
homes, their buildings, their barns and 
fences to deteriorate during the period of the 
war for lack of Paint, the Great Preserver? 

Are you using your local newspaper to the 
best advantage? Do you let a stale old ad- 
vertisement stay there week after week, or 


are you keeping your store news fresh and 
up to date by changing your ads weekly, 
semi-weekly or bi-weekly? 

Are you studying your trade paper suffi- 
ciently? Do you read HARDWARE AGE thor- 
oughly or do you merely glance over one or 
two articles that happen to strike you at the 
moment? Do you try to look it over during 
business hours or do you take it home with 
you? 

If you are situated in one of the many 
towns possessing a war industry with highly 
paid workers, what are you doing to get the 
trade of those workers? 

If your town has no war industry, what 
are you doing to attract the women of your 
community? Do you make it plain that they 
are welcome in your store and that you have 
a lot of interesting things to show them, or 
do you let them stay under the impression 
that a hardware store is simply a place where 
one goes for a monkey wrench, a_ pocket 
knife, or other things useful only to coarse 
males? 

Are you on watch at the listening post or 
are you asleep in a dugout? 








Hamilton Has the 
Right Idea 


My dear sirs:—Herewith I am hand- 
ing you P. O. money order for two dol- 
lars, for which please continue to send 
me the HARDWARE AGE another year. 


Many men say, “As for me, strew 
the flowers on me when in life, as I can 
fully realize then the beauty of their 
colors and fragrance, and not on my 
casket.” 


So here let me say you publish the 
best paper on earth and it serves me 
best to my knowledge. 


With my best wishes to each and 
every one in the HARDWARE AGE family, 
I am, yours respectfully, 


JOHN W. HAMILTON, 
Medora, Indiana. 























Trade Conditions and Iron, Steel and Hardware Prices 


NEW YORK 


Office of HARDWARE AGE, 
New York, May 6, 1918 

AS manager, just back from the West, says 

that in a general way the demand for goods ex- 
ceeds what distributors, wholesale and retail, are able 
to supply, aside from carrying stocks of merchandise 
in the usual way. Also that many of them anticipate 
higher rather than lower prices before long. That 
which tradesmen are most concerned about is the 
scarcity of goods and threatened checking of produc- 
tion in many so-called non-essential items. The lack 
of goods seems to be increasing rather than diminish- 
ing, as appeared to be the tendency six months ago, 
with the belief that merchandise will be harder to get. 

It was thought that, as winter passed and the urgent 
demand for fuel slackened, transportation of man- 
ufactures would improve, especially so because the sea- 
ports had been glutted with shipments which at that 
time vessels were unable to absorb. With the improve- 
ment in ocean transportation because of the diverting 
to our shores of much additional tonnage by the Allies, 
it was thought this relief would make room for more 
goods and release loaded cars, at the same time empty- 
ing warehouses. 

But instead of better transit it is in many instances 
worse than before. This will necessarily deprive manu- 
facturers of sorely needed materials. Then the new 
army plans, the calling of huge numbers of more men, 
the loss to producing facilities, with the enormous 
stores needed to maintain the forces of ourselves and 
Allies, here and abroad, point to further difficulties in 
supplies for the regular trade. It may not work out 
this way, but it has so far. How much the introduction 
of woman labor is going to help this situation remains 
to be seen. 

Prudent merchants, we are advised, will do well to 
consider how far ahead they must plan to have their 
wants satisfied. Competent advisers say it will be wise, 
in addition to placing orders, to endeavor to obtain 
actual possession of staple goods and get them into 
warehouses and stores. We know this is the policy of 
some of the best jobbers now. Such matters are for 
the individual judgment of business men according to 
their conditions and environment, but it is still a long 
way to the end. 

From other sources we hear of trade that is spotty, 
with very light trade in certain lines, including builders’ 
hardware and certain kinds of tools not required in 
connection with war work. Anything needed by the 
Government in the prosecution of war increases by 
leaps and bounds, and articles which a year or two ago 
were decidedly slow or obsolete are frequently now in 
great demand. For instance, socket gouges, carpenters’ 
slicks, certain kinds of augers and bits, etc. For many 
years slicks when sold at all and in minute quantities 
would vary between 3 and 4 in. cut, but now run to 
6 in. and in very large quantities for ship work. Tre- 
nail and other ship augers, because of the jump in 
building wooden ships, cannot be furnished fast enough, 
and so through other items and lines for one reason or 
another. 

There is a considerable amount of business con- 
stantly being placed that goes through ordinary chan- 
nels, but ultimately for the supplying of some want 
. traceable to war. The salvation for some manufac- 
turers will be to adapt existing facilities for making 
articles wanted by the Government or Allies. 

It has been a phenomenal year on steel goods, that is 
garden and farm tools, shovels, spades, etc., on which 
we are informed factories are behind on deliveries. 
The same is true of wire screen cloth, which manufac- 
turers endeavored to make in advance of the season, 
but in one specific case we know of there was a loss 
of two days each week for nine weeks which was never 
made up. Then the Government is taking a good deal 
of this material for cantonments, hospitals, officers’ 
quarters and kindred uses. 

Purchases of ice skates by wholesalers are about over 
for next season, but the business has been light. Much 
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stock was carried over for several seasons because so 
many men were away, which meant less women skaters, 
and the extremely long, cold winter, which was too cold 
for comfortable skating out of doors. Besides there 
was a great deal of snow which it was difficult or im- 
possible to remove. 


LINSEED O1L.—Most manufacturers of linseed oil are 
still considerably in arrears on deliveries pertaining to 
contracts on previous old orders, while others are re- 
stricted because of various complications regarding 
sales for immediate delivery. 

The position of sellers in either or both cases is owing 
to the continued shortage of spot supplies of available 
raw seed. There are crushers who are making a con- 
cession of 2 to 3 cents per gallon for the summer 
months, beginning with July 1, to large buyers of lin- 
seed oil, although this is not the attitude of all manu- 
facturers of linseed oil. Broadly speaking, the present 
trade outlook is one of price firmness. 


Linseed oil, raw. card prices, is $1.55 in lots of five or 
more bbl. and $1.56 per gal. in less than five bbl. purchases 
State and western oil, raw, is $1.55 per gallon in any quantity 


NAVAL StToRES.—Naval stores in this section are quite 
featureless, but prices are steady, particularly on rosin. 
because of a bit stronger tendency in Southern primary 
markets. Sales and shipments of rosin at Jacksonville 
have been smaller and receipts less, as stock was some- 
what reduced. 


Turpentine, in yard, remains at 43 to 43'%c. per gal 
Rosin, in yard, on the basis of 280 Ib. per bbl. common to 
good strained, is $6.05 and D grade $6.15 per bbl 


OUTING SPECIALTIES.—The Marble Arms & Mfg. Co., 
Gladstone, Mich., manufacturers of guns, hunting, fish- 
ing and outing specialties, quote as follows: 


Marble’s Safety Hunting Axes.—No. 2 metal handle, $30 


per doz.; No. 5 hickory handle, $18 per doz.; No. 6 hickory 
handle, $18 per doz. Subject to a discount of 30 per cent. 
Marble’s Camp Axes.—All per doz.: No. 9 hickory handle, 
$12; No. 10 hickory handle, 16 in. or 20 in., $21, 30 per cent 
discount; and No. 15 double-bitted hickory handle, 2% Ib., 


$24, discount 20 per cent. 
Marble’s Hunting Knives.—Ideal leather handle, per doz, 


5 in., $27; 6 in., $30; 7 in., $33, and 8 in., $36. 
Exnert-Cocobolo Handle.—5 in., $27, and Woodcraft, 4% in., 
$18, 30 per cent discount. 
Marble’s Waterproof Match Box or Safe.—$4.20) per doz. net 
Compasses.—Coat-nickeled finish, per doz., $15 and $18, and 
pocket style, polished brass finish, $12 and $15 per doz., 30 
per cent discount. 
Vest Pocket Screwdrivers.—No. 246, $4.20 per doz. net. 
Marble’s Cleaning Implements for Guns, etc.—:)) per cent 


discount. 


Marble’s Nitro-Solvent Gun-Oil.—2 oz. size, per doz., $2.10,, 


and 6 oz., per doz., $4.20 net. 

Rope.—The raw fiber supply conditions are said to 
be about as they have been. There are manufacturers 
who are comfortably well fixed and others who are 
short, even in real need. There is some likelihood of 
the National Government undertaking to speed up de- 
liveries of manila hemp, because of cordage* used by 
the Navy, merchant marine and Army, which are con- 
stantly increasing. Rope for harbor trade in this lo- 
cality is slower because the government has taken over 
so many ships. Ships necessarily continue to use rope, 
no matter who operates them, but such supplies usu- 
ally come from government stores. Then it depends on 
whether a manufacturer is getting government orders 
so far as his proportion of business is involved, but the 
understanding is that rope makers have all the business 
they can handle from one source or another. As to 
wages, there have been advances of 5 to 10 per cent 
since last January, with a total of about 50 per cent 
to date and labor hard to hold at that. 


Manila rope prices are unchanged as follows: Manila rope, 
first grade, is 33c.; second grade, 32c., and the third grade, 
28c., base, per lb. Manila bolt rope is 38c. per Ib 

Sisal rope, first grade, is 23c., and second grade 20c., base, 
per Ib Hide, bale and hay rope, medium oiled, first grade 
is 23%c., and second grade, 204%,c., base, per Ib 

Tarred lath yard is, first grade, 23c., and second grade 2% 


hase, per Ib. 

SHoT.—The United Lead Company, 111 Broadway, 
New York, effective from May 1, quotes as follows: 
Drop shot, all in 25-lb. bags, sizes smaller than B, 
$2.45; drop shot, B and larger sizes, $2.70; chilled shot 
and dust shot, $2.95 per bag. In 5-lb. bags the prices 
are respectively 55, 60, 65 and 65c. each. 
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On the bag shot there is the usual allowance of 10c. 
per bag on large bags and 2c. per bag on small bags 
if taken in quantities of a ton and upward. 

Boy Scout air rifle shot, 100 tubes to the box, to the 
jobbing trade, is per case $4; retail trade per case, 
$4.50. 


WINDOW GLASS.—Trade in window glass, in this vi- 
cinity, is described by an experienced leading merchant 
as “nothing doing’; that they are not taking enough 
orders to pay their electric light bills. Another repre- 
sentative of several factories, just back from Boston, 
says he never knew of so small an output in March 
and that April will prove as bad or worse. One repre- 
sentative of an important plant suggests that people 
having money must be investing in Liberty bonds, but 
the most potent reason probably is the lack of new 
construction. At a recent meeting of glass manufac- 
turers the talk was bullish as to prices, but because of 
reduced production rather than a reasonable demand for 
glass. Manufacturers are not going to make any more 
window glass than is absolutely necessary because of 
high prices for both material and labor. 

Window glass prices, so far, are unchanged, 
First 3 brackets, B single thick, 82 per cent; first three 
brackets, A single thick, 80 per cent: all sizes above the 
first three brackets in A and B quality, single thick, 79 per 
cent; all sizes A quality, double thick, 80 per cent; and all 


as follows: 


CHIC 


Office of HARDWARE AGE, 
Chicago, May 5, 1918. 
HE hardware business throughout the Middle 
West is, in general, very good, although it is 
noticeable that the business in the country towns is 
proportionally better than in the larger cities. This is 
due, in a great measure, to the fact that the city deal- 
ers are dependent, to quite an extent, upon the amount 
of building in progress, and building is practically at 
a standstill. In the country towns business from other 
sources is more than sufficient to offset the loss from 
any building decline, but in the cities this is not al- 
ways the case. 

Many Chicago dealers were greatly dependent upon 
the trade of small contractors, who made a business of 
erecting houses to sell on the installment plan, and 
flat buildings to be sold as a speculation. All this 
speculative building is gone just now, and the dealers 
who had catered largely to that class of trade are hit 
hard. 

With the exception mentioned, business seems to be 
even better than that of a year ago. Cash sales are 
heavier and collections are better. It is also notice- 
able that there are more sales of the better grades of 
hardware, particularly in the manufacturing towns, 
where wages are high, and in the farming communi- 
ties. More washing machines are sold, more alumi- 
num and high-grade granite ware, vacuum cleaners, 
electric appliances, gas ranges, oil ranges, refrigera- 
tors and similar lines. Garden tools continue to sell 
very freely, and serious shortages are already de- 
veloping. Wood handles are very scarce and this fact 
is said to be curtailing the output of the garden tool 
factories. 

In fact, shortages are developing in a great many 
lines, making it very difficult for jobbers and retailers 
to keep up stocks. As an evidence of what can be ex- 
pected along this line, it is reported that jobbing houses 
are advising their salesmen to take no advance orders 
at current prices on many more lines than is customary. 
The list includes such items as axes, coal hods, coal 
shovels, stove boards, stove pipe, andirons, stove pipe 
enamel, stove putty, furnace cement, fire sets, fire 
screens, stoves and ranges, oil heaters, lanterns, saws, 
roasters, rugs (Congoleum for stoves), linoleum, rope 
and many other items. Many items are also quoted 
subject to stock on hand. The natural conclusion is 
that the jobbers are not sure as to the quantities of 
these articles that they will be able to obtain from 
the makers, or the prices they will have to pay for 
them. In some cases at least it is an indication of 
higher prices than are now in force. 

Up to the present time the dealers in this section 
have not suffered greatly on account of inability to 
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sizes B quality, doubie thick, 82 per cent. Window glass, 
AA quality, single and double thick, ranges from 75 to 78 
per cent discount. 


WIRE NAILS.—Fair quantities of wire nails long on 
the way are finally drifting in from the mills, where 
the available stocks are somewhat better than the fa- 
cilities for transporting them. This, however, does not 
help much because some of the kinds and sizes are such 
as are less in demand, while of leading and most 
wanted sizes there are correspondingly smaller quanti- 
ties, but there are hopes of gradually improving this 
condition. There is also a demand for special kinds 
and sizes that it is difficult or impossible to get, which 
serves to irritate customers, but which cannot be helped. 


Wire nails, in store, are $4.40, and carted by wholesalers, 
$4.45, base, per keg. 

Cut NAILS.—This line keeps moving, principally in 
small lots, all the time, but in the aggregate amounts 
to a reasonably good business. For export there are no 
large orders, but those coming range from 25 to 100 
kegs, which are rather frequent and wanted quick, 
especially when for the West Indies and Caribbean 
ports, where the sailings are regular. These liners now 
are relatively small, or from 3,000 to 5,000 tons, and fill 
up quickly. 
in store, 


Cut nails, re $5.20, and delivered within carting 


a ) 
F 
limits by wholesalers, $5.25, base, per keg. 
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get goods, as stocks were in very good condition before 
freight conditions tightened up. They are just begin- 
ning to feel the pinch. For the most part they are op- 
timistic, and believe that they will be able to take care 
of the wants of their customers and make a fair profit. 
If goods can be obtained, there is little doubt that the 
retail trade of the Middle West will enjoy a very fav- 
orable year. It all hinges on the one thing—ability to 
get the merchandise. 

Reports from the big mail-order houses continue to 
show losses in trade, Sears, Roebuck & Company’s busi- 
ness for April being approximately 2% per cent below 
that of the same month last year. This loss is partly 
attributed to the fact that their customers are dis- 
couraged by the length of time required to get ship- 
ments, and are buying from their local merchants. 

AMMUNITION.—Retail sales of ammunition are nat- 
urally light at this season of the year, but jobbers 
report a good volume of sales for future delivery. 
Shot gun shells are coming in regularly, but the short- 
age of rim-fire cartridges is more noticeable daily, as 
the manufacturers are turning everything available 
in this line over to the Government. There is noth- 
ing at the present time to indicate any betterment in 
the situation. 


We quote from jobbers’ stocks, f.o.b. Chicago: No. 22 short 
semi-smokeless, $5 per thousand; No. 32 short, rim fire, semi- 
smokeless, $11.75 per thousand; No. 22 long, semi-smokeless, 
$6 per thousand; No. 32 long, semi-smokeless, rim fire, $13.50 
per thousand. Above prices subject to 20-6 per cent discount. 
Prices on shells are as follows: Peter’s Target, smokeless, 3 
drams powder, 1% ounces shot, 1 to 10, $48 per thousand: 
Peters’ Referee, semi-smokeless, 3 drams powder, 1 ounce 
shot, 1 to 10, $37 per thousand, Discount 20-5 per cent 


AxEs.—The axe shortage is very acute and jobbers 
declare it almost impossible to get shipments. It is 
even reported that some of the axe manufacturers have 
withdrawn completely from the domestic market at this 
time, and are turning their entire outputs over to the 
Government. The demand is greater than is usual at 
this time of the year, and there is every indication that 
it will be exceptionally heavy next fall and winter, on 
account of the increased use of wood as fuel. Jobbing 
prices are very firm and local jobbers are accepting 
orders subject to stock on hand only. Prices are un- 
changed but are scheduled to advance July Ist. 


We quote from jobbers’ stocks, f.o.b. Chicago: First qual- 
ity single-bitted axes, hand made, $14 per dozen: double- 
bitted, $18 per dozen. 


AUTOMOBILE CASINGS.—Automobile casings advanced 
10 per cent on April 15th, due to the increased cost of 
production and the shortage of cotton duck used in 
their manufacture. The demand is said to be very 
good, retail dealers reporting heavier sales than dur- 
ing a similar period of last year. It would not be sur- 
prising if conditions forced another price advance be- 
fore the summer is over. 





May 9, 1918 


BALE TIES AND WIiRE—Reports from jobbers indi- 
cate that there will be a shortage of bale ties and baling 
wire this season, while the demand is expected to be 
much greater than normal. Local jobbers have only 
small stocks on hand, and although this is the off season 
for retail sales, these stocks are moving out faster 
than they can be replaced. Dealers are advised to 
place orders as soon as possible for their fall require- 
ments. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Bale ties, 60-10-10 per cent off standard list; half sizes, 7% 
per cent less; plain annealed wire, No. 14, $4.35 per 100 Ib. ; 
No. 15, $4.45 per 100 lb.; No. 16, $4.55 per 100 Ib. 

BARB WIRE—There is little doubt that the Govern- 
ment requirements for barb wire are going to make 
that product scarce for the private consumer, and that 
includes the hardware jobber and retailer. For some 
time to come the entire capacity of the mills will in all 
probability be absorbed. One large Eastern mill re- 
cently notified its Western representative to withdraw 
from the market on all wire products, and others are 
expected to follow suit. What makes the situation 
particularly hard for the hardware trade in this terri- 
tory is the fact that both retail and jobbing stocks 
have been at a low ebb for a year past, with no oppor- 
tunity to get them up to normal. Jobbers have been 
limiting shipments to their customers for many months. 
The consumer demand is heavy, except in a few locali- 
ties where crops were below normal last year. There 
is no immediate prospect of a betterment in supply 
conditions. 

We quote from jobbers’ stocks, f.o.b. Chicago: Painted 
barb wire in less than carload lots, $4.40 per 100 Ib.; gal- 
vanized, $5.10 per 100 Ib. 

BABBITT METAL—The demand for babbitt metal is 
very good, jobbers’ sales being better than normal. 
There are rumors of an advance, due to the shortage 
of tin and the increased lead prices, but as yet no 
changes have been reported. The principal customers, 
from a retail standpoint, are the small shops and fac- 
tories and the farm trade. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
babbitt metal, 13%4c. per lb.; Cruso brand, 16c. per Ib.; Tony 
brand, 19c. per lb.; Revenoc, 22c. per Ib. ‘ 

BaRS—The retail demand for bars is comparatively 
light in this section, the bulk of: the output going to 
manufacturers and the Government. In most cases the 
mills are said to be sold ahead for some time, and not 
to be booking any orders. 

We quote from jobbers’ stocks, f.o.b. Chicago, soft stee) 
bars, $4.10 per 100 Ib.; bar iron, $4.10 per 100 Ib. 

BUTCHER KNIvES—Butcher knives continue to be 
scarce, as are all forms of kitchen cutlery, while the 
demand is especially heavy. Manufacturers are facing 
shortages of labor and material, and are finding it in- 
creasingly difficult to get skilled grinders. The Gov- 
ernment is a heavy purchaser for use at army camps. 
Jobbing stocks have been at a low ebb for months and 
conditions are not improving. Prices are firm and ad- 
vancing regularly. 

Butcher knives with coco-bolo handles, 6-in. blade, $4.25 
per doz.; 7-in. blade, $5 per doz.; 8-in. blade, $6 per doz.; 
with ebony handle, 6-in. blade, $4.75 per doz.; 7-in. blade, 
$6.25 per doz.; 8-in. blade, $6.60 per doz. ; 10-in. blade, $11.00 
per doz.; 12-in. blade, $14.50 per doz.; 14-in. blade, $18 per 
doz. ; beechwood handle fastened with 3 saw screw brass 
rivets, 6-in. blade, $3 per doz.; 6%-in. blade, $3.85 per doz. ; 
i-in. blade, $4.30 per doz.; 8-in, blade, $5.20 per doz.; 9-in. 
blade, $6.75 per doz. ; 10-in. blade, $8.25 per doz. ; 12-in. blade, 
$11.25 per doz.; 14-in. blade, $14.50 per doz. 

BUILDING PAPER—There is a fairly good local de- 
mand for building paper, but it is mostly for repair 
work for factory improvement work. As there is very 
little in the line of building construction at this time 
the volume of sales is naturally less than normal. 
Prices show a slight increase over those of our last 
report. 

We quote from jobbers’ stocks, f.0.b. Chicago: Red rosin 
Sheathing paper, 20-lb. rolls, 60c. per roll; 25-Ib. rolls, 75e. 
per roll; 30-Ib. rolls, 90c. per roll. 

Cur Naits—Jobbers have no iron cut nails in stock, 
having been out of this line for some time. They have 
on hand small stocks of steel cut nails of the more 
common sizes, which they are selling subject to stock 
on hand. 

We quote from jobbers’ stocks, f. 0. b. Chicago: Steel cut 
Nails, in small quantities only, $4.75 per keg base. 

ALARM CLocKs—Although sales of alarm clocks have 
been enormous for several months past, jobbers ex- 
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press the belief that the apex of the demand has not 
yet been reached. Up to this time the heavy sales have 
been made to dealers in the steel centers and manu- 
facturing districts, and in the vicinity of army camps. 
Now, however, a heavy call is coming from the farms, 
and this demand will no doubt increase when the army 
of farm volunteers from the schools start actively to 
work. This will be about the first of June or a little 
later. It is expected that hardware dealers in the 
agricultural districts will find this new demand a 
profitable one, if prepared to meet it. ~ Ruling prices 
are very firm. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
The American alarm clock in less than dozen lots, $11.04 per 
doz.:; in dozen lots, $9.67 per doz.; in case lots of 4 dozen, 
$9.43 per doz.; Lookout alarm clocks, less than dozen lots, 


$12.61 per doz.; dozen lots, $12.24 per doz.; case lots of 2 
doz., $11.88 per doz.; Tattoo alarm clocks, dozen lots, $18.24 
per doz.: case lots of 50, $17.52 per doz.: The Slumber 
Stopper alarm clock, dozen lots, radium dials, $23.04 per doz 
Big Ben alarm clocks, $2 each; Baby Ben alarm clocks, $2 
each. 

HAND TOILET CLIPPERS—There has been a very heavy 
demand for hand toilet clippers for several months 
past, coming mainly from the army camps and the 
manufacturing towns. The demand from the farming 
districts is only commencing, and is expected to in- 
crease greatly with the advent of warmer weather. 
With the thousands of school boys working on the farms 
this season, sales should be particularly heavy. There 
is a very pronounced shortage in several of the more 
popular lines, and makers are far behind with their 
orders. Prices are somewhat higher than those quoted 
last week. 

We quote from jobbers’ stocks, f.o.b. Chicago: Yankee 
clippers, $1.20 each; Khedive, $1.20 each; No. 141, $1.80 each 

Door Mats.—There is a very fair local demand for 
door mats, which has been increased by the recent wet 
weather. Sales for the past season were very heavy, 
and those of the coming season are expected to be 
equally good. With the scarcity of wire and the in- 
creasing cost of manufacture, prices are constantly ad- 
vancing. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common gal- 
vanized wire door mats, rigid frame, 16 x 24. weight 60 Ib 
per doz., $7.20 per doz.: 18 x 30, weight 84 Ib. per doz., $9 
per doz.; 22 x 36, weight 120 Ib. per doz., $19 per doz.; 
coiled wire, flexible frame, 14 x 26, $12 per doz.: 18 x 30, 
$16 per doz.; 22 x 36, $24 per doz.; flexible galvanized cold 
rolled steel mats, 16 x 24, $9.25 per doz.; 18 x 30, $15 per 
doz.; 22 x 36, $22 per doz.; 26 x 48, $36.40 per doz.; cocoa 
fibre mats, 16 x 27, $12.65 per doz.; 18 x 30, $15 per doz.; 
20 x 38, $18.40 per doz.; 22 x 36, $22.50 per doz. 

EAVES TROUGH AND GUTTER PiPpE—Retail sales of 
eaves trough and gutter pipe are better than during 
the early spring, but are still much below those of last 
year. The present demand is confined mainly to two 
sources, repair work and industrial building. Jobbers 
report very slow shipments from the mills, due to the 
car shortage. They predict higher prices. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
29-gage, lap joint eaves trough, 5-in., $5.70 per 100 ft.; 29- 
gage conductor pipe, 3-in., $6 per 100 ft 

Foop CHOPPERS—That there is to be a good.demand 
for food choppers this season is evidenced by the orders 
already coming in to the jobbers. The demand is due, 
in part at least, to the food saving campaigns and the 
garden movements. There has been no claim of any 
real shortage from the manufacturers, but lack of 
shipping facilities and embargoes have cut down ship- 
ments and kept jobbing stocks below normal. Prices 
are firm as quoted, and jobbers anticipate advances later 
in the season. 


We quote from jobbers’ stocks, f.o.b. Chicago: Universal 
food chopper, No. 0, $12.60 per doz.; No. 1, $15.50 per doz. ; 
No. 2, $18.90 per doz.: Enterprise No. 501, $14.70 per doz 


No. 602, $18.90 per doz.; No. 703, $25.20 per doz. 

FILEsS—The demand for files has increased since the 
opening of spring work, and retail stocks have suffered. 
Much of the new demand is coming from the farmers 
and from carpenters or other mechanics doing out-of- 
door work. Local jobbers and retailers are out of cer- 
tain sizes and report the greatest difficulty in keeping 
up stocks. Lists and discounts are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, the follow 
ing discounts from list: Nicholson files, 50-10-21, New 
American, 60-71%; Disston, 50-10-5; Black Diamond, 59 

GARDEN TooLts—There is an enormous call for garden 
tools of all kinds, due to the great interest taken in the 
garden movement. Many retail stores in this district 
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have already sold out the stock bought to last through- 
out the season, and many repeat orders have been sent 
in to jobbing houses. The manufacturers of this line 
are greatly handicapped by inability to get raw mate- 
rial and labor. They are finding it particularly diffi- 
cult to get handles, and are in some cases forced to 
curtail their production on this account. Jobbing 
stocks are low, and jobbers are predicting a shortage. 
They are instructing their salesmen to get full prices 
under all circumstances, and to let the business go 
rather than do any price cutting. Prices in some lines 
advanced recently, and further advances are expected 
by the jobbing trade. 

We quote from jobbers’ 

Spades.—In half doz. lots, 
aia x 12, $12.25 per doz. ; 

ireenleaf’s D handle, No. 2, § 
poy No. 2, $13.75 per doz. 
No. 043, $10.25 per doz. 

Surface Edge Cutters.—% x 5, 
$8.40 per doz. 

Garden Trowels.—One piece steel, 90c¢. per doz.; polished 
steel with riveted shank, 6 in., 95c. per doz.; 7 in., $1.05 
per doz.: 8 in., $1.15 per doz.; solid socket tempered steel, 
6 in., $6.20 per doz. 

Rakes.—Solid steel 
teeth, 12 in., $8 per doz.; 
per doz. Malleable 
12 in., $3.10 per doz. 


stocks, f.o.b. Chicago: 
I) handle, No. 2, size of blade 
long handle, $10.75 per doz.; 
13.75 per doz.; Greenleaf’s long 
; spading forks, D handle, 4-tine, 


$7.75 per doz.; edge trimmers, 


rakes with polished edges and gray 

14 in., $8.60 per doz.; 16 in., $9.25 

iron rake with curved teeth, 10 in., $2.85; 
$3 14 in., $3.40 per doz. :; 16 in. y $3.60 per 

doz. Malleable wrench with straight steel — 121 

$4.75 per doz.; 14% in., $5.15 per doz. ; 16% in., $§ 

doz. Wire tooth long r% akes, 24-tooth, $5.25 per dor. ' 

$7 per doz. Ole Olson lawn rakes bent head or pee Bee head, 

26-tooth, $5.60 per doz.; wooden hay rakes, 20-tooth, $4 per 

doz.; 10-tooth, $3 per doz. Gem Dandelion rake for every- 

thing but leaves, 16 in., $17.50 per doz. ; 24 in., $22 per doz. 

Garden Hoes.—High grade razor steel welded to a soft 
steel back, all sizes, $8.75 per doz.: solid socket, cast steel 
with polished blade, 6 to 8 in., No. 12, $7 per doz.; No. 13, 
$6.25 per doz.; blued finish hoes, 7% in, blade, 4% ft. handle, 
riveted shank, $3 per doz.; 7% in. blade, 4% ft. handle, 
socket shank, $3.80 per doz. 

GRASS HOOKS AND GRASS SHEARS—Grass hooks and 
grass shears are beginning to sell at retail now and 
will soon be in good demand. Like all similar lines 
there is no suprlus on the market, and jobbers are 


advising dealers to get their orders in at once. 


GARDEN HosE—According to the jobbers garden hose 
has sold very freely so far this season, while the supply 
seems to be somewhat limited, on account of the short- 
age of cotton duck. Retail sales have only begun and 
will not be at their best until the weather grows 
warmer. The production of hose is said to be seriously 
curtailed and some doubt is expressed as to whether 
the manufacturers will be able to turn out enough to 
meet the demand. 
from jobbers’ stocks, f.o.b. 
Competition hose, 8%c. per ft.; %-in. 
per ft. »-in. 4-ply hose at 10c. per ft.; also a good %-in. 
5-ply Be. at 101%c. per ft.; %-in. at 9c. per ft. A better 
grade of % in. 4 ply at 15c. per ft.; % in. at 13%c. The 
white cotton covered % in. at lle. per ft. 

GuLAss—There is very little sale for glass in this terri- 
tory, and what is being turned out is mainly for repair 
purposes. Neither jobbers nor retail dealers have any 
large stocks of glass, but there seems to be plenty to 
meet the demand. 

We quote from jobbers’ stocks, f.o.b. 
strength A, first three brackets up to 50-in., 80 per cent off; 
above the first three brackets, 79 per cent off; single strength 
B, first three brackets, 82 per cent off; all sizes of double 
strength A, 80 per cent off. 

GUNS—The demand for guns is about normal, al- 
though there is still an exceptional demand for pistols 
and revolvers, which are very scarce. Jobbers are 
being forced to turn down revolver orders frequently 
on account of inability to get stock. There has been a 
stiff advance in the prices of 22-caliber rifles, while 
double-barrel shot guns have gone up $2 each. Gun 
manufacturers are devoting much of their output to 
the Government and domestic demands are necessarily 
slighted. Prices are very firm. 


We quote f.o.b. Chicago: Single bar- 
rel shot guns, 12-gage, 30 or 32 in. barrel, with plain ex- 
tractor, $7 each: with automatic ejector, $7.35 each; 12-gage, 
double barrel shot guns, with hammer, $14.50 each; ham- 


merless, $17.50 each. 


Chicago, %-in. 3-ply 


We quote 
4-ply hose at 12%c. 


Chicago: Single 


from jobbers’ stocks, 


The scarcity of galvanized sheets 
is creating somewhat of a shortage in all galvanized 
lines, including tubs. Embargoes are also holding back 
shipments to the jobbing trade. Recent price advances 
have been taken by all local jobbers and are firmly held. 
The demand is said to be exceptionally heavy this 
season. 

We quote from sebhers stocks, f.o.b. 


galvanized tubs, No. 0, $8.25 per doz.; No. 
No. 2, $11.35 per oe No. 3, $13.95 per doz. ; 


Chicago: Standard 
1, $10.10 per doz. : 
medium grade, 
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heavy galvanized tubs, No. 100s, $15 per doz.; No. 200s, 


$16.90 per doz.; No. 300s, $18.80 per doz. 

GALVANIZED PAILS—The demand for galvanized pails 
is very strong, the Government using large quantities 
in the army camps and in various construction lines, 
The shortage of sheets is greatly affecting the output, 
and jobbers report difficulty in keeping up their stocks, 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
galvanized pails, 8 qt., $3.10 per doz.; 10 qt., $3.50 per doz. ; 
12 qt., $3.85 per doz.; 14 qt., $4.35 per doz.; common gal- 
vanized stock pails, 14 qt., $6.05 per doz.; 16 qt., $6.50 per 
doz.; 18 qt., $7.70 per doz.; 20 qt., $8.75 per doz. 

HANDLES—The shortage of wood handles for all kinds 
of tools is very acute, and jobbers are unable to get 
adequate stocks. The Government is in the market 
for all the available hickory timber and also for large 
quantities of the ash timber used in making handles 
for garden tools and implements. Some of the larger 
manufacturers of garden tools are said to be held back 
in production because of inability to get handles. 

Horse COLLARS—There is a fairly good demand for 
horse collars this season, coming mainly from the farm- 
ing trade. Jobbing stocks are in very fair condition 
but shipments are slow. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 48, half 
sweeney collars, all russet leather, 23-in., $66.55 per doz.; 
24-in., $74.80 per doz.; No. 30, imitation black Scotch leather, 
reinforced throat, 23 in., $52.90 per doz. ; cheaper collars from 
$10 per doz. up. 

KippIE KARsS—Retailers report an unprecedented de- 
mand for various types of propelling toys, such as 
coaster wagons, velocipedes, scooters, and kiddie kars, 
and in many cases stocks bought to last through the 
season have been sold out. No price changes have been 
reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
Kars, $8.40 per doz.; No. 2, $12.60 per doz.; No. 3, 
per doz.; No. 4, $21 per doz.; No. .5, $25.20 per doz. 

LANTERNS—Retail sales of lanterns are comparatively 
light at this time, as the heavy selling season is over 
for this spring. Jobbers anticipate a shortage in this 
line for fall and are not taking any future orders at 
current prices. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 242, tubular, $7.50 per doz.; the large size cold blast, No. 
enw per doz.; No. 299, tubular dash lantern, $10.25 per 

LACE LEATHER—Lace leather is selling very well from 
retail stores, and there has been a noticeable increase 
in the demand from the farming sections. This is 
attributed to the growing use of power-driven machin- 
ery on the modern farms. The available supply is ap- 
parently lighter than normal. 


We “quote from jobbers’ stocks, 
lace leather, %-in., $1.65 per 100 ft. 


NuTs AND BOLTsS—Little is heard in this section re- 
garding any revision of prices set for nuts and bolts, 
and the belief is growing that there will be no change. 
Several large Government orders are said to have been 
placed in this locality recently. Retail sales are very 
fair at this time, but will grow heavier a little later in 
the season. Jobbers have good stocks and are filling all 
orders. 


We quote from jobbers’ stocks, 
Machine bolts, up to % x 4 in., : 
larger sizes, 30 per cent discount; carriage bolts up to % xX 6 
in., 40 per cent discount; larger sizes, 25 per cent discount ; 
hot pressed nuts, square or hexagon, $2 off per 100 Ib.; lag 
screws, 50 per cent discount; washers, $3 off per 100 Ib. 


LINOLEUM.—Linoleum is reported to be very scarce 
and salesmen from the local jobbing houses have been 
advised to erase all linoleum prices in their catalogs 
and enter orders subject to ability to get the goods, and 
at prices ruling when shipments are made. Manufac- 
turers are said to have been practically forced out of 
business through inability to get raw materials. It is 
constidered possible that all producers will have to 
close their plants within the next two months, unless 
conditions change for the better. 

O1Ls—Wholesale prices on oils in single barrel lots, 
iron barrels, f.o.b. Chicago, are as follows: 

Perfection kerosene, 11144c. per gal.; standard white, 11!2¢ 
per gal.; gasoline, 221%4c. per gal.; machine gasoline, 3ic. per 
gal.; naphtha, 22c. per gal. 

PouLtry NETTING—Local dealers are selling poultry 
netting in good volume and there is every indication 
of a shortage. The demand since the opening of spring 
has been much heavier than that of last season and has 
not fallen off té any great extent as yet. . Jobbers have 
fair stocks only. 


No. 1 Kiddie 
$16.80 


f.o.b. Chicago: Rawhide 


f.o.b. Chicago, as follows: 
40-10 per cent discount: 
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We quote from jobbers’ stocks, f.o.b. Chicago, poultry net- 
ting as follows: Galvanized before weaving, 50 per cent dis- 
count; galvanized after weaving, 45 per cent discount from 
list. 

PUTTY AND GLAZIERS’ POINTS—The demand for putty 
and glaziers’ points is naturally light, depending upon 
the sales of glass, which have fallen off in this district 
about 60 per cent in the last two years. Practically all 
local sales are for repair work. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Putty in 100-lb. kits, $3.35; glaziers’ points, No. 1 large, No. 2 
medium and No. 3 small, 1 doz. in a package, 60c. per doz. 
packages 

RopE—There is a good demand for rope from retail 
sources at this time, and sales are expected to grow 
much heavier through the summer. Jobbers claim to 
have some difficulty in getting stocks of manila rope, 
although sisal is coming along fairly well. The Gov- 
ernment is reported to be the largest single buyer at 
this time, much rope being used in connection with the 
ship building and in the manufacture of tents. Manila 
fiber is reported to be arriving at the mills in better 
quantity than for several weeks past, but there is still 
a shortage. Rope prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 manila rope, 334%4c. per Ib, base; No. 2 manila rope, 
321%4c. per Ib. base; No. 3 manila rope, 28%4c. per lb. base; 
sisal rope, No. 1, 23%c. per Ib.; No. 2, 20%c. per Ib. 

ROLLER SKATES—There is apparently no let-up in the 
demand for roller skates, and jobbers are hard hit in the 
matter of keeping up their stocks. Local retailers re- 
port sales already this year to be greater than those 
of last season. Local jobbers are entirely sold out of 
the Union Hardware Company’s line, and have a short 
stock of the other makes. 

We quote from jobbers’ stocks, f.o.b. Chicago: Barney & 
Berry's boys’ ball-bearing extension skates, No. 1966, $1.50 
per pair: Barney & Berry's ball-bearing girls’ extension 
skates, No. 1968, $1.60 per pair: Barney & Berry’s ball-ear- 
ing extension child’s skates, No. 1948, $1.70 per pair; Barney 
& Berry’s common boys’ skates, No. 1951, 50c. per pair; Bar- 
ney & Berry’s common girls’ skates, No. 1953, 55e. per pair. 

Razors (OLD STYLE)—Conditions in the razor mar- 
ket are unchanged, except that the shortage is becom- 
ing more apparent daily. The demand for the open 
blade razor has grown greatly since the creation of the 
National Army, while the production has been appre- 
ciably lessened. Formerly many of this type of razors 
were imported from Germany, England and Sweden, but 
since the war very few have been received from foreign 
countries. American cutlery makers are not equipped 
to increase production at this time, as they are unable 
to get experienced grinders. Little improvement in the 
situation is to be expected for some time to come. 


We quote from jobbers’ stocks, f.o.b. Chicago: Full hol- 
low ground, square point, flat rubber handle, $17.25 per doz. : 
Saes-qenrtene hollow ground, oval rubber handle, $14.75 per 
doz. 


Razors (SAFETY)—Safety razors are selling in a 
greater volume than ever before and the demand is by 
no means confined to the military classes. There is an 
ever-increasing call for safety razors from the laboring 
classes and the farm trade. The Government demand 
is so heavy that in some cases the entire outputs of cer- 
tain manufacturers have been taken, leaving none for 
the domestic trade. Western representatives of at least 
one very prominent safety razor manufacturer are not 
attempting to sell any goods at this time. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Gillette, $45 per doz.; Auto Strop, $45 per doz.; Gem, in 
one dozen lots, $8.40 per doz.; 3 dozen lots, $8 per doz.; 12 
dozen lots. $7.50 per doz. Ever Ready in one dozen lots, 
$8.40 per doz.; 3 dozen lots, $8 per doz.; 12 dozen lots, $7.50 
per doz. 


Razor BLADES. (SAFETY)—The razor blade demand is 
naturally very heavy at this time and both retailers 
and jobbers are having difficulty in keeping stocks in 
Shape. The sales in the manufacturing sections are 
particularly heavy. 

Blades.—Gem, in 1 dozen sets, 7 blades to a set, $3 per 
doz. sets. Ever Ready, one card containing 1 gross blades, 
One-half dozen to a package, 24 packages to the card, for 
$5.28. Gillette and Auto Strop, 75c. per package of 12; 38c. 
for package of 6. 

SAND PaPpeR—There is a very fair local demand for 
Sand paper, although the greater part of the output 
18 said. to be going to the manufacturing trade. The 
decline in building operations has naturally cut retail 
Sales to some extent. 


_We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 sand paper, best grade, $6 per ream; cheaper grade, 
$5.40 per ream. 


Screws—Retailers report very fair sales of screws 
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at this time, the demand having increased noticeably in 
the past six weeks. The Government is said to be one 
of the heaviest buyers, large quantities being used in 
construction work of various kinds, particularly ship 
and aeroplane building. 


We quote from jobbers’ stocks, f.o.b. Chicago: Flat head 
bright screws, 75-10-10; round head blued, 70-10-10; flat 
head brass, 42%-10-5; round head brass, 40-10-5. 


SoLDER—Solder has taken an advance of 2c. per 
pound since our last report, due to the shortage of tin 
and lead. Retail sales in this section are only fair, 
although they have increased in the past few weeks. 

We quote from jobbers’ stocks, f.o.b. Chicago: Warranted 
half and half solder, 54c. per lb.; No. 1 plumbers’ solder, 
52%c. per Ib. 

STEEL SHEETS—The leading independent maker of 
steel sheets in this territory has withdrawn entirely 
from the market on all kinds of sheets, as it has booked 
all the orders considered advisable at this time. It is 
estimated that fully half of the independent sheet 
mills are out of the market at this time. Sheets are 
very scarce and jobbers have light stocks. Local retail 
sales are only fair. 

We quote from jobbers’ stocks, f.o.b. Chicago: 25-gage 
galvanized sheets, $7.70 per 100 Ib.; 28-gage black sheets, 
$6 per 100 Ib. 

Saws (Cross-CuT AND Woop)—Both jobbers and re- 
tailers in this section anticipate a heavy demand for 
cross-cut and wood saws. Sales last season were very 
heavy, and shortages developed toward the last. Job- 
bers expect similar conditions this coming fall and win- 
ter. Shipments in these lines are very slow and local 
jobbers are not taking future orders at current prices. 

We quote from jobbers’ stocks, f.o.b. Chicago: Cross cut, 
2-man, hollow back, with champion tooth, E-8 Disston, No. 
5, $1.40 each; No. 5%, $1.55; No. 6, $1.68; No. 6%, $1.82; 
2-man crown pattern, common tooth, Disston, No. 4, $2.10 
each; No. 4%, $2.35: No. 5, $2.55; No. 5%, $2.80; No. 6, 
$3. Disston’s 1-man, No. 23 pattern, No. 2%, $1.57 each: 
No. 3, $1.90; No. 3%, $2.20; No. 4, $2.50; No. 4%, $2.80; 
No. 5, $3.15. 

Buck Saws.—Best grade, $13.20 per doz.: medium, $10.20 
per doz.; cheap, $7.90 per doz. 

SASH WEIGHTS—There is very little business in sash 
weights in the Chicago territory, and jobbers are not 
carrying anything like normal stocks. The foundries 
are not casting many weights, as the demand is so 
light. 

We quote from jobbers’ stocks, f.o.b. Chicago, sash weights, 
in ton lots, $39 per ton; in smaller lots, $40 per ton. 

SASH CorD—While sales of sash.cord are naturally 
lighter than for a similar period of normal building 
times, they are really very fair at this time. Manu- 
facturers of this line are facing many difficulties in 
getting raw material and prices are very firm as quoted. 


We quote from jobbers’ stocks, f.o.b. Chicago: Best grade, 
Silver Lake sash cord, No. 7, $18.15 per doz.; best grade 
Samson sash cord, No. 7, $18.40 per doz.; Revenoc, No. 7, 
$11.50 per doz. 


Stove BoarRps—Retail dealers will be unable to get 
the full line of sizes in stove boards formerly carried, 
as the manufacturers have been forced to cut down 
their lines. This situation is reflected in the jobbing 
trade, and local jobbers have cut from their lists as 
many as eight sizes formerly carried. There will un- 
doubtedly be shortages in this line and jobbers are ad- 
vising their customers to get their orders in as soon as 
possible. 


Stove PirpE—Jobbers’ salesmen are busy taking or- 
ders for stove pipe, subject to price at time of delivery. 
There is expected to be a shortage in this line, due to 
the scarcity of sheets, and prices have recently taken 
heavy advances. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
stove pipe, 6-in., $15 per hundred. Common elbows, 6-in., 
$1.25 per doz.; corrugated, $1.55 per doz. 

SEINE TWINE—The demand for seine twine is increas- 
ing, the bulk of the sales going to Mississippi River 
points. It is used largely for the mending of fishing 
nets, but there is also some demand for it to be used 
in wrapping packages. Prices recently advanced 5c. 
per pound and are firm as quoted. 


We quote from jobbers’ stocks, f.o.b. Chicago: Seine twine, 
sizes 15 to 42, 65c. per Ib. 


SPARK PLUGS—The market for spark plugs seems to 











be growing daily, and most of the hardware dealers in 
this section are carrying them as a part of their stock. 


We quote from jobbers’ stocks, f.o.b, Chicago: Hercules 
spark plugs, $7.20 per doz.; Champion spark plugs, $5.40 
per doz 









14 





a a See oe eras 


80 


SPEEDOMETERS—Speedometers are selling freely from 
local hardware stores, the demand being fully up to 
normal. 

We quote from jobbers’ stocks, 
Ford Speedometers, $7.50 each. 

Spot LigHts—There is a very noticeable increase in 
the sales of spot lights from retail hardware stores, 
due in part to the fact that more attention has been 
given to their sale. With many of the travel routes 
marked with sign boards, motorists are finding the 
spotlight almost a necessary adjunct to any night 
traveling. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
light, No. 77, $3.25 each. 

STEEL TRAPS—Jobbing houses are now taking orders 
for steel traps for delivery in the fall and are meeting 
with very good success. There is little doubt but that 
the high prices of furs will remain in force and trap 
sales will naturally be heavy. There were some short- 
ages last season and jobbers are advising retailers to 
place orders early in order to insure delivery. New 
prices were put into effect the first of the current 
month. 


We quote from jobbers’ stocks, f.o.b. Chicago: 

Victor Steel Traps.—No. 0, $1.40 per doz.; No. 1, $1.65 per 
doz.; No. 6, $2.48 per doz.; No. 2, $3.46 per doz.; No. 3, 
$4.61 per doz.; No. 4, $5.44 per doz.; No, 91, $2.32 per doz. ; 
No. 911%, $3.29 per doz. 

Oneida Jump Traps.—No. 0, $1.91 per doz.; No. 1, $2.25 per 
doz.; No. 1%, $3.36 per doz.; No. 2, $4.94 per doz.; No. 3, 
$6.58 per doz.; No. 4, $7.75 per doz.; No. 12, $5.40 per doz. ; 
No. 13, $7.04 per doz.; No. 14, $8.21 per doz.; No. 91, $2.81 
per doz.; No. 91%, $3.99 per doz. 

Newhouse Traps.—No. 0, $3.09 per doz.; No. 1, $3.63 per 
doz.; No. 1%, $5.44 per doz.; No. 2, $8.04 per doz.; No. 3, 
$10.78 per doz.; No. 4, $12.65 per doz. 

All trap prices are quoted by the dozen and include chains. 


TAcKS—Sales of tacks have been somewhat better 
during the past month, but are still below normal. 
Jobbers have fair stocks on hand and have been at all 
times in condition to meet the demand. 

We quote from jobbers’ stocks, f.o.b. Chicago: Upholster- 
ers’ tacks, 6 0z., 25-lb. boxes, 17c. per lb.; bill posters’ tacks, 
6 oz., 25-lb. boxes, 16%4c. per Ib. 

TIN PLATE—The tin plate situation reflects very little 
change. Most of the mills are sold up for months to 
come, much of the output going to the makers of cans 
for holding food products. The mills are operating 
very close to capacity at the present time, but are find- 
ing it difficult to get cars for shipments. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
IC coke tin, 20 x 28, 180-lb. boxes, $19.90; 200-lb. boxes, $20; 
214-lb. boxes, $20.25; IC Mohawk tin, 20 x 28, 214-lb. boxes, 
$22.90; IC Calvin tin, 20 x 28, 214-lb. boxes, $26.75 IX tin, 
20 x 28, 270-lb. boxes, coke, $22.80; Mohawk, $26; Calvin, 
$30.75. 

TIRE CHAINS—Retail sales of tire chains are about 
normal at this time, but sales are naturally lighter 
than during the fall and winter. The demand during 
the last season was very heavy, resulting in shortages, 


f.o.b. Chicago: Stewart 


Old Sol spot 


and dealers are said to be placing their orders freely ' 


for delivery at a future date, in order to be prepared 
for the demand next fall. No price changes have been 
reported. 

We quote from jobbers’ stocks, 
chains, 30 x 3%, $3.75 per pair: 
35 x 4, $5.60 per pair: Rid-O-Skid., x 314, $2.30 per pair; 
32 x 3%, $2.40 per pair; 35 x 4. $2. per pair; Weed cross 
chains, No. 3, $4 per 100; No. 3%, .30 per 100; No. 4, $6 
per 100; No. 414, $6.65 per 100; No. 5, $8 per 100; No. 5%, 
$10 per 100. 


o.b. Chicago: Weed tire 
x 3%, $4.10 per pair; 


f. 
3: 


TENTS—There is a very good demand for tents from 
domestic sources and the demand from Government 
sources is heavy. There is a pronounced shortage of 
the raw materials used in tent construction and jobbers 
predict shortages of practically all sizes and weights 
of tents this summer. The discounts have recently been 
changed, which is equivalent to an advance in price. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
grade, wall tents, single 7 x 9, 10 oz., $15.50 each; 8 x 10, 
$16.75; 9% x 12, $27.60. Discount 30 per cent, 

WAGON COVERS—Wagon covers are getting scarce, 
while the demand seems to be growing daily. Much of 
the new demand is attributed to the large amount of 
hauling by truck, that was formerly done by the rail- 
roads. The production of wagon covers is governed by 
the same conditions as is the tent line, and the shortages 
will undoubtedly become more acute as the season ad- 
vances. 


We quote from jobbers’ stocks, f.0.b. Chicago: 
wagon covers, 10 oz., 10 x 13, $7.47 each; 10 x 
11 x 14, $9.03: 11 x 15, $9.65. Discount 30 per cent. 


Standard 
$8.02; 
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WIRE NAILS—There is no improvement in the local 
wire nail situation and very few of the jobbing houses 
in this section of the country are able to fully fill their 
orders. Jobbing stocks in Chicago are lower than at 
any time in the past and shipments are slow. Retail 
dealers also appear to have very light stocks. Jobbers 
are limiting shipments to their customers and are care- 
fully scrutinizing all orders that come in. The demand 
is naturally much lighter than normal, as_ building 
operations have been cut fully 70 per cent in Chicago, 
yet the supply of nails is still below the demand. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common wire 
nails, $4.25 per keg, base; cement-coated nails, $4.25 per 
keg, base. 

WRAPPING PAPER—The wrapping paper situation jis 
about the same as at last report. The demand is fully 
up to normal, while shipments are retarded through 
lack of cars. Stocks of local jobbers are below normal 
at this time. 

We quote 
wrapping paper, 
$6.90 per 100 Ib. 

WIRE CLOTH—Manufacturers and jobbers both agree 
that there is a distinct shortage of wire cloth, par- 
ticularly of the galvanized type. This is attributed 
to the large quantities of galvanized wire cloth used by 
the Government and to the fact that increased use of 
galvanized wire rope has cut into the available supply 
of galvanized wire. Very few of the jobbing houses 
have anything like adequate stocks of wire cloth, and 
it is practically impossible for them to get prompt 
shipments from the makers. Some of the principal 
makers have withdrawn entirely from the market on 
galvanized wire cloth. Many dealers in this section 
carried over small stocks of wire cloth and failed to 
cover their needs for more. It is expected that retail 
sales will be somewhat lighter than last year, but it is 
generally believed that the demand will exceed the 
available supply. There is no standard price on wire 
cloth, the jobbing houses varying as much as 20c. per 
100 sq. ft. 

We quote from jobbers’ stocks, f.o.b. Chicago: 12-mesh 
black wire cloth, $2.10 to $2.25 per 100 sq. ft.; 12-mesh gal- 
vanized wire cloth, $2.55 to $2.75 per 100 sq. ft. 

WIRE STRETCHERS—Wire stretchers are selling in 
good volume, the best sales being reported from the 
districts where crops were heavy last year. 

We quote from jobbers’ stocks, f.o.b. Chicago: O, S. El- 
woods No. 1 stretcher, $9.75 per doz.; No. 2, $9 per doz.; 
combination hoist and stretcher, No. 80, $18 per doz.; tackle 
block stretchers, roller bearing, %-in. rope, $13.50 per doz... 
%4-in. rope, $25.50 per doz.; plain bearing, %-in. rope, $12.75 
per doz. 

PAINTS, OILS AND CoLors—Sales of paints, oils and 
colors are better than was anticipated, as the slump in 
building operations was expected to curtail them 
greatly. As a matter of fact paint sales have not 
fallen off in anything like the proportion that building 
has declined. Linseed oil is apparently very scarce 
and the larger crushers are not anxious to take large 
orders at this time. It is rather early to predict what 
the flax seed crop will be this year, but it is known 
that only a small amount of seed can be imported on 
account of lack of cargo space. White lead quotations 
are a little higher than at last report, and New York 
plaster of paris is also higher. 

Linseed Oil.—We quote to retailers, f.o.b. Chicago, strictly 
pure, old process linseed oil, in single barrel lots, raw, $1.60 
per gal.; boiled, $1.66 per gal. The usual reductions apply to 
larger quantities. 

Turpentine.—Strictly pure turpentine, in barrels, 484oc. per 
gal. 

Denatured Alcohol.—In barrels, 75c. per gal.; half barrels, 
80c. per gal.; 5 and 10 gallon cans, 95c. per gal., prices In- 
cluding containers. 

White Lead.—100 Ib. kegs, 12%c. 
per lb.; 25 lb. kegs, 12%c. per Ib.; 
Ib. less. 

New York Plaster of Paris.—In barrels, $4 per barre! 

Gilders’ Whiting.—In barrels (barrels 50c. each), $2 to $4 
per 100 lb. 

Pure White Shellac.—(4-lb. goods) in gallon cans, $°.75 per 
gal. 

Pure Orange Shellac.—(4-lb. 
per gal. 

Dry Paper Hangers’ Paste.—In barrels, 12c. 
kegs, 13c. per lb. 

English Venetian Red.—In barrels, $2 to $3 per 100 | 

Princes Mineral.—In barrels, $2 to $3 per 100 Ib. 

All buyers, sellers and users of all grades of dry chrome 
green and dry chrome yellow must procure a Government 
license All above prices f.o.b. Chicago. 


Krafts 
paper, 


stocks, f.o.b. 
express 


Chicago : 
wrapping 


jobbers’ 
10%c. per Ib.; 


from 


per Ib.; 50 Ib. Kegs, 12's! 
on 500 Ib. lots, Joc. per 


goods) in gallon cans 


per Ib 100-Ib 
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Office of HARDWARE AGE, 

Pittsburgh, May 6, 1918. 

CTION of the most vital interest, not only to the 

steel trade, but to all allied manufacturing trades 
was taken in New York last week when Judge E. H. 
Gary, president of the American Iron & Steel Insti- 
tute, issued the letter to steel manufacturers all over 
the country, asking them for further co-operation with 
the Government in getting out steel for war essentials. 
This letter is of so much importance and so far reach- 
ing in the effect it will have on the steel trade, that we 
believe it will be of vital interest to every reader of 
HARDWARE AGE, and we give it below as follows: 

“A meeting of about fifty of the principal steel 
manufacturing companies, called at the request of Mr. 
J. L. Replogle, Director of Steel Supply, was held at 
my office to-day, at which Mr. Replogle made a strong 
statement of the immediate and future requirements 
of the Government for steel in various forms for its 
military necessities, stating that they are so great as 
to demand the entire output of the industry in almost 
all lines. 

“The manufacturers responded to Mr. Replogle’s 
appeal for maximum production in the most patriotic 
spirit, and pledged themselves unanimously to give their 
best effort’ to accomplishing maximum production, 
subordinating all commercial business to the Govern- 
ment’s requirements. 

“It is my belief that every member of the American 
Iron and Steel Institute will be in entire sympathy with 
this action, and will wish to be recorded as favoring it 
for himself and his company. To this end there are 
enclosed herewith two copies of the pledge as adopted. 
If it is your desire to be recorded with other manufac- 
turers, please sign one copy and return it promptly to 
James T. McCleary, secretary of the American Iron 
and Steel Institute, 61 Broadway, New York, retaining 
one copy for your files. It is hoped that all corporations 
will pledge themselves, and that in such cases the sig- 
nature will be by the chief executive officer. 

“T confidently hope that I may within a short time be 
able to advise Mr. Replogle that every member of the 
institute has signed this pledge.” 

The pledge referred to by President Gary and as 
signed by those who attended the meeting is as follows: 

“For myself, my corporation or my firm, I 
pledge the prompt production and delivery of the 
largest possible quantity of material in our de- 
partments that is or shall be required by the 

United States Government for the necessities of 

itself and its Allies, and agree that all other lines 

of our business shall be subordinated to this 

pledge, and all this in accordance with the re- 

quest of the War Industries Board.” 

The above action simply means that the United 
States Government for the time being has comman- 
deered 100 per cent of the steel output of the country 
in all forms. This is the most drastic action taken by 
the Government to secure its steel supply since the war 
started. The pledges as given above and sent to the 
steel manufacturers, were very quickly signed and 
returned to the American Iron & Steel Institute, and 
for the present the large steel companies including 
Carnegie Steel Co., Jones & Laughlin Steel Co., are 
giving practically 100 per cent of their output to the 
Government, and will cheerfully, and in the most pat- 
tiotic spirit, continue to do so as long as the Govern- 
ment wants it. 

Just how long this condition will remain in effect 
is a question, but those best posted in the trade do not 
believe the new order of things will last over 60 days, 
and possibly not that long. At the present time the 
United States is turning out semi-finished steel in the 
form of ingots, billets and sheet bars to the amount of 
close to 40,000,000 tons. From this enormous quantity 
of semi-finished steel, finished steel products to the 
amount of about 35,000,000 tons can be rolled, but on 
account of shortage of labor and men, it is likely this 
country is not making now over 30,000,000 tons of fin- 
ished steel products. It need hardly be said that the 
United States Government cannot use 2,500,000 tons of 
finished steel products per month for any considerable 
length of time, and therefore it is safe to. assume that 
not later than July 1, and probably before, the Gov- 
ernment will have accumulated sufficient stocks of 
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steel at its shipyards, navy yards, and other places 
to meet its needs for some time, and again allow a 
large part of the steel output to go back to commer- 
cial users. On account of this action, it is very likely 
that many smaller manufacturing plants all over the 
country, whose products are not regarded as essential 
to the war, will have to close down, as they will not 
be able to get steel. 

The Government is still placing very heavy orders 
for war materials of all kinds, and Director General 
McAdoo gave out last week, orders for about 90,000 
cars for the Government to be built as soon as pos- 
sible. Of this order, the American Car & Foundry 
Co., got 30,000 cars, the Pressed Steel Car Co., and the 
Standard Steel Car Co., both at Pittsburgh, each took 
13,500 cars, while the remainder of the order was 
divided among seven other car builders. The Govern- 
ment will also start in shortly on a large program of 
railroad bridge construction, which will require hun- 
dreds of thousands of tons of steel shapes, plates, steel 
bars and other materials. We can now look for the 
Government to take over the next sixty days practi- 
cally all the steel turned out in this country, but of 
course there will be no interruption of operation of 
plants that are making war materials, and practically 
every large or small manufacturing plant in the coun- 
try is doing more or less Government work. 

The effect of the drastic action of the Government 
in commandeering practically 100 per cent of the steel 
output will tie up tighter than ever the amount of steel 
available for many articles handled by the hardware 
trade, and which are classed as not strictly war es- 
sentials. It means that deliveries on some lines of 
goods by jobbers to retailers will be slower than ever, 
and shortages that now exist in the supply of many 
seasonable hardware goods will become more acute. On 
many lines of seasonable goods jobbers’ stocks are 
running very low, but they are trying to distribute 
these stocks among their customers as fairly as pos- 
sible. The volume of the hardware business is holding 
up remarkably well, and is said to still be slightly in 
excess of last year. 

AXES.—The acute shortage in the supply of axes 
is getting worse, and now that the Government would 
probably take over the next 60 days 100 per cent of 
the output of axes, jobbers and retailers will have more 
trouble than ever in getting them. The demand next 
fall is expected to be very heavy, and jobbers are ad- 
vising their retail trade to put in as large stocks as 
they possibly can, but which under present conditions 
will not be very heavy. Prices are very firm, and an 
advance on all grades in the near future is regarded 
as likely. 

BOLTS AND NutTs.—The makers of nuts and bolts 
are now working their plants to as full capacity as 
possible, and are giving 100 per cent of thein output 
to the Government. This will likely last for 60 days or 
more, and in the meantime, commercial consumers of 
nuts and bolts will have to get along as best they can. 
The general demand for some months has been very 
quiet, and stocks held by jobbers and retailers are low. 
The Government discounts, reaffirmed until June 30, 
are as follows: 


Large rivets, $4.65 base; 7/16 x 6 in. smaller and shorter 
rivets, 45-10 off list. Machine bolts, h.p. nuts, % x 4 in.; 
Smaller and shorter, rolled threads, 50-10 off list; cut threads, 
50-5 off list; larger and longer sizes, 40-10 off list. Machine 
bolts, c.p.c. and t. nuts, % x 4 in.: Smaller and shorter, 
40-10 off list: larger and longer, 35-5 off list. Carriage bolts, 
% x 6in.: Smaller and shorter, rolled threads, 50-5 off list: 
cut thread, 40-10-5 off list: larger and longer sizes, 40 off 
list; lag bolts, 50-10 off list; plow bolts, Nos. 1, 2, 3, 50 off 
list; hot pressed nuts, square blank, 2.50c. per Ib. off list 
hot pressed nuts, hexagon blank, 2.30c. per Ib. off list; hot 
pressed nuts, square tapped, 2.30c. per Ib. off list; hot 
pressed nuts, hexagon tapped, 2.19c. per Ib. off list; e.p.c 
and t. square and hexagon nuts, blank, 2.25c. per Ib. off list 
c.p.c. and t. square and hexagon nuts, tapped, 2.00c. per Ib 
off list. Semi-finished hexagon nuts, % in. and larger 
60-10-10 off list; 9/16 in. and smaller, 70-5 off list; stove 
boits, 70-10 off list; stove bolts, 24% per cent extra for bulk 
tire bolts, 50-10-5 per cent off list. The above discounts are 
from present lists now in effect. All prices carry standard 
extras. 


Cut NAILS.—The commercial demand for some time 
has been quiet, and the output of cut nails has not 
been very heavy for this reason, and also because the 
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manufacturers of cut nails are steadily putting more 
and more of their steel into the manufacture of war 
essentials. The prices quoted below on cut nails, it 
should be understood, are for carloads and larger lots, 
jobbers charging the usual advance for small lots 
from store. 

We quote cut nails in carloads and larger lots at $4 base 
per keg, f.o.b. Pittsburgh, jobbers and retailers charging 
$4.50 and $4.75 per keg in small lots from store. 

IRON AND STEEL Bars.—The new demand for some 
time for iron and steel bars has been heavy, and mills 
are sold up for three or four months or longer. The 
Government has just placed nearly 90,000 cars with 
steel car builders, and these cars will require probably 
20,000 tons or more of steel bars. The Government 
will for the time being take 100 per cent of the output 
of iron and steel bars to be used in the manufacture 
of war essentials. The prices quoted below are for 
large lots of iron and steel bars, jobbers charging the 
usual advances for small lots from store. 


We quote steel bars rolled from old steel rails at 3c. ; 
steel billets, 2.90c., 5 f.o.b. 


and refined iron bars, 3.50c., 
burgh. 

SHEETS.—For many months the Government has 
been taking 75 per cent or more of the output of black 
and galvanized sheets of all the mills, and for some 
time to come will likely take 100 per cent. While the 
pledges of the sheet mills are in force, consumers of 
sheets not making absolutely war essentials will have 
to secure Government permits before they can obtain 
sheets from the mills. They will have to show clearly 
that the sheets are to be used in the manufacture of 
war essentials, as otherwise they will not get them. 
Stocks held by jobbers are low, and will probably be- 
come lighter. The prices quoted below on the different 
grades of sheets are in carload lots at mill, jobbers 
and retailers charging the usual advances for smali 
lots. 

Maximum prices on sheets in carloads and larger lots are 


as follows: Nos. 9 and 10 blue annealed sheets at 4.25« 


No. 28 Bessemer black, 5c., and No. 28 galvanized, 6.25c., 
rolled from either Bessemer or open hearth stock, all f.o.b. 
mill, Pittsburgh, in carload and larger lots, actual freight 
to point of delivery added. Dealers will charge the usual 
advances for small lots from store. 


ROLLER SKATES.—Jobbers and retailers report a 
very heavy demand, and say it is impossible to main- 
tain stocks large enough to fill orders promptly. Al- 
ready more roller skates have been sold in this district 
so far this year than in all of last year, and the de- 
mand is still growing. A shortage in the supply of 
roller skates in the near future is predicted. 


TWIN 


MINNEAPOLIS, 

May 2, 1918. 

ESTERDAY was Thrift Stamp Day, and while at 

first glance results were not what was hoped for, 
the general good done in placing the matter more 
clearly before the public was great. Trade seems to 
have been awaiting a few warm days and all indica- 
tions show the time has arrived. Gardening is on full 
force and general seeding is nearly finished. Inquiries 
and orders are coming in for farm fencing and barbed 
wire. In several parts of the district tributary to the 
Twin Cities projects for sheep raising are under way, 
necessitating the purchase of quantities of woven-wire 
fencing. 

The building game is still very slow and without 
much prospect of being anywhere near as good as two 
years ago. This is laid at the door of the Hun also, 
as sO many men have been carried away for Govern 
ment service. With another draft approaching, rumors 
are heard to the effect that all available men are to be 
put into the field. This is causing uneasiness among 
those who are subject to go, and many are enlisting in 
the various branches of the service. Business institu- 
tions are beginning to feel the effects of this move- 
ment. 

There is developing here a serious shortage of gal- 
vanized sheets and other products of this material. As 
far back as last year there was a shortage of galvan- 
ized sprinkling cans, but the present lack covers tubs, 
pails and other items. 

One jobber wished to place an order for a carload of 


from 
Pitts- 


St. PAUL AND 


Hardware Age 


TIN PLATE.—Tin plate mills are operating to 95 
per cent of capacity, and have their output sold up 
for practically all of this year. Manufacturers be- 
lieve they will be able to supply the enormous quantity 
of tin plate that will be called for this year in the 
manufacture of food containers, oil cans, and other 
products that are so essential to the prosecution of the 
war. The demand for stock items of tin plate is very 
active, and stocks held by the mills for prompt ship- 
ment are low. 


We quote coke tin 


plate on 
at $7.75 per base box, f.o.b. mill, Pittsburgh, effective Noy. 


7, prices on all sizes of terne plates are as follows: 8-lb, 
coating, 200-lb., $15 per package; 8-lb. coating, I. C., $15.30; 
12-lb. coating, I. C., $16.75; 15-lb. coating, I. C., $17.75; 20-Ib, 
coating, I. C., $19; 25-lb. coating, I. C., $20; 30-lb. coating, 
. C., $21; 35-lb. coating, I. C., $22; 40-lb. coating, I. C., $23 
per package, all f.o.b. Pittsburgh, freight added to point of 
delivery, : 

WIRE PRopucTs.—The order for 50,000 tons of mili- 
tary galvanized barb wire referred to in our report 
last week, and intended for shipment to France, has 
been definitely cancelled by the Government, and will 
not be filled. It has developed that a very large quan- 
tity of barb wire, already manufactured and in storage 
in New York, and originally intended for shipment to 
Russia has been taken by the Government and will be 
sent to France. The Quartermaster Division at New 
York is in the market for 49,000 kegs of wire nails, 
and the Army want 47,000 kegs, but these’ orders have 
not been allocated to the mills. Until further notice, 
100 per cent of the output of the wire mills will go to 
the Government, and last week large makers of wire and 
wire nails in this city sent letters to their sales man- 
agers all over the country notifying them of the Gov- 
ernment action, and instructing them not to take any 
orders from the commercial trade. Stocks of ware 
and wire nails are only fairly heavy, and probably 
will be exhausted by the time the Government again 
allows a part of the output to go to the general trade. 
In a small way retailers are getting from $4.00 to 
$4.25 base for wire nails from store. Prices in effect up 
to April 1 are as follows: 

Wire nails, $3.50 base per keg: galvanized, 1-in. and longer, 
including large-head barb roofing nails, taking an advance 
over this price of $2, and shorter than 1-in., $2.50. Bright 
basic wire, $3.35 per 100 lb.; annealed fence wire, Nos. 6 to 9, 
$3.25; galvanized wire, $3.95: galvanized barb wire and 
fence staples, $4.35; painted barb wire, $3.65; polished fence 
staples, $3.85; cement-coated nails, $3.40 base; these prices 
being subject to the usual advances for the smaller trade. 
all f.o.b. Pittsburgh, freight added to point of delivery, terms 
60 days net, less 2 per cent off for cash in 10 days. Dis- 
counts on woven-wire fencing are 47 per cent off for list for 
carload lots, 46 per cent for 1000-rod lots, and 45 per cent 
off for small lots, f.o.b. Pittsburgh. 


CITIES 


No. 2 tubs, but could not obtain even half a dozen. This 
is not due to traffic conditions, either, as transportation 
is improving very nicely. Shipments are coming 
through from Chicago in three or four days in many 
cases, instead of a week to three weeks as has been the 
case this last winter. Wooden handles for all purposes 
continue very scarce, with no promise for better condi- 
tions, and wire cloth is going to soon be in the same 


contracts and in small Jots 


" class. 


Up to the present we have been having two deliveries 
a day, but this will probably be changed to one delivery 
very soon, under ruling of the Public Safety Commis- 
sion and co-operation of the ones interested. A more 
general urging of the cash-and-carry plan will be made 
also. 

Prices show very few changes, those most affected 
being on galvanized materials. Tin plate has also ad- 
vanced, and the scarcity of both of these classes of 
goods is worth particular attention. Other prices are 
holding practically the same level as on previous quota- 
tions. 

AxES.—The scarcity of axes continues and prices 
show no particular change. Local jobbing stocks are 
rather badly broken. 


We quote from local jobbers’ stocks: Single bit base axes, 
base weights, at $13.75 per dozen; double bit, base weights, 
at $18 per dozen; Sager single bit handled axes at $15 per 
dozen ; Quaker City boys’ axes, handled, $10 per dozen 


BARBED WirE.—There is no change in price, and mill 
conditions as per shipment have not improved. Smaller 
quantities only are being shipped out by the mills and 
by the local jobbers. Price remains just the same. 








yer 


ill 
jer 


nd 





May 9, 1918 


We quote from local jobbers’ stocks painted cattle wire. 
$3.65 per 80-rod spool; galvanized cattle wire, $4.20 per 
s0-rod spool; painted hog wire, $3.79 per 80-rod spool; gal- 
vanized hog wire, $4.36 per 80-rod spool. 

BUILDING PAPER.—Building paper is beginning to 
move a little better than before and country orders 
continue to be the best. There has been no change in 
price. 

We quote from local jobbers’ stocks: Barrett's No. 2 tarred 
felt at $3.10 per cwt. Barrett’s stringed felt, 500 ft. rolls, 
at $1.57 per roll, 20 lb. red rosin paper at 65c,. per roll, 25 Ib. 
at S0c., 30 Ib. at 95c. per roll. 

BoLts.—Price on bolts holds steady at last quotation, 
with sales very good to shops and factories. Retail 
sales are still not very large in volume. 

We quote from local jobbers’ stocks: Small carriage bolts 
at 40 per cent to 40-5 per cent; large carriage bolts at 30 
per cent; small machine bolts at 40-10 per cent to 40-10-5 
per cent; large machine bolts at 35 per cent; lag screws at 
10-10 per cent; stove bolts at 60 per cent to 50-10 per cent; 
tire bolts at 40-10 per cent from standard lists. 

Braps.—Shortage of small sizes of brads still con- 
tinues, with no prospects for change. Price remains at 
the same level as before. A slight increase in retail 
sales is noticeable. 

We quote from local jobbers’ stocks. Brads in 25-lb. boxes 
at 70, or 70 and 10 per cent discount from the standard list. 

CLIPPING AND SHEAPING MACHINES.—The demand 
for this class of goods is beginning to be felt as the 
warm weather approaches. Jobbers report fairly good 
sales along this line. 

We quote from local jobbers’ stock: No. 1 Stewart hand 
machine at $6.56 each. Stewart power machines, $28.13 each. 
Stewart hand shearing machines, $9.56 each. Stewart power 
shearing machines, $37.50 each. 

DENATURED ALCOHOL.—Calls diminishing for de- 
natured alcohol and price remains at the same level. 

We quote from local jobbers’ stock: Denatured alcohol in 

barrel lots, 75¢c. per gal. 
s and 
the heavy demand keeps up without cessation. Mill 
shipments are continuing slow, with not much oppor- 
tunity for any improvement because of the large gen- 
eral demand. 

We quote from local jobbers’ stock: Riverside file, 60 per 
cent discount: Nicholson files, 50-5 per cent discount; Royal 
files, 60-10 per cent discount: Arcade files, 60 per cent dis- 
count. 

GALVANIZED TuBs.—There is some advance on the 
prices of galvanized tubs, but this is not the most 
serious factor on this item. The, extreme shortage of 
anything in the galvanized line overshadows any price 
condition. 

We quote from local jobbers’ stock: Common galvanized 
tubs, No. 0, at $9.10 per doz.; No. 1, at $11.20 per doz.; No. 2, 
at $12.60 per doz.; No. 3, at $14.17 per doz.; No. 1 heavy, 
at $16.74 per doz.;: No. 2 heavy, at $19.04 per doz.; No. 3 
heavy, at $21.14 per doz. 

GALVANIZED PAILs.—Prices advanced on this line 
also, with the shortage affecting them the same as the 
galvanized tubs. Retail sales are improving where the 
stock is to be had. 

We quote from local jobbers’ stock: Common 8 quart gal- 
vanized pails, $3.46 per doz.; 10 quarts, $3.92 per doz.; 12 
quarts, $4.30 per doz.; 14 quarts, $4.63 per doz.; 16 quarts, 
$5.84 per doz. ; 16 quart stock pails, $7.35 per doz.; 18 quarts, 
$8.53 per doz.; 20 quarts, $9.73 per doz. 

HANDLES.—There has been no further advance in the 
price of handles and the shortage of mill shipments 
still continues. No one particular item is affected, but 
all seem to be in about the same condition. 

_ We quote from local stocks: A. E. hammer handles, Dan- 
iel Boone, at $1 per doz.; Beauty, at 60c. per doz.; black 
hammer handles, 16 in., Daniel Boone, $1 per doz.; 18 in., 
$1.15 per doz.; Beauty, 16 in., 65c. per doz.; Beauty, 18 in., 
‘0c. Machine hammer handles, Daniel Boone, 14 in., $1 per 
doz.; 18 in., $1.25 per doz.; 16 in., $1.10 per doz.: Beauty 
machine handles, 14 in., 60c. per doz.; 16 in., 65e. per doz. ; 
18 in., 75c. per doz.; 30 in. Daniel Boone sledge handles, $3 
per doz.; 36 in., $3.50 per doz. Extra 30 in. sledge handles, 
$1.80 per doz.; 36 in., $2.10 per doz.; No. 1 handles, 30 in., 
$1.30 per doz.; 36 in., $1.50 per doz. Single bit axe handles, 
Gold Seal, $4 per doz. ; Crown, $3.25 per doz.; Red Seal, $2.50 
per doz.; White. Seal, $1.50 per doz. Extra railroad pick 
handles, $3.25 per doz.; No. 1, $2.60 per doz.; No. 2, $2 per 
doz.: Red Seal, $2.75 per doz. Daniel Boone broad axe 
handles, 16 in., $1 per doz.; 17 in., $1.25 per doz.; 18 in., 
$1.35 per doz. Beauty, 16 in. axe handles. 75¢. per doz. ; 
17 in., S5e. per doz. ;: 18 in., 90. per doz. D handle, shovel 
handles, spade handles, scoop handles, rake and hoe handles, 
and fork handles are 35 per cent from standard list. 

alls beginning to be felt fur- 
ther for the goods as the warmer weather approaches. 
Dealers are getting their stocks in shape for calls 
along this line. 

We quote from local Jobbers’ stock: 1 qt. White Mountain 
freezer, $1.95: 2 qt., $2.43; 3 qt., $2.88; 4 qt., $3.40; 6 qt., 
$4. 29; 8 qt., $5.55 eac h. 

LANTERNS.—There has been no change in the price 
of lanterns and sales continue fairly good for this 
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season of the year. Daylight saving rule has had some 
effect on the sale of this class of goods. 

We quote from local jobbers’ stocks: Tubular Long Globe 
lanterns, $11.50 per dozen; Tubular Short Globe lanterns, 
$11.50; Tubular Dash, $15; Deitz Delite, short globe, $12.7 
per dozen; Deitz Wizard, short globe, $12.25 per dosen : 
Deitz Victor, $8 per dozen; Deitz No, 2 Blizzard, $12.25 per 
dozen; Deitz Blizzard Dash, $17 per dozen; Deitz Buckeye 
Dash, $11 per doen. 

LAWN Mowers.—Calls are beginning to be felt for 
this class of goods, although many people are endeavor- 
ing to make old mowers serve the purpose. 

We quote from local jobbers’ stock: Philadelphia, style D 
& E, at 40 per cent discount; Philadelphia, style A, at 3712 
per cent; Philadelphia, style A, at 40 per cent; Riverside 
ball-bearing, 16 in., $6.15 each. 


Coming Conventions 


ARKANSAS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Little Rock, May 7, 8, 9, 1918. Grover T. 
Owens, secretary, Little Rock. 

PANHANDLE HARDWARE AND IMPLEMENT ASSO- 
CIATION CONVENTION, Amarillo, Tex., May 13, 14, 
1918. E. P. Thompson, secretary-treasurer, Mem- 
phis, Tex. 

FLORIDA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Orlando, May 15, 16, 17, 
1918. Walter Harlan, secretary-treasurer, 44 Bou- 
levard Circle, Atlanta, Ga. 

MISSISSIPPI RETAIL HARDWARE ASSOCIATION CON- 
VENTION, in conjunction with the Louisiana Retail 
Hardware and Implement Association, Grunewald 
Hotel, New Orleans, La., May 20, 21, 22, 1918. 
Walter Harlan, secretary-treasurer, 44 Boulevard 
Circle, Atlanta, Ga. 

LOUISIANA RETAIL HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, in conjunction with the 
Mississippi Retail Hardware Association, Grune- 
wald Hotel, New Orleans, La., May 20, 21, 22, 1918. 
R. N. Nibert, secretary-treasurer, Bunkie, La. 

AMERICAN IRON, STEEL AND HEAVY HARDWARE 
ASSOCIATION CONVENTION, Marlborough-Blenheim 
Hotel, Atlantic City, N. J., May 21, 22, 23, 1918. 
A. H. Chamberlain, secretary-treasurer, Marbridge 
Building, Broadway and Thirty-fourth Street, New 
York City. 

AMERICAN HARDWARE MANUFACTURERS’ ASSOCIA- 
TION CONVENTION, Traymore Hotel, Atlantic City, 
N. J., May 28, 29, 30, 1918. F. D. Mitchell, secre- 
tary, Woolworth Building, New York City. 

SOUTHERN HARDWARE JOBBERS’ ‘ASSOCIATION CON- 
VENTION, Traymore Hotel, Atlantic Citys N. J., 
May 28; 29, 30, 1918. John Donnan, secretary, 
Richmond, Va. 

GEORGIA RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Savannah, June 4, ;, 
1918. Headquarters, Savannah Hotel. The Audi- 
torium will be used for sessions and exhibits. Wal- 
ter Harlan, secretary-treasurer, 44 Boulevard Cir- 
cle, Atlanta, Ga. 

HARDWARE ASSOCIATION OF THE CAROLINAS CON- 
VENTION, Asheville, N. C., June 25, 26, 27, 1918. 
T. W. Dixon, secretary-treasurer, Charlotte, N. C. 

NATIONAL RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Cedar Point, Ohio, June 18, 19, 20, 1918. 
M. L. Corey, secretary, Argos, Ind. 

PACIFIC NORTHWEST HARDWARE AND IMPLEMENT 
ASSOCIATION, SEMI-ANNUAL CONVENTION, Seattle, 
Wash., June 19, 20, 21, 1918. E. Lucas, secre- 
tary, Hutton Building, Spokane, Wash. 

WISCONSIN RETAIL HARDWARE ASSOCIATION ne 
VENTION, Milwaukee, Feb. 5, 6, 7, 1919. P. J. Ja- 
cobs, secretary, Stevens Point. 

ILLINOIS RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Chicago, Feb. 17, 18, 19, 20, 1919. Head- 
quarters, Hotel Sherman. Leon D. Nish, secretary, 
Elgin. 
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Publicity for the Retailer 


Timely Drives on Planning War Gardens, on Refrigerators, on Spring 
Cleaning Up, on Auto Accessories and on 
Other Seasonable Merchandise 


By Burt J. PArRis 


Will Boost Paint Sales 
No.1 (2 cols. x 7 in.) 


IDNEY GLASS, of Huey & Philp, Dallas, Tex., 
S is a hardware ad man who is fully alive to the 
possibilities of aggressive advertising in local 
newspapers. A glance at this ad and also at No. 
2 will show you how carefully Mr. Glass is arrang- 
ing and writing his newspaper advertisements. 
This ad has a specially designed heading which 
adds greatly to its attractiveness. The spring 
clean-up thought is the keynote of the ad and prac- 


1.—Linking up the store with Springtime activity 


Stamp Out the War With 
Thrift Stamps 








~ Phones: 
Bell M. 2462 
Aut. M 2154 





SPRING 


means housecleaning time. Get the 
things you need and the work (vill 
be very much lighter. 


JAP-A-LAC 


will help you brighten up the 
dark corners or shine up the du!l 
piece of furniture. It is easy to 
apply. and a small can will go a 
long way. Made in all colors in 
both varnish stains and solid 
colors 
GET A CAN TODAY. 

Priced up from 

Paint Brushes, up from 

Wool Wall Brush 

Feather Dusters, _ a 

Woovol Dusters, soc to ... 

Columbia Brooms .. 

Ol BIOOE, SOC AD. vs cuscxeses 

Floor Oil and Furniture Polish...... ‘ 

Oi -Dust Cloths, 15¢ and 

Dust Pans, toc and 


Hardware Company 
Elm and Griffin 











tical suggestions take the form of a very interest- 
ing array of clean-up accessories. 

Note that paint and varnish are the lead approach 
of the text and that the items listed include many 
articles not directly connected with painting and 
varnishing. In other words, this ad is a general 
clean-up drive and as such makes a very forceful 
appeal. 

Ideal Year to Feature Refrigerators 
No. 2 (8 cols. x 8% in.) 

ARDWARE AGE sounds the call for refriger- 

ator advertising. This year the refrigerator 
has a double significance. Not only in its work of 
safeguarding the health of the family and cutting 
down food waste, but doing the larger work of aid 
ing the Food Administration in saving the nation’s 
food supplies. This appeal is worked into this Huey 
& Philp ad by the opening lines of the main heading. 

The text here is very well handled. The re- 
frigerator is minutely described as regards air 
circulation and general construction, as well as in 


2.—Make refrigerators do their bit 





Food Will Win the War—Don’t Waste It. 
Right There Is the Biggest Reason Why 
You Should Have an 


AUT. M 2154 


— 


Automatic 
Refrigerator 


The air circulation, of the Automatic is 
perfect. The wall between the ice and 
food chambers i¢ made solid—all in one 
piece—so the air in the food chamber must 
go to the very top before it can get back to 
the ice. This gives every part of the food 
chamber a constant cieculation of air as 
long as a bit of ice remains in the refriccr 
ator. Food flavors will hot mix in the 
Automatic. 


Automatic Refrigerators Are 100% Efficient 


The sanitary, porcelain-lined, built-in water cooler 
will give you an ample supply of water, chilled to 
exactly the right temperature, at no extra ex: 

for ice. This is an exclusive Automatic feetere £28 
can be found in no other refrigerator. 


VY 


‘Tete, the cirenta- 
tee the Awtomatte. 


The Automatic is built with EIGHT WALLS OP 
INSULATION. The ice bills will be kept at 2 mini- 
mum threugh this splendid constraction. 


All shelves in the Automatic are electrically welded, 
then given 4 heavy cont 6f pure tin. The ice rack is 
made of heavy galvanized steel, corrugated to give 
ample strength 


n 
They are made in sizes for every requirement. : 
Priced, With Water Coolers, $37.75 to $59.50 
Without Water Coolers, $27.50 to $66.50 
‘water cooler. 
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3.—This mixing of patriotism and business proves profitable all around 


Win the War in 1918 


Uncle Sam is Expecting You to ‘Do Your Share” 











ices, every man, woman or young person olight to plant all available ble land is in and they sh fi win 

pe swat the high fe of living, of at least a big share of it, and thus aid in conserving ne all 7 pond pos por will ship ba bee ds Poker ae We 
the visible sttpp! foodstuffs for the summer. If you have been accustomed to he ntee back of them. DON’T GUE 
vide 2 good gard eee it body better this rn by growing more kin neces are always against ri 

tables. you must lay in your seed supply early, or you are g be | til we have tc ler, 1 s , 

dir DPR see | . 5 great oh ortage in most of the seeds an me | delay, while you a of good seeds. Mail t nd we wi lake It ready for po Pema 

varieties, the crop was a complete failure. The scarcity and the high price have brot } eome for it. Do thi and ou are sure to appre J; 

out of hiding and put on the market, some old seeds which will not all grow | is a ing me to “DO YOUR SHARE.” a ate our adv a so 


=e year of-alKyéars to make Garden. With all kinds of eatables sellir ng at record | Ye SHOULD look out for this and buy only TESTED SEEDS. We have nearly all our 








ALL OUR FIELD SEEDS ARE FREE FROM , + 
BUCKHORN GOOD RED CLOVER SCARCE 


And there wil t hn 7 
And ‘ther obnoxious weed seed. We have the pority and germination test tas esa Ws Gnsty cop late, "We have esis bef Nite cd Bias 


trom the State Agricultural College on our clovers, alfalfa, and timothy. You ind of stron; 
fou came you gen esol ca, We have base baying and enang soo A REAL CALAMITY Pee eee 
since last October, and we have the best lot of seeds of all kinds that it is 
Deasibe to get We did not let a doliar or two stand in the way in buying, Out of about twenty farmers wher brought us corn to test, only two or [a SUDAN GRASS 

good seeds > had ec xtremely careful picking, that would do to plant. We & few acres this year. Those who cried it last jeer are elated 


prencere aay nt > 
sow ALSYKE CLOVER x i + ieee pos thegl ade adm the reqult. It will be cheaper to plant than cane, Kafr, or raillt and the 
s rie ke equal that of cane. 
ae 








INSPECT — JR IMPLEMENTS AND TOOLS NOW 


k bottom and greatly daevinsen the yieit’ af hay 
> time in teeing ox ur foward 
finery 





SOW SWEET CLOVER 
If you have rather poor land and want lote of good pasture, sow weet 
lover. Ask Mr. Sam Segrist ab 5 he hes seved of it om his form 























Bender Brothers’ Hardware and Seed House 


WEST SIDE of SQUARE, TELEPHONE NUMBER 40 











the matter of special features like the built-in This Ad Brought Excellent Results 
water cooler. 


The typography shows that careful thought has Ne. ° (Half Page Ad.) 
been given to the preparation of the ad and the ERE is Bender Bros.’ (Holton, Kan.) contribu 
idea of the circles and direction arrows is an excel- tion to Democracy and the forces of Right. 
lent one. This ad is also the work of Mr. Sidney Bender Bros. tell us that the principal idea in run 
Glass. ning the ad was to arouse the farms to the ree! 








= ———— 


Hardware Men Garnering the Tire Business 


O the Editor: 

Upon reading some » of your sales talks and interesting articles, I can safely say 

that the HARDWARE AGE is absolutely the livest sheet that I have ever come across 

in your line. It is absolutely full of pep and is so different from the general run of 

hardware papers that it seems to me it is the kind that the subscriber waits for every 
week. 

The hardware dealer is rapidly going into the automobile tire business, but alas, 
the majority are just coming through the first stage, and it certainly is gratifying to 
know that, little by little, they are commencing to see the light and realizing that auto- 
mobile tires are not padlocks or door hinges, and that a certain amount of concentrated 
effort must be spent on them to make this line a success. 

Of course, they are no more at fault than any other line of dealers who accept a 
new line, and the time is fast coming when the live hardware dealer is going to garner 
the tire business. Too little has been impressed on some of these men regarding service, 
and I have found that in many cases where we have a hardware account it is the sales- 
man’s fault in making the fatal error in not showing sufficient interest in the account to 
educate his customer along the lines of tire sales to the consumer. The tire salesman is 
taking a little too much for granted in the case of the hardware man and imagines that 
as long as he has tires the trick has been turned. 

For a long time I have been drumming into my men that when a hardware account 
launches into the tire business the salesman’s work is only just begun, and it is up to 
him to gain the confidence of his man and educate him into the essentials of automobile 
tire selling and endeavor to enlist the good business methods that the usual hardware 
man employs, in conjunction with the new idea of tire sales. 

You certainly are doing your share in educating this class of trade. Please accept 
my humble congratulations upon the success of your paper. 

THE MASON TIRE & RUBBER CO., 


G. C. VANVEEN, District Manager, 
Chicago Branch. 
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condition of affairs, and this ad 
did, with the characteristic results 
that obtain from an appeal to red- 
blooded Americans. The ad not 
only aroused interest, but induced 
action, with the result that it 
brought a volume of direct busi- 
ness to Bender Bros. 

This announcement is laid out in 
an exceptionally readable and at- 
tractive design. Note the “spot- 
ting’ of the seed corn appeal by the 
combined use of a black border and 
center position and also note the 
pyramidal balance of this panel 
with the main heading. This is 
what makes the gray text matter so 
readable and lends so attractive an 
appearance to the whole ad. 


Illustrating Power of Store 
Paper 


No. 4 (10% in. x 17% in.) 
‘i HIS is the editorial page from 
the April number (Vol. II, No. 
7) of Dep’s Pep, that live store 
paper of the J. G. DePrez Com- 
pany, Shelbyville, Ind. As you look 
over this attractive page with its 
strong ad on auto lenses, its appeal 
devoted to the Edison phonograph, 
its news of store sales, its editorial 
on Liberty Bonds, its column of wit 
and anecdote and its other features, 
we want you to read the letter sent 
us by Mr. D. Wray DePrez, who 
edits the Pep, and reflect upon the 
value of the store paper to YOUR 
establishment. 
Here is Mr. DePrez’s letter: 


New 


Enclosed find our April num- 
Another incident has 
showing that the 


HARDWARE AGE, York. 

Dear Sirs: 
ber of Dep’s Pep. 
just come before us, 
power of the store paper is mighty. A 
customer living sixteen miles from our 
store came in and said: “I have watched 
the last two issues of Dep’s Pep and you 
never mentioned my buying four automo- 
bile tires.” Of course we assured him 
that we had the item on file and, of course, 
we made mention of it in the next issue 
This is another proof that our customers 
read Dep’s Pep and are also pleased to 
see their names in its columns. Very truly 
yours, 

THe J. G. DEPREZ COMPANY, 
(Signed) D. Wray DePrez 


A short time ago we criticized two store papers 
on the ground that customer news was lacking. 


Hardware Age 


4,.—Read what the editor of this store paper has to say 


.@ PEP, THE MOST WIDELY O/RCULATED NEWSPAPER IN SHELBY COUNTY. 





DeP.'S PEP 


4 Monthly Reseter Newepeper, _ 
Published tn the Interests of 
THE J.G, DePREZ CO0.'S 
BIG BUSY STORE 


18-20 PUBLIO SQUARE 
SHELBYVILE, IND: 





DEP.S PEP SENT FREE FOR 
THE ASKING. 





D. WRAY DePREZ Editor 
=_> 


Keep a) 








Sbeldy county boys are on the fr- 
ing line in France. We Shelby coun- 
ty folke must back up our brave he 
roes over there by letting our dollars 
Ogbt over here. On April 6th the 
Third Liberty Loan campaign will be 
launched and we want to dig down 
inte our Strong boxes and take ad- 
vantage of the best and safest in- 
vestment ever offered to the world 
Idan your money to Uncle. Sam He 
Sives you a gilt edge tax exempt se- 
curity an@ pays you s good rate of 
interest, 

We will win this war, but ese 
read what Germany thinks 
tatement by Bethmann-Hollweg was 
made lo the German reichstag 











“After Germany has won, the 
United States will Gnd heréelf con- 
fronted with an indemnity claim 
which will about equal the entire 
amount expended by Germany in the 
whole war For every loan to the 
allies, for every bullet, every shell 
every gun, every conceivable item of 
war materia] shipped by America to 
the allies there will be an account- 
ing in gold.” 

There you have it. If Germany 
wins, the farms and property you 
have worked for will not be worth 





much, but Germany WILL NOT 


WIN. Our answer to this blood-| = 


thirsty mation will be our whole 
hearted support of the Third Lib- 
erty Loan. Everybody dig down and 
tnvest in Liberty Bonds. Every bond 
bought is @ shot at Germany. Alto- 
gether, Sheby coynty Go over the 
top big with this issue of the Liberty 
Loan | 
—D-P— | 
We got a new baby at our house, 
but the joke is on the editor, for he 
Bamed it before it arrived and when 
ft came it was not that kind of a 
Daby and then he had to get anoth- 
er name for it. But, then, that did 
sot make any difference, for it wee) 
eertainly welcome 
—DP— 
Mr J. G DePres says “Boys, 
you don’t have to misrepresent a sin-| 
ale article in this store to sell it.! 


1s. sell on mere and) 
we tell the truth ee then 


A combination Pen: 
and gas range was 
Roms Butler, R. R. 13. 


er coal] 




































































The First Lens to Sell 
at a Fair Price! 


Here is the first effective lens to break the 
bigh price barrier and sell, im all sizes, at $1.75. 
It gives you everything you need in a lehs— 
inch high distance light on the road—side 
diffusion of 168 degrees—and distinctive appear- 
+ace—all for only $1.75. 

Think what that means! It is no longer 
necessary to pay three and a half to six dollars 
or «good lens. No longer does the diameter 
of your lamp affect your lens price! 

The Sun-Ray meets ai! the complicated legal 
requirements everywhere. It makes night driv- 
ing absolutely safe. It combines the advantages 
of both the diffusive and refractive lenses in one. 

And best of all it costs only $1.75. 


E J. G. DePREZ CU, 
eben eias * Greatest store 


| Weighed on Our Scales | 


Post-Card Poems. 
‘Come into the garden, Mand,” ag 
bring mping jack 
ed 


ck ies, 
nd, dc 

waite 1 will thie peur 
ith bal 


“avosto L RiGe 
Hustle, rustle am work and yee 
will get by 





— D- 

Garden tools st iow prices that 

will surprise you 

—D-P— 
Simplicity Incubators get yee 
ttrong, healthy chicks Lat as eee 
| you 

=P « 

Behave yourself, mind your eep 
| business, keep your nose clean ang 
| nuste, and the world #1!) go rownd 
| telling bow lucky you are 

— D-P 

| The New Edison, the’ phonogrape 

with a soul, brings into vour home 
} the world’s best musie 
’ 8p <clona 

Envy not the king or emperor, As 
}@ safe, comfortable seat, « rocking 
| chair pots it all over the throne 


' Amen. 

a 2 zee now of pore bardware 
ho never bought before, 

and you who shears used It, 


—DP— 
Peptimists. 

Peptimists will sing thie moa® 
that old familiar hymn, "The Sweet 
Buy and Buy,” tor Peptimists are al! 
going to buy Liberty Bonds. Pept 
mists, you know, are the readere of 


to get you ® new ragor for your 
birthday.” 

Father: “That's very kind of yeu, 
son, but I don’t need s new rasor | 
have a fine rasor.” 

Young Son “Oh, uo, you haw 
pt. I broke it “— , 





“Made i» Germany.” 
| The German.lew requires (hai ai! 
| products of that country must be 
| branded, “Made in Germany.” Dew 
thie mean that for years to 
Europe will be Slled with blind mea, 
armless women and legless childres 
} all Dearing the stamp, “Made in Ger 
many?" 
am DP on 
Don't Slow Up. 
ovoperati on that 


them win the 
It ain't as individual = the army 





as ole 











—It will delight your ears to hear the 
New Edison — It will delight us to 
give the opportunity. . 


Thomas A: Edison has re-created 
music. His wonderful invention, the 
NEW EDISON DIAM . 








or Bosy wrere ond nd investigate Wwe 
1 the New on convenient 
ent ee | 


TRE J. G. DePRES 00. GiTbyeile's Orestert Gore 


But he. everiastin’ team work of 
| every bloomin’ soul 
—Kipting 

| —DP— 

| HE BAD A LOT OF SENSE. 
There was on old geeser and he 

had a lot of sense, He started « bast 

ness on a dollar, eighty cents. The 

| dollar for stock, and eighty for as 

| ad. brought him three lovely dolls 

}in a day, by dad’ V 

more goods and a ! 

jand be played th 

jemile on his face. The potters 

|focked to his two-by-four and scoop 








securely that competition will have the hardest kind 
of a job to pry it loose from you. 


Remember this, you store paper editors: the 
store paper offers you the ideal means of express- 
ing your appreciation of trade. It can’t be done as 
effectively by any other means, even by word of 
mouth. If the store paper did nothing more than 
to print news of customers, its existence would be 
fully justified. 


This letter from Mr. DePrez makes it still more 
apparent that recording of purchases is one of the 
most important duties that the store paper should 
perform. Publishing news of purchases is one 
sure way to upbuild good-will, create in the cus- 
tomer’s mind that his custom is vitally important 
to the welfare of your store, cement your trade so 


Touched the Vital Points 


TOLEDO, OHIO. 

To the Editor: I have been a subscriber and reader of your HARDWARE AGE for more than 
twenty-five years, and I wish to say that I have never read any articles which have touched 
the vital points in which all the American people are interested as the “Action or Inertia— 
Which?” and “The War-Time Situation in the Capital.” I wish every man could read these two 
articles. It would be a fine thing to mail a copy to President Wilson, Secretary Baker, Secretary 
McAdoo and Dr. Garfield. Yours very truly, 

C. A. ATEN, 


Representing the Bostwick-Braun Company. 
Reading matter continues on page 88 
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Every Garage Owner Needs It 


HERE are mighty few men who will say 
“Oh, that’s not necessary, I can do without 
it”, when you call their attention to the fact 
that because winds blow and swinging doors 


swing, they need the strong, certain-acting 


. Stanley Garage Door Holder 


easily, quietly and weather tight. The 
latch is Stanley Garage Latch No. 1264, 
the bolt Stanley Garage Cremone Bolt, 
1052. These important items are 
needed for scores of garages in your ter- 
ritory. 


Without it they may have a damaged 
car, or members of their family may be 
injured if the door crashes against the 
auto while it is entering or leaving the 


garage. 


In the picture above, the doors are 
hung on Stanley Garage Hinges No. 1457 
24 inch at top and bottom, 10 inch at 
centre. These hinges are fitted with ball 
bearing washers and close 





NEW YOR 


100 Lafayette St. 





No. 


Stanley Garage Hardware is estab- 
lished, has won a reputation for excel- 
lence, and is in demand. 


Today write for information on Stanley Garage Hardware 


x: THE STANLEY WORKS 


NEW BRITAIN, CONN., 


U. S. A. 


CHICAGO: 
73 East Lake St. 


Manufacturers of Wrought Bronze and Wrought Steel Hinges and Butts of all kinds, including 
ring Butts. Also Pulls, Brackets, Chest Handles, Peerless Storm Sash Hangers and 


Fasteners: Screen Window and Blind Trimmings; Twinrold Box Strapping, and Cold Rolled Strip Steel. 


Stanley Ball Bea 





Stanley Garage Hardware is adaptable for factory and mill use. 


See our advertisement on “‘Box Strapping’’ in this issue 
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NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 
by Hardware Manufacturers 


‘*Ideal’’ Nut Cracker 


The Frank B, Cook Company, 328 
W. Madison Street, Chicago, IIl., is 
the manufacturer of the “Ideal” nut 
cracker which cracks the nut without 
crushing the kernel. It operates 
quickly and easily, with no danger of 
hammered fingers, and also keeps the 
shell from flying in the eye or scat- 
tering on the floor. 

The nut cracker is designed to last 
for years and is made in three styles 
as follows: Style 1, nickel plated, 
not polished, retails for 35 cents; 
style 2, nickel plated, satin finish, 
retails for 45 cents; No. 4, nickel 
plated, extra ffine finish, highly 
polished, retails for 60 cents. To use 


“Ideav’ nut crack which opens the nut 
without crushing the kernel 


the device, simply place the nut in 
the cracker where the nut is self 
positioning, and then place the palm of 
the hand over the nut and turn the 
handle, 

The company has just prepared a 
very attractive counter display which 
is being given gratis to dealers 
handling this article, measuring two 
feet high, colored artistically and a 
good sales booster. The dealer fastens 
an “Ideal” cracker on this card with 
the nut in position, which is bound 
to attract people. They have also 
compiled a book of nut recipes, with 
a space for the dealer’s imprint on the 
bottom of same, which are given to 
customers gratis. 


‘‘Soldering Kinks” 


The M. W. Dunton Company, 140- 
142 Niagara Street, Providence, R. L., 
has introduced a very practical book 
entitled “Soldering Kinks,” which was 
written with the assistance of valu- 
able suggestions furnished by men of 
experience all over the country, to 
help all who may be in any way in- 
terested in soldering. It explains all 
processes in the simplest way, so that 
a beginner can understand every step 
taken. The book covers 70 pages, is 
illustrated throughout with many pho- 
tographs and sells for 25 cents. 


Myers Spray Gun 

F. E. Myers & Bro., Ashland, Ohio, 
have just marketed the new Myers 
power spray gun, which enables one 
man to do all the spraying, thus sav- 
ing the expense of two extra men, 
as is often necessary. 

The spray gun measures 24 in. over 
all. It utilizes the entire capacity of 
any power spray pump and does away 
with all bamboo extensions, nozzles 
and fittings. Its capacity is only lim- 





The new Myers 24-in. power spray gun 


ited by the quantity of material dis- 
charged by the pump. 

By a one-third turn of the handle 
the spray can be adjusted from a long 
distance spray reaching the top of 
the tree to an extremely broad spray 
sufficient to cover the entire tree or 
shut off entirely. It is furnished with 
three separate spray dises designed 
to deliver the entire capacity of the 
pump, either 4, 6 or 8 gallons per 
minute. One-third turn of the handle 
also adjusts the spray from a wide 
open nozzle to a complete shut-off of 
the mixture. Illustrated descriptive 
matter giving full particulars and 
price regarding this new device will 
be mailed to dealers immediately upon 
application. 


Reed Micrometer Caliper 


The improved micrometer caliper il- 
lustrated herewith, manufactured by 
the Reed Small Tool Works, 26 Cherry 
Street, Worcester, Mass., embodies a 
paténted adjustment for any wear on 
the end of the anvil and spindle, which 
may result from constant use under 
severe conditions. 

The thimble is made in two separate 


Reed improved micrometer caliper 


parts, the sleeve and knurl being 
locked together by friction in such a 
way that the sleeve can be rotated in 
either direction by the use of the 
small spanner wrench. This extremely 
simple adjustment can be very easily 
and accurately made to bring in coin- 
cidence the zero mark on the sleeve 
and the horizontal division line on the 


barrel, when the spindle and the anyi] 
surfaces are together or when a stand- 
ard testing block is between them. 
The same spanner wrench is used for 
the above adjustment and for taking 
up the tension nut on the end of the 
threaded barrel to compensate for the 
spindle wear, the wrench being cut to 
two ares of two circles, one the out- 
side diameter of the spindle and the 
other the diameter of the nut. A 
rigid joint is assured between the 
thimble and the spindle, the latter 
being threaded and locked into the 
knurled thimble. 

The frame is of drop-forged stee] 
and finished in dull nickel. The 
micrometer caliper is pleasing in de- 
sign and “hangs” well for the machin- 
ist, who will appreciate the deep 
thread, allowing plenty of finger room, 
and the concaved frame, which is a 
natural finger grip. By making the 
anvil stationary it has been possible 
to reduce the width of the frame at 
this point so that the possibility of 
working in close places is also a 
feature. 

A very attractive leaflet illustrating 
the micrometer will be mailed to deal- 
ers upon request. 


Improved Roller Skates 


The Union Hardware Company, 
Torrington, Conn., has made a new 
improvement on its No. 5 roller skate 
which is now fitted with self-contained 


Union roller skate No. 5 with self-con- 
tained rolls 


rolls. An illustrated catalog, giving 
further particulars and prices, will be 
sent to dealers interested upon re- 
quest. 


Elevator Door Hardware 


The Richards-Wileox Mfg. 
Aurora, IIl., has just issued a hand- 
some catalog entitled “Ideal Elevato! 
Door Equipment and Checking De- 
vices,” which contains 24 pages, meas- 
ures 8% by 11 in., is printed on heavy 
enameled paper, completely illustrated 
with half-tone cuts and line drawings. 
The size of the book corresponds with 
the recommendations of architectural 
associations for convenient filing. The 
illustrations and descriptive matter 
have been arranged in an orderly and 
concrete manner so as to present con- 


Co., 


Reading matter continues on page 90 
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Fire Doors Save Town 


The automatic fire doors shown in the accompanying illustration saved this 
building from fire—and undoubtedly saved the greater portion of Carnegie, Okla., 
from destruction. The business district of the town lay directly in the path of the 

wind - driven flames, which 





originated in and completely 
destroyed half a block of 
frame buildings then standing 
in the foreground of the pic- 





ture, where the machinery and 
tile appear. When the flames 
approached the brick wall of 





the Cole Hardware Company’s 
building the fire doors auto- 
matically closed, presenting 
an impregnable barrier to the 


R-W Fire Doors of Cole Hardware Co., Carnegie, Okla., which saved flames. 
building from fire 


Although this fire occurred several years ago the fire doors are still intact and 
as rigid as ever, presenting an impressive testimonial to the efficacy of 


Richards-Wilcox 


Fire Doors and Automatic 
Fire Door Hardware 


The R-W line of Fire Door Hardware is the most complete and extensive man- 
ufactured and is doubly certain of being perfect because inspected and labeled by 
the Underwriters’ Laboratories, Inc. Saves property, saves loss of business which 
follows fires, reduces cost of insurance—which is another evidence of its efficacy. 
(Fire Insurance Companies would not offer a premium for the installation of R-W 
Automatic Fire Doors if they were doubtful as to their value.) 


Described and illustrated in R-W catalog No. 12, pages 148-189; R-W cata- 
log No. 16, pages 164-211. 


Illustrated book, “‘Richards-Wilcox Fire Door Hardware,” 
particular information and prices, furnished without obliga- 
tion. 


ichardsWilco Manufacturing (0 ae 
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cisely the information architects and 
builders desire concerning elevator 
door equipment. 

Accurate cross sections of the va- 
rious styles of “Ideal” elevator door 
hardware in actual size enable the 
reader to grasp readily every detail. 
The book covers in full detail the con- 
structions and use of “Ideal” hangers 
for one-speed, two-speed and three- 
speed doors, pairs of doors opening 
from either side and combination 
swing-out doors, automatic door 
closers, interlocking devices, as well as 
swing door checks and other appli- 
ances valuable to those interested in 
office buildings, hotels, hospitals, de- 
partment stores, apartments and other 
edifices where elevators are used. 

A copy of the book may be had by 
anyone sufficiently interested to ad- 
dress a card to the manufacturer. 


Knight Block 


The Knight Hardware Specialties, 
417 North Water Street, Lancaster, 
Pa., has recently placed on the mar- 
ket its improved Knight toe calk weld- 
ing block, which it is stated has been 
adapted by the United States Govern- 
ment in all the remount division shops, 
after thorough tests have been made. 

This device is a time saver and is 
meeting with favor among the black- 














Improved Knight toe calk welding block 


smiths who are using it. The round 
openings at the bottom of the V shaped 
grooves allow the cinders to fall 
through the grooves while the toe 
calk is being welded to the horse shoe, 
thereby preventing the toe calk from 
becoming battered. All of these cin- 
ders which drop into the round open- 
ing can be wiped out, allowing the V 
shaped grooves to always remain 
smooth and clean. 

The block has a pin in the bottom of 
it that will fit all anvils. Its total 
weight is six pounds. Further par- 
ticulars will be mailed to dealers in- 
terested, upon request. 


Cattle Disinfectant 

The Zenner Disinfectant Company, 
131-133 West Larned Street, Detroit, 
Mich., is making a disinfectant called 
“Fly-Skoot,” which, it is claimed, 
keeps the flies off cattle, and allows 
them to perform their functions in 
the fullest. It is stated that the an- 


noyance of flies to cattle reduces the 
flow of milk, and the butter-fats and 
cheese. Illustrated literature will be 
mailed to dealers upon request. 


‘J. & O.” Plow Hitch 


Eli Jones, Luverne, Minn., has in- 
troduced the “J. & O.” plow hitch, 
which permits any kind of a hitch on 
a plow desired, with very little loss 














“J. & O.” plow hitch 


of time and without sacrificing any 
heavy eveners. The change is made 
by turning a %-in. screw bolt that 
carries a steel block so that the draft 
bolt passes through, up or down in the 
open pressed steel head block. 

This hitch can be attached to any 
gang or sulky plow as shown in the 
above cut, or on beam. The small 
clevis within the cut is to take the 
place of a large evener clevis for an 
engine hitch. The device sells for 
$3.50. Further particulars will be 
sent to dealers interested by address- 
ing the manufacturer. 


Anti-Panic Bolts 


The Vonnegut Hardware Co., In- 
dianapolis, Ind., is featuring a line 
of anti-panic bolts, designed to open 
latch bolts from the inside. A hack 
saw is all that is required to make 
adjustments. 

All interior works, lock faces, latch 
bolts, retracting lever triggers, out- 














Vonnegut anti-panic bolt for 
workshop, single or double doors 


side grips and guides are made of 
solid cast brass metal. The escutch- 
eons and grip bases are made of heavy 
wrought brass or bronze metal, while 
the rim center and side cases as well 
as the terminal latch cases are made 
of heavy iron castings. The vertical 
rods are steel, the cross bars are of 
seamless steel tubing, and also, if de- 
sired, are furnished with brass and 
brass coverings. 


fuctory, 


Hardware Age 


The anti-panic bolts are made 
strong so as to withstand ordinary 
handling. The mechanism is so bal. 
anced that a mere child can operate 
the latch, and it cannot become blocked 
by accident. A fifteen-page illustrate 
catalog showing this complete line wil) 
be mailed to any dealer interested 
upon request. 


‘*Little Wonder’’ Sharpener 


The Lake Mfg. Company, 1322 New 
York Ave., N. W. Washington, D. ¢, 
has placed on the market the “Little 
Wonder” safety sharpener, a twofold 
device guaranteed to sharpen knives 


GUARANTEED 


“Little Wonder” safety sharpener 


and scissors perfectly. With the aid 
of the sharpener any member of the 
family can in a few seconds’ time put 
a perfect cutting edge on a dull knife 
or a pair of scissors. It is neat and 
attractive in appearance, made of 
durable cold rolled steel, nickel plated, 
highly polished, and will last a life- 
time. Should the removable file 
eventually become worn or lost it can 
be easily purchased from the dealer 
for a few cents. 

It is also absolutely accurate and 
never fails to produce a perfect cut- 
ting edge. 


Snips and Shears 


The Berridge Shear Co. of Sturgis, 
Mich., manufacturers of high-grade 
shears, has recently added several new 
numbers to its line, including a solid 
steel drop forged auto pocket snip, 
which is seven inches long, and has 4 
two inch cut. A solid steel drop forged 


Ws 


Berridge new additions 


all around household snip, ten inches 
long, with a 2% inch cut, which, it }s 
stated, will cut silk, tin, poultry net 
ting wire, etc., equally well; a tinners 
drop forged snip, steel laid, and a te? 
inch heavy steel laid mule shear 


Reading matter continues on page 92 
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U.S. A. 
Chicago Philadelphia 
ties New York Los Angeles 
£4 fe . No. 01080 
_ it is Boston San Francisco 
, net- Folding Sliding Garage Door Hardware Set, consisting of 1 No. 
, 1080 Hanger, 1 No. 1080-E End Adjustable Bracket, 1 No. 1080-0 
yners Center Bracket, 1 No. 1080-I Intermediate Adjustable Bracket, 
4 ten- packed in box with %-inch bolts for hangers and %-inch lag screws 


for brackets. 


























Notes of the Retail Hardware Trade 


JASPER, ALA.— The Cranford Hardware Store has been 
opened to conduct both a wholesale and retail business in the 
following: Bathroom fixtures, belting and packing, bicycles 
buggy whips, builders’ hardware, building paper, children’s 
vehicles, churns, cream separators, crockery and glassware, 
cutlery, dairy supplies, dog collars, fishing tackle, furnaces, 
galvanized and tin sheets, gasoline engines, hammocks and 
tents, heating stoves, heavy farm implements, heavy hard- 
ware, home barbers’ supplies, lime and cement, lubricating 
oils, mechanics’ tools, paints, oils, varnishes and _ glass, 
plumbing department, poultry supplies, prepared roofing, 
pumps, ranges and cook stoves, shelf hardware, silverware, 
sporting goods, tin shop, wagons and washing machines. 

BisHop, CaL.—The Bishop Hardware & Implement Com- 
pany is successor to E. A. Eastman. 

ORANGE, CaL.—E. G. Stinson has started in business at 122 
North Glassell Street, and requests catalogs on trucks and 
tractors. 

SEAFORD, DeL.—The Seaford Hardware Company, Inc., has 
been incorporated to deal in automobile accessories, bathroom 
fixtures, belting and packing, bicycles, buggy whips, builders’ 
hardware, building paper, children’s vehicles, churns, cream 
separators, crockery and glassware, cutlery, dairy supplies, 
dog collars, fishing tackle, furnaces, galvanized and tin sheets, 
harness, heating stoves, heavy farm implements, heavy hard- 
ware, lubricating oils, mechanics’ tools, paints, oils, varnishes 
and glass, plumbing department, poultry supplies, prepared 
roofing, pumps, ranges and cook stoves, refrigerators, shelf 
hardware, wagons, buggies and washing machines. The capital 
stock is $50,000 and Lacey Hardesty, Charles E. Hastings 
and John R. Eskridge are the incorporators. 

Cerro GorpDo, ILL.—E. B. Booher and Sons now own the 
business formerly conducted by the Mikels-Booher Hardware 
Company. 

Cuicaco, Itt.—A. G. Spalding & Bros. have opened a new 
store at 211 S. State Street. A line of athletic goods will be 
carried in stock. 

LoAMI, ILL.—George W. Baker is erecting a new building 

WorDEN, ILL.—G. Baumgartner & Co., who have disposed of 
their hardware stock, request catalogs on automobiles and 
automobbile accessories. 

.CorwiTH, Iowa.—S. A. Anderson has established himself 

in business here. His stock will comprise a line of bathroom 
fixtures, electrical household specialties, washing machines, 
hammocks and tents, kitchen housefurnishings, paints, oils, 
varnishes and glass, etc. 
JEFFERSON, Iowa.—A 
S. Waples. 
AMERICUS, KAN.—The J. E. Benson Hardware Company, 
owner of the stock of &. E. Mouse, requests catalogs on the 
following lines: Automobile accessories, baseball goods, bath- 
room fixtures, buggy whips, builders’ hardware, children’s 
vehicles, cream separators, cutlery, dairy supplies, dynamite, 
fishing tackle, galvanized and tin sheets, gasoline engines, 
heating stoves, home barbers’ supplies, lubricating oils, me- 
chanics’ tools, paints, oils, varnishes and glass, plumbing 
department, pumps, ranges and cook stoves, refrigerators, 
shelf hardware, silverware and washing machines, 

OTTAWA, KAN.—John K. Wright has retired as manager of 
the Wilson-Wright Hardware Company, 230 Main Street, and 
has been succeeded by A. J. Broderson. 

LAWRENCE, Mass.—The Robinson-Toohey Company is suc- 
cessor to the Robinson Hardware Company, 361 Essex Street. 
The business was established in 1854. , 

HarRBoR SPRINGS, Micu.—Walrond & Friend have merged 
their hardware business into a stock company under the 
style of Walrond, Friend & Cassidy. The capital stock is 
$10,000. 

Peck, Micu.—William Cork has purchased the farm imple- 
ment stock of Grimes & Waterman, who will continue to 
handle tires and automobile accessories. 

ALBERT LEA, MINN.—A. Schlumpberger has commenced 
business here. He will deal in bathroom fixtures, builders’ 
hardware, cutlery, electrical household specialties, etc. 

Detroit, Micu.—The Schroeder Bros. Hardware Company, 
75 Broadway, has changed its name to the Schroeder Hard- 
ware Company. 

Fosston, MINN.—Lewis G. Hancock and Edward O. Rand- 
klev have engaged in business as successor to Randklev & 
Co. Handcock & Randklev will be the new firm name, and 
catalogs are requested on automobile accessories, baseball 
goods, bicycles, buggy whips, builders’ hardware, churns, 
cream separators, cutlery, dairy supplies, dog collars, dyna- 
mite, electric household specialties, fishing tackle, furnaces, 
furniture department, galvanized and tin sheets, gasoline en- 
hammocks and tents, harness, heating stoves, heavy 
farm implements, heavy hardware, iron beds, kitchen cabi- 
nets, kitchen housefurnishings, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, plumbing department. 
pumps, ranges and cook stoves, sewing machines, shelf hard- 
ware, silverware, sporting goods, tin shop, toys, games, 
wagons, buggies and washing machines. 

MADELIA, MINN.—The James Bros. Company now own the 
stock of F. H. Moore. 

MARSHALL, MINN.—H. W. Schroeder has taken over 
stock and business of A. F. Jacobson. 

RuTHTON, MInn.—Holger V. Pederson has disposed of his 
stock. Pederson & Evenson are the purchasers. 
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BAYARD, NeB.—The Burke & Harpole Company has 


ceeded Burke & Harpole. 

CREIGHTON, NEB.—Healey 
ness, carrying complete stock of automobile accessories 
baseball goods, bathroom fixtures, belting and packing bi: 
cycles, buggy whips, builders’ hardware, children’s vehicles 
churns, cream separators, cutlery, dairy supplies, dog collars, 
fishing tackle, furnaces, furniture department, galvanized and 
tin sheets, gasoline engines, hammocks and tents, harness, 
heating stoves, heavy hardware, home barbers’ supplies, lubri- 
cating oils, mechanics’ tools, paints, oils, varnishes and glass 
poultry supplies, prepared roofing, pumps, ranges and cook 
stoves, refrigerators, sewing machines, shelf hardware, silver- 
ware, sporting goods, tin shop and washing machines. (ata 
logs requested on hardware, harness, gas engines, power 
washers, stoves, etc. 

FIRTH, NeB.—H. D. Doke has sold his stock to the Krauter 
Hardware Company. 

INAVALE, NeB.—George Morrow, purchaser of the hardware 
store of A. E. Strong, requests catalogs on baseball goods 
bathroom fixtures, belting and packing, buggy whips, build 
ers’ hardware, children’s vehicles, churns, cream separators, 
cutlery, dairy supplies, dog collars, electrical household spe- 
cialties, fishing tackle, furnaces, furniture department, gal- 
vanized and tin sheets, gasoline engines, hammocks and tents, 
harness, heating stoves, home barbers’ supplies, iron beds, 
kitchen cabinets, kitchen housefurnishings, linoleum, lubri- 
cating oils, mechanics’ tools, oils, varnishes and glass, poul 
try supplies, prepared roofing, pumps, ranges and cook stoves 
refrigerators, sewing machines, shelf hardware, silverware, 
sporting goods, tin shop, toys, games and washing machines 

WINSTON-SALEM, N. C.—The Dalton Tucker Hardware 
Company, 433 Trade Street, doing both a wholesale and retai! 
business, has sold its stock to Dalton Bros. 

DicKEy, N. D.—The Dickey Hardware Company 
catalogs on cream separators and gas engines. 

MECHANICSBURG, OHIO.—F. P. Legge is now sole owner of 
the business formerly conducted by Legge & Osborn. He re 
quests catalogs on the following lines: Automobile acces 
sories, bathroom fixtures, belting and packing, bicycles 
buggy whips, builders’ hardware, building paper, children's 
vehicles, churns, cream separators, crockery and glassware, 
cutlery, dairy supplies, dog collars, dynamite, electrical 
household specialties, fishing tackle, furnaces, furniture de- 
partment, galvanized and tin sheets, gasoline engines, ham- 
mocks and tents, harness, heating stoves, linoleum, lubricat 
ing oils, mechanics’ tools, oil cloth, paints, oils, varnishes 
and glass, plumbing department, poultry supplies, prepared 
roofing, pumps, ranges and cook stoves, refrigerators, sew- 
ing machines, shelf hardware, silverware, sporting goods, tin 
shop, wagons, buggies and washing machines. 

OMEGA, OKLA.—The Smith Mercantile Company, successor 
to Victor Gangwish, requests catalogs on automobile acces- 
sories, belting and packing, buggy whips, buliders’ hardware, 
building paper, children’s vehicles, churns, cream separators, 
crockery and glassware, cutlery, dairy supplies, fishing tackle, 
galvanized and tin sheets, gasoline engines, harness, heating 
stoves, heavy farm implements, heavy hardware, home bar- 
bers’ supplies, kitchen housefurnishings, lime and cement, 
linoleum, lubricating oils. mechanics’ tools, paints, oils, 
varnishes and glass, poultry supplies, pumps, refrigerators, 
shelf hardware, silverware, tin shop, wagons, buggies and 
washing machines. 

Ponca City, OKLA.—J. T. Myatt has sold his hardware 
store to Eugene Smith. 

MIBBLIN, PA.—The building and entire stock of E. M. Guss 
& Sons were recently destroyed by fire, and business is being 
continued in temporary quarters. Catalogs requested. 

Bia STONE City, S. D.—D. M. Warford is purchaser of a 
hardware business here. 

CARTHAGE, S. D.—A. W. Paulson is successor to Paulson & 
Serns. A line of farm machinery, tractors and automobiles 
has been added to the stock. 

MENNO, S. D.—Simon Mettler has bought W. D. Feltzes’ 
interest in Pfeifle Bros. Implement Company. George E 
Pfeifle is secretary, treasurer and manager. 

HumBotpt, S. D.—Flannery, Fleming & Kruse have dis- 
solved partnership. Flannery & Fleming will continue 

CoLUMBIA, TENN.—Emory C. Fly has purchased an interest 
in the Columbia Hardware & Furniture Company. 

PLAINVIEW, TExX.—The Plainview Hardware Company has 
increased its capital stock from $10,000 to $20.000 

WILLs PoInt, TeEx.—The hardware and furniture stock of 
H. P. Clark and Curtis & Bacon has been purchased by the 
Liberty Hardware & Furniture Company, which has also 
added a line of implements. 

BRATTLEBORO, VT.—Robbins & Cowles, Inc., 126 Main Street 
has been incorporated to conduct both a wholesale and retail 
business in automobile accessories, belting and packing, buggy 
whips, builders’ hardware, building paper, churns, cutlery, 
dairy supplies, dog collars, fishing tackle, heavy hardware, 
home barbers’ supplies, lime and cement, lubricating oils, 
mechanics’ tools, oil cloth, paints, oils, varnishes and glass. 
plumbing department, poultry supplies, prepared roofing, shelf 
hardware, sporting goods and washing machines. The in- 
corporators are J. H. Harvey, H. C. Fenton and H. E. Whit- 
ney. The capital stock is $50,000. 

LYNDEN, WasH.—J. Albers has purchased the interest of 
J. DeYoung in the Star Mercantile Company. 
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UNIVERSAL} 
Bread Maker 


Makes better than bakers’ bread at less cost. No 
loss of ingredients. Absolutely sanitary because 
hands do not touch the dough. 





UNIVERSAL Food Chopper makes left-overs 


into palatable, nutritious dishes. 


UNIVERSAL Percolator extracts every bit of 
aroma from each grain of coffee without boiling, 


making a more delicious and healthful beverage. 


UNIVERSAL Butter Merger makes two pounds 
of merged butter from one pound of butter and 


one pint of milk. 


Sell UNIVERSAL Food Conservers. We'll back 
you up powerfully. 


Write for Special Window Trim and sales helps. 


LANDERS, FRARY & CLARK 


New Britain, Conn. 
































Shaler ‘‘Roadlighter”’ 


The C. A. Shaler Company, Wau- 
pun, Wis., has marketed the Shaler 
“Roadlighter” for automobiles, which 
protects the user against the blinding 
glare of other headlights, and also, it 
is stated, enables him to comply with 
all road laws by eliminating his own 
glare. It illuminates the full width 
of the road, throws an intense light 
far ahead, shows the road very plainly 
through fog, rain or dust, and also 
lights up the road signs as they are 
passed. 

The device divides the light into 
three distinct beams, which, it is 
claimed, are distributed on the road 
so as to produce ideal lighting condi- 
tions, one a long, narrow, concentrated 
distance beam and two other concen- 














Shaler ‘‘Roadlighter”’ 


trated beams that give the effect of a 
pair of regular headlights plus two 
spotlights, illuminating the  fore- 
ground and edges of the road. The 
result is that while the distance light 
is ample for safe driving at daylight 
speed, the edges of the road are 
lighted so intensely that even when 
meeting headlights that glare one can 
always see exactly where he is going 
as he approaches and turns out to 
pass. No glare is produced to blind 
the other fellow, and all laws are 
complied with because none of the 
light rises above the level of the 
lamps. 
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The Shaler “Roadlighter” is made 
in sizes to fit all cars. The retail 
prices are $2.75 for the Ford size or 
smaller, and $3.50 for all larger sizes; 
west of Denver, 25 cents additional. 
Trade prices will be furnished to deal- 
ers upon request. 


Fitzgerald; Catalog 

The Fitzgerald Mfg. Company, Tor- 
rington, Conn., has recently issued a 
very attractive general catalog show- 
ing its large line which comprises bat- 
tery connectors, Ford ignition as- 
semblers, gaskets, horns, hose bands, 
push buttons, shims, switches, termi- 
nals, etc. The catalog is well illus- 
trated and will be mailed to all deal- 
ers upon request. 


‘*Norwesco’’ Enamel 


After several months of experiment- 
ing and testing, the Northwestern 
Chemical Company of Marietta, Ohio, 
has just perfected a new product 
known as the “Norwesco Utility 
Black,” an air drying enamel for re- 
touching all metal parts of an auto- 


Utility Black” air drying 
enamel 


“Norwesco 


mobile such as the lamps, hoods, radi- 
ators and fenders, and also for paint- 
ing the engine. It is claimed that 
this product will dry hard and glossy 
in about one hour’s time. 

The enamel is made in half pint and 
pint sizes which retail for 60 cents 
and $1 respectively. Illustrated liter- 
ature will be mailed to dealers upon 
request. 


Ford Switch Lock 


The New York Coil Company, 336 
Pearl Street, New York City, has re- 
cently announced the addition of a 
new “Security” switch lock designed 
to protect the ignition circuit on Ford 
cars. 

The device consists of an especially 
strong alloy metal housing that com- 
pletely covers the conventional Ford 
switch, the one model taking care of 
all previous Ford switches, as well as 
the new 1918 all-metal switch recently 
brought out by the Ford Company. 
The housing is secured by removing 
the nameplate on the moulded switch, 
or the complete metal covering on the 
new 1918 Ford switch, and simply ap- 
plying the device over the present 
switch, securing same by three screws. 

At the first turn of the key a cam 


New “Security” switch lock for Ford cars 
(“C”) forces out a pair of metal bars 
(“A” and “B’’), which operate in slots 
on the inside of the switch. These 
metal bars completely cover the screw 
heads, making it impossible to remove 
the screws. These bars at all times 
cover the screw holes and do not oper- 
ate at each turn of the switch. This 
is an exclusive feature, and it 1s 
claimed the entrance of dirt or for- 
eign matter which might interfere 
with the working parts of the switch 
is avoided. 

A bronze contact spring is secured 
to the cam, and when the key 1s Tre 
moved this bronze spring makes con- 
tact with the central member of the 
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switch which grounds or short circuits 
the four coils, making it impossible to 
wire around or make an external con- 
nection in order to operate the igni- 
tion system. 

Another feature of importance re- 
garding this switch lock is the fact 
that the short circuit mechanism does 
not interfere in any manner with the 
use of a reserve battery or the mag- 
neto current. A non-pickable barrel 
lock of an approved type is used, which 
is supplied with two keys, as well as all 
screws and fittings. The device, it is 
claimed, can be installed in less than 
five minutes’ time with the use of only 
a screw driver. It is finished in rich 
enamel and nickel and lists for $3.25. 
Illustrated literature will be mailed to 
dealers upon request. 


Ford Wire Wheels 


The Wire Wheel Corp. of America, 
1600 Elmwood Avenue, Buffalo, N. Y., 
is featuring the “House” set of wire 


“House” wire wheel for Ford cars and 


mechanical locking latch 


wheels for Ford cars, which consists 
of five wheels, four inner hubs, four 
hub caps, one dust cover for spare 
wheel and two wrenches, one for the 
hub caps and the other for the spoke 
nipples. 

The wheels stand up and keep going 
under all road conditions. The inner 
tube has ten tapered serrations that 
fit into and grip the corrugation in- 
side the hub shell, making an efficient 
and positive drive. 

The cross-section of the inner hub 
and hub cap shows the mechanical 
locking latch that is released by the 
special wrench when removing the 
hub cap. It locks automatically and 
prevents the wheels from rolling off. 
An illustrated catalog will be mailed 
to any dealer upon request. 


Geller Accessories Catalog 


The Geller, Ward & Hasner Hard- 
ware Company, St. Louis, Mo., has re- 
cently sent out a new catalog, No. 17, 
which has been very carefully and 
neatly compiled, showing a very big 
line of automobile accessories. Most 
of the line is well advertised in na- 
tional and trade publications. It in- 
cludes tires, inner tubes, vulcanizers, 


lamps, spotlights, license brackets, 
magneto repair parts, batteries, flash- 
lights, spark plugs, horns, carburet- 
ors, shock absorbers, bumpers, tire 
holders, chains, speedometers, clocks, 
radiator emblems, mirrors, pumps, 
jacks, goggles, vacuum bottles, tire 
and seat covers, robes, windshield 
cleaners, funnels, gasoline storage 
outfits, fan belts, brake lining, also a 
large line of accessories for Ford cars. 
Dealers who have not already received 
a copy of this catalog may obtain 
same by addressing the above com- 
pany. 


Tire Saver Outfit 


The Williams Mfg. Company of 
Camden, N. J., is making the “S. V.” 
tire saver outfit designed to fill cuts, 
casings and inner tubes. The outfit 
sells for $1 and is packed in a handy 
container, consisting of a large 4-oz. 
can of “S. V.” rubber putty, a 2-oz. 
can of “S. V.” rubber cement (enough 
for fifty repairs), an emery cloth and 
also complete directions in each outfit. 

Rubber cement, it is claimed, has its 
splendid adhesive qualities, and the 
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Williams *‘S. V.” tire saver outfit 
fact that it is heat and moisture- 
proof it appeals to the motorist and 
repair man. It cements patches to 
inner tubes so that they will stick, 
no matter how hot the tire becomes. 
It is also used for splicing inner tubes 
without the aid of acid, and also for 
vuleanizing tubes and casings on 
steam and electric vulcanizers. 

The “S. V.” rubber putty is a rub- 
ber substance of the same consistency 
as the ordinary putty, made especially 
for the purpose of filling in cuts and 
holes in the casing, thereby protect- 
ing the tire fabric from the action of 
water and sand and preventing blow- 
outs. This same outfit is also made 
in a smaller size, which retails for 
50 cents. Dealers interested can ob- 
tain further information by address- 
ing the manufacturer. 


Lubricant Information 


For the benefit of car owners who 
frequently find it difficult to know just 
what lubricants to use in the various 
parts of their cars, the Joseph Dixon 
Crucible Company, Jersey City, N. J., 
has just prepared a series of charvs 
containing instructions for lubricating 
several of the most popular cars, such 
as the Reo, Studebaker, Hudson, Over- 
land, Buick, Ford, Chevrolet, Dodge 
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and the Cadillac. It is a known fact 
that car owners frequently use too 
heavy a lubricant in one part and too 
light in another part. 

Dealers interested in obtaining a 
supply of these charts should address 
Department 40-G of this company and 
advise the number and variety of 
charts wanted. 


‘‘Oxigene”’ 


The Miller Chemicals, Inc., 45 
Roosevelt Avenue, Bloomfield, N. J., 
has brought out a new chemical called 
“Oxigene,” which, it is stated, offers 
a new method of obtaining complete 
combustion of fuel in gasoline motors 
and prevents carbon formation. 

“Oxigene” is an amber-colored fluid, 
volatile, but not inflammable. When 
added to the fuel tank in the propor- 
tion of 1 oz. to each 10 gal. of gaso- 
line, it mixes instantly and without 











“Oxigene” offers a new method of obtain- 
ing combustion of fuel in gasoline motors 
and prevents carbon formation 


stirring, permeating the entire body 
of fuel. With the fuel it passes into 
the carburetor, where it is vaporized 
and then into the cylinders, where 
upon the compression stroke pure oxy- 
gen gas is liberated. This oxygen, 
being intimately mixed with the va- 
porized gasoline at the moment of 
firing, consumes it completely, thereby 
producing. every ounce of power which 
the fuel is capable of delivering. As 
all of the fuel is converted into power, 
considerably less gasoline, it is 
claimed, is required to operate the 
motor for the same power delivery, 
and the flow of fuel through the car- 
bureter can be cut down appreciably. 
The manufacturer states that a car 
will run 25 to 50 per cent further 
with Oxigene treated fuel than 1s 
possible with plain gasoline. No detri- 
mental action whatever to the motor 
results from the use of it. It is not 
corrosive nor explosive. It is just 
pure oxygen, the vital element of the 
air. i 
Oxigene comes in convenient 9-02. 
sealed bottles, graduated so as to make 
it simple to use. It retails at $1, and 
is sufficient to treat 50 gal. of gasoline. 
It is also supplied in larger containers. 
The purchase price will be refunded 
to anyone not absolutely satisfied. An 
illustrated circular will be mailed to 
any dealer interested, upon request. 








